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This guide was developed to assist B.C. agri-
food and seafood businesses by informing them 
about key export topics such as the economic 
and business environment; key regulatory 
agencies; finding and assessing buyers; 
distribution channels; Chinese culture; and the 
development and maintenance of relationships. 
Use this guide as part of your company’s export 
toolkit in your overall sales expansion strategy, 
and to train staff on the unique elements of doing 
business with China. 

Export Guide to People's Republic 
of China (PRC), commonly known 
as China

About this Guide
1

Funding is provided by the governments of Canada and British Columbia though the Sustainable Canadian 
Agricultural Partnership, a federal-provincial-territorial initiative.

This guide was developed for the B.C. Ministry of Agriculture and Food by BC Food & Beverage.
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Use the bookmark bar in your PDF 
reader to easily navigate to a section. 

Guide Tip

Opinions expressed in this document are 
those of the author and not necessarily 
those of the governments of Canada 
and British Columbia.  All information is 
provided for general guidance only and may 
change without notice. This guide does not 
provide or replace legal advice. Individuals 
are encouraged to seek independent legal 
advice regarding their obligations and 
requirements. The governments of Canada 
and British Columbia, and their directors, 
agents, employees, or contractors will not 
be liable for any claims, damages, or losses 
of any kind whatsoever arising out of the 
use of, or reliance upon, this information.

Visit the B.C. Ministry 
of Agriculture and 

Food's Export 
Readiness Roadmap 

to get export ready 
for this market and 

others.

https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
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Population
Decline

Population Age

1.4B (2024)

-0.1%

Urbanization
Growth

15-64 (69%)
39.6 (median age)

In 2021, 61.5% of 
China’s population 
lived in urban areas, 
with that figure 
projected to reach 
72.2% by 2040.

China has at least 15 megacities, defined as more 
than 10 million inhabitants.

2

China, unified under the Qin Dynasty in 221 BCE and 
established as the People’s Republic of China in 1949, is 
now one of the world’s largest economies and a central 
player in global trade. It stretches from a Pacific coastline 
deep into inland provinces and shares land borders with 14 
countries. It is a major hub for manufacturing, logistics, and 
international commerce. Beijing serves as the capital, while 
Shanghai is the country’s most globally connected urban 
centre. Mandarin is the official language and the primary 
language of business, with Cantonese widely spoken in the 
southern part of the country. 

Welcome to the People's Republic of China 

Introduction to the 
Chinese Market

The Canada-China Scholars’ Exchange 
Program (CCSEP), established in 1973, 
is Canada’s longest-standing bilateral 
scholarship initiative. Over the past 5 
decades, it has supported more than 
1,400 scholars to pursue studies and 
research. 

Shared 
Connections
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Centralized regulatory environment with strict 
import controls; policies can shift quickly, requiring 
close monitoring and strong local partners.
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IC Large, growing consumer market with rising 
middle‑class demand for high‑quality imported 
foods, though competition and price sensitivity 
remain high.
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L Consumers prioritize safety, authenticity, and 
premium foreign brands. At the same time, 
food trends driven by health, convenience, and 
e‑commerce continue to accelerate. 
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China’s advanced digital commerce and mobile 
payments shape food sales and marketing. For 
exporters, success relies on a strong e‑commerce 
presence and platform-specific strategies.
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Food safety, labelling, and customs regulations 
in China are complex and frequently evolving. 
Exporters must ensure full compliance to avoid 
delays, penalties, or product rejections. China’s 
legal system can be less predictable in practice, 
so staying informed and seeking local expertise is 
advisable.
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Sustainability expectations in China’s food 
market are steadily rising, with growing consumer 
and regulatory attention on traceability, 
environmentally friendly packaging, and 
responsible sourcing.

Demographic Snapshot

https://data.worldbank.org/country/china
https://data.worldbank.org/country/china
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-china
https://www.un.org/sustainabledevelopment/blog/2025/11/press-release-wup2025/
https://www.educanada.ca/scholarships-bourses/index.aspx?lang=eng
https://www.educanada.ca/scholarships-bourses/index.aspx?lang=eng
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The 2021 Census found that Mandarin is 
Canada’s third most spoken language at home.“ ”

Economic Environment

2.1 Agri-food Imports

“China's import landscape is shaped by rising 
domestic demand for premium, traceable food 
products, geopolitical partnerships with Brazil and 
Russia, and a strategy to diversify food sources to 
ensure food security amid global volatility.”  (AAFC)

“China continues to dominate the global 
fish and seafood industry as the largest 
producer and consumer.” (Agriculture and 
Agri-Food Canada (AAFC))

Top countries supplying consumer-oriented agricultural imports to 
China (2024 total value US$80.7 billion) (United States Department 
of Agriculture (USDA))

GDP per capita US$12,969.

2024, US$6.8 trillion total retail sales of consumer goods, ~4% 
growth in 2025.

Food processing industry grew by 2.2% in 2024 reaching 
US$1.3 trillion. 

Food service sales reached US$773.9 billion in 2024, up 5.3% 
from 2023. 

2024 Gross Domestic Product (GDP) per capital US$12,969.

World's 2nd largest economy.

Greater China, comprising Mainland China, Hong 
Kong, Macau, and Taiwan is the world’s largest 
importer of agri-food and seafood imports  with a 
13.2% share, growing at a robust 9.8% compound 
annual growth rate (CAGR).

Greater China's agri-food and seafood imports 
totaled Can$373.5 billion in 2023. “Canada, with a 
3.9% share, showed strong performance in specific 
categories such as canola seed, where it held 100% 
of the market, and barley (23%), though its presence 
in major categories like soybeans, food preparations, 
and frozen beef remained minimal.” (AAFC)

Top 10 growth products in China (USDA)

1. Fresh Fruit 6. Tree Nuts

2. Beef & Beef Products
7. Poultry Meat & 
Products (ex. Eggs)

3. Dairy Products 8. Processed Vegetables

4. Soup & Other Food 
Preparations

9. Meat Products

5. Pork & Pork Products 10. Distilled Spirits

United States (9%)

New Zealand (10%)

Brazil (11%)

Thailand (11%)

Other Countries (59%)

https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-fish-and-seafood-trends-china
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-fish-and-seafood-trends-china
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-fish-and-seafood-trends-china
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-fish-and-seafood-trends-china
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
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China’s consumer landscape is undergoing a period 
of recalibration as economic uncertainty, shifting 
demographics, and evolving lifestyle priorities 
reshape purchasing behaviour. Slower income 
growth, rising value‑for‑money expectations, and 
the return of younger consumers to lower‑tier cities 
are driving notable changes across food, retail, and 
e‑commerce trends.

2.2 Market Trends 
Lifestyle
China’s fish and seafood market is increasingly 
influenced by health-focused dietary shifts, as it is 
“characterized by a growing preference for high-
quality, value-added products driven by increasing 
per capita disposable income and changing dietary 
preferences. By 2032, per capita fish and seafood 
consumption in China is projected to expand by 
14%, reflecting a shift towards healthier and more 
diverse food choices.” (AAFC)

“China’s growing interest in fitness, wellness, and 
outdoor recreation is driving demand for sports and 
lifestyle nutrition products. Consumers are seeking 
functional foods that support energy, endurance, 

Greater China's top-15 agri-food and seafood imports and supplying countries in 2023 (Can$ billions) (AAFC)

Read more about food and beverage 
expenditures and consumer preferences 

in this Consumer Profile on China.

Grocery e-commerce retail sales,  in US$ millions using fixed 2023 exchange rate (AAFC) 

Category 2021 2022 2023
CAGR* 2018-

2023

Retail E-Commerce by Type 974,493.90 1,293,004.00 1,387,553.40 21.2

Grocery E-Commerce 22,425.50 15,413.70 15,615.70 −1.7

*CAGR: Compound Annual Growth Rate

HS 
Code

Description
Import 
value

Top suppliers and market share % Canada's 
share1 2 3

Agri-Food and Seafood 373.5 Brazil: 22.1%
United States: 

13.7%
Australia: 5.5% 3.9%

120190 soya beans 81.9 Brazil: 68.6 United States: 26.1 Argentina: 2.0 1.6

20230 frozen beef 18.2 Brazil: 45.6 Argentina: 14.2 United States: 11.6

100590 maize 13.9 Brazil: 46.5 United States: 27.9 Ukraine: 17.6

210690 food preparations 10.4 United States: 21.0 Australia: 12.7 Germany: 9.9 2.4

81060 fresh durians 9.6 Thailand: 69.1 Vietnam: 30.5 Malaysia: 0.2

30617 frozen shrimps and prawns 8.1 Ecuador: 59.3 India: 13.8 Thailand: 5.4 0.06

151190 palm oil 7.2 Indonesia: 72.6 Malaysia: 27.2 Myanmar: 0.1

20714 frozen poultry cuts and offal 6.5 Brazil: 42.5 United States: 24.6 Thailand: 11.4 0.01

190110 infant food preparations 6.1 Netherlands: 41.2 New Zealand: 29.9 Ireland: 8.1

520100 cotton 5.8 United States: 40.6 Brazil: 27.8 Australia: 14.0

100390 barley 5.1 France: 32.6 Canada: 23.0 Argentina: 20.4 23

20329 frozen meat of swine 4.9 Brazil: 34.3 Spain: 22.4 Canada: 7.6 7.6

120510 canola seed 4.7 Canada: 100 100

80929 fresh cherries 4.4 Chile: 92.3 United States: 4.0 New Zealand: 1.4 0.3

230120 fish meal 4.2 Peru: 25.5 Vietnam: 13.9 India: 8.8

https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-fish-and-seafood-trends-china
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
https://agriculture.canada.ca/en/international-trade/reports-and-guides/consumer-profile-china
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-e-commerce-trends-china#f
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Exclusivity arrangements are no longer a priority 
in China as they are increasingly viewed as 
high‑risk for both importers and brands.   

Since the pandemic, distribution channels 
have diversified significantly, with e‑commerce 
playing a much larger role alongside established 
routes to market. However, some categories, 
particularly wine, continue to utilize traditional 
distribution channels, where relationships and 
reputation remain critical. 

Consumer lifestyles are evolving, especially 
among younger generations. There is a 
growing emphasis on health and wellness, 
with consumers eating smaller portions and 
prioritizing balance, and quality over quantity.  

Utilize B.C. and Canadian government funding 
whenever possible, then you can hire experts. 

Working with B.C.’s Trade and Investment 
Representative network

Trade and Invest BC has 24 international trade 
and investment offices around the world to help 
facilitate trade and other opportunities. They 
are a key source of buyer introductions, cultural 
advice and market information. After your initial 
research confirms China might be a good export 
market, contact the B.C. based team to discuss 
next steps:  international@gov.bc.ca.

Essential Insights: 
Advice from B.C.’s Trade and Investment 
Representative (TIR) in China

2.4 Trade Overview: 
Canada, B.C. and 
China

Success in China 
requires thorough 
research, careful 
due diligence, and a 
strong commitment. 

“
”

2.3 Free Trade: Canada and 
China 

Canada and China do not currently have a free 
trade agreement but recently established a 
Preliminary Joint Arrangement on Addressing 
Bilateral Economic and Trade Issues between 
Canada and the People's Republic of China 
to reduce trade barriers and strengthen their 
economic relationship .   Canada has also set a 
goal of increasing its exports to China by 50% 
by 2030 ,  underscoring the market’s long‑term 
strategic importance. 

and recovery—such as protein bars, high-fiber 
snacks, and functional beverages. The outdoor 
lifestyle trend, including camping and pet-friendly 
travel, has gained traction over the past two years. 
Products marketed as “camping-ready” or “pet 
camping snacks” are resonating with younger, 
experience-driven consumers.” (USDA)

The Silver Hair Economy  is starting to shape trends 
as China becomes an aging society. "Producers are 
adapting by offering products that meet nutritional 
needs and feature senior-friendly packaging—such 
as larger fonts, smaller portions, and convenience-
focused designs.” (USDA)

Grocery landscape
Retailers are rapidly expanding private label lines , 
shifting from low‑cost basics to higher‑quality 
and specialty products—a segment projected to 
reach US$80 billion by 2030. At the same time, 
hypermarkets continue to struggle, with only 38% 
achieving positive growth nationwide, leading to 
store closures and accelerating the shift toward 
more modern, diversified retail formats. 

Online e-commerce
Internet use in China  in 2023 reached 1.1 billion 
users, which represents 78.1% of the population; 
83.5% of households have access to the internet. 

“In 2024, retailers began integrating AI tools 
to streamline logistics and elevate customer 
experiences, setting the stage for direct consumer 
interaction with AI-powered shopping solutions 
by 2027. The rise of “instant retailing” where 
consumers place orders online to receive products 
in 30-60 minutes is rapidly disrupting traditional 
e-models.” (USDA)

https://www.britishcolumbia.ca/for-bc-businesses/
mailto:international%40gov.bc.ca?subject=
https://www.international.gc.ca/news-nouvelles/2026/2026-01-16-china-chine.aspx?lang=eng
https://www.international.gc.ca/news-nouvelles/2026/2026-01-16-china-chine.aspx?lang=eng
https://www.international.gc.ca/news-nouvelles/2026/2026-01-16-china-chine.aspx?lang=eng
https://www.international.gc.ca/news-nouvelles/2026/2026-01-16-china-chine.aspx?lang=eng
https://www.pm.gc.ca/en/news/news-releases/2026/01/16/prime-minister-carney-forges-new-strategic-partnership-peoples
https://www.pm.gc.ca/en/news/news-releases/2026/01/16/prime-minister-carney-forges-new-strategic-partnership-peoples
https://www.canada.ca/en/global-affairs/news/2026/03/canada-secures-renewed-market-access-with-china-to-boost-exports-and-strengthen-economic-collaboration.html
https://www.canada.ca/en/global-affairs/news/2026/03/canada-secures-renewed-market-access-with-china-to-boost-exports-and-strengthen-economic-collaboration.html
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-e-commerce-trends-china
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
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Greater China's top agri-food and seafood imports from Canada (Can$ million) (AAFC)

HS 
Code

Description 2021 2022 2023
CAGR* % 

2019-2023
Market share % in 

2023

Agri-Food and Seafood $11,721.20 $10,693.50 $14,654.50 8.2% 100%

120510 canola seed 1,805.00 1,987.70 4,675.70 34.7 31.9

120190 soya beans 481.2 708.9 1,340.60 −1.2 9.1

100119 durum wheat 1,012.90 1,054.30 1,328.20 18.8 9.1

100390 barley 1,257.60 840.1 1,173.00 21.4 8

230641 canola oilcake 744.5 1,071.80 995.5 14.1 6.8

71310 dried peas 900.6 969.8 910.5 4.7 6.2

30632 lobsters, live, fresh or chilled 698.6 692.8 851.6 7.6 5.8

20329 frozen meat of swine 460 203.6 368.7 0.7 2.5

20649 edible offal of swine, frozen 155.9 137.2 309.1 6.4 2.1

30616 frozen cold-water shrimps and 
prawns

127.5 270.3 288.8 11.7 2

210690 food preparations 209.1 227.1 247.1 9.9 1.7

30633 crabs, live, fresh or chilled 129 153.7 236.1 12.6 1.6

151411 canola oil 1,257.10 521.9 221.2 −32.0 1.5

20322 frozen pork cuts 172.5 543.4 349.3 165.8 154.7

121120 ginseng roots 218.9 145.6 147.7 89.4 124.2

In the Agriculture and Agri-Food Canada (AAFC) Sector 
Trend Analysis – Trade Overview – Greater China report, 
the following product categories were identified as those 
with the most potential within the Greater China agri-
food and seafood import market. 

1. canola products 10. canary seeds 

2. barley 11. ginseng roots 

3. peas 12. sea cucumbers 

4. food preparations 13. corn (maize) 

5. soybeans 14. shrimps and prawns 

6. frozen beef 15. crabs 

7. durum wheat 16. maple products 

8. lobsters 17. offal of swine

9. cold-water shrimps

*CAGR: Compound Annual Growth Rate

Early trademark 
protection is essential 
to safeguard brand 
ownership. Prioritize 
trademarks before 
contracts.

“

”

https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china#c
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china#c


China

7Export Guide to China for B.C. Agriculture and Food Exporters

What China buys from B.C. (Statistics Canada)

Rank Commodity Detail
Value of Exports (Can$)

2021 2022 2023 2024 2025

Total B.C. Agri-food Exports $346,902,611 $400,380,165 $532,175,727 $412,872,718 $330,750,429

1 Crabs $124,156,413 $146,635,263 $226,122,659 $177,153,559 $117,534,356

2 Shrimps and prawns $32,212,198 $42,834,692 $76,891,341 $42,516,521 $23,420,515

3 Geoduck clams $36,178,507 $49,350,484 $44,024,910 $24,687,711 $23,810,346

4 Pork, frozen $21,569,521 $18,721,427 $45,604,013 $35,462,773 $19,583,367

5 Other food preparations $22,471,643 $17,706,518 $17,963,476 $26,789,043 $35,229,361

6 Cherries, n.e.s.* $17,854,745 $27,471,559 $12,520,819 $2,071,963 $13,349,429

Other leading agri‑food exports from B.C.

8 Hake $8,413,378 $7,828,920 $12,758,656 $2,817,856 $3,208,240

 10 Barley $8,394,775 $11,472,785 $9,903,388 $5,558,948 $3,912,792

11 Herring $4,272,270 $4,621,776 $4,726,752 $4,022,419 $5,670,729

14 Other groundfish $709,372 $3,022,890 $4,017,241 $4,190,841 $4,089,628

19 Sablefish $878,571 $1,046,995 $2,664,585 $640,253 $7,227,364

23 Blueberries, frozen $2,245,468 $3,034,878 $559,072 $1,480,439 $2,812,924

29 Chocolate $12,087 $334,896 $540,563 $1,256,018 $5,026,651

30 Grape wine $1,832,567 $1,265,394 $1,660,914 $691,229 $332,270

31 Other fruit and nuts $1,691,443 $739,595 $1,491,414 $958,921 $185,173

* n.e.s. - not eleswhere specified

What China buys from Canada

Agri-food and 
seafood exports 

in 2023

$14.7B$29.8B2nd

 

Canola seed dominated the import portfolio, making up nearly a 
third of the total share. Soya beans, durum wheat, and barley were 

also significant contributors.Canada exported US$1.1 billion, 
accounting for 18.7% of Canada's 

global fish and seafood exports.

market for fish and seafood in 2023 

largest
Merchandise exports 
to China (2025)

https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-fish-and-seafood-trends-china
https://www.tradecommissioner.gc.ca/en/market-industry-info/search-country-region/country/canada-china-export.html
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-trade-overview-greater-china
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•	 How to Navigate Export Market 
Regulations and Requirements

•	 How to Conduct and Use Market 
Research for Exporting

Keep Learning
Check out these how-to guides from B.C.’s 

Ministry of Agriculture and Food

The 1st rule for 
exports to China - 
food safety law is 
everything.

“
”

Market Readiness

Does your product fit the 
Chinese market?

3

Your first step is to conduct research to 
determine if there is a market for your 
products in China.

 Initial research should include:  

•	 Size of the market - how many potential 
buyers can you find? 

•	 Consumption trends - is the market or 
segment growing rapidly ?  

•	 Competition - who are your domestic and 
international competitors? 

•	 Does your product have something new or 
unique to offer? 

•	 Are there market entry restrictions, e.g., 
are your flavouring or colouring agents 
allowed? 

•	 Capacity — Do you have the cash flow, 
staffing, and operational bandwidth to 
enter and grow in the Chinese market? 

If you think China might be a market 
for you, study the entry requirements 
and logistics, and assign a cost to each 
step to see if your products will be price 
competitive. Key things to consider 
include: 

•	 What is your estimated retail price and 
how does it compare to your competitors? 

•	 What is the remaining shelf life after 
arriving on store shelves in China? 

China’s cross-border e-commerce (CBEC) 
channel has maintained strong momentum 
since its inception. “Compared to traditionally 
imported products, those brought in through 
CBEC enjoy preferential policies on tax, 
labelling, and clearance procedures. Products 
coming in through CBEC are meant to be sold 
directly to consumers while traditionally traded 
products are brought in bulk containers and then 
distributed to retailers.”(USDA) Learn more: 
Using the CBEC channel.

General Administration of Customs of the 
People's Republic of China  (GACC) is a key 
border agency with responsibilities of traditional 
customs, as well as inspection, and quarantine for 
imported and exported animals, plants, and their 
products.

•	 GACC’s Bureau of Import and Export Food 
Safety (BIEFS) formulates rules and procedures 
on safety control, inspection, and quarantine of 
imported and exported food. 

•	 GACC’s Department of Animal and Plant 
Quarantine (DAPQ) oversees formulating rules 
and procedures on the inspection and quarantine 
of imported animals, plants, and related live 
products. 

State Administration for Market Regulation 
(SAMR) is responsible for the coordination of 
China’s food safety system. SAMR conducts 
nationwide compliance sampling tests of 
agricultural and food products, with higher 
sampling rates of meat and meat products, 
vegetable products, grains and grain products, 
bakery, seafood, beverages and liquor. 

3.1 Food Import Agencies

https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Using%20the%20Crossborder%20Ecommerce%20Channel%20to%20Increase%20US%20Food%20Imports%20to%20China_Beijing%20ATO_China%20-%20Peoples%20Republic%20of_11-07-2019
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Using%20the%20Crossborder%20Ecommerce%20Channel%20to%20Increase%20US%20Food%20Imports%20to%20China_Beijing%20ATO_China%20-%20Peoples%20Republic%20of_11-07-2019
http://english.customs.gov.cn/
http://english.customs.gov.cn/
http://jckspj.customs.gov.cn/
http://jckspj.customs.gov.cn/
http://dzs.customs.gov.cn/
http://dzs.customs.gov.cn/
http://www.samr.gov.cn/
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The CIFER (China Import Food Enterprise 
Registration) system was developed by 
GACC to facilitate online registration of foreign 
establishments which manufacture, process, 
or store food and agri-food products prior to 
export to China. Canadian food and agri-food 
businesses which only export products and do 
not manufacture, process, or store products do not 
require registration with GACC as of early 2026. 

•	 Food and agri-food products have been 
classified into 3 risk categories: "high risk", 
"medium risk", and "low risk". 

•	 The registration of establishments responsible 
for exclusively "low risk" products is performed by 
GACC alone and does not involve the CFIA. For 
more information on "low risk" products please 
refer to the CFIA’s Export requirements for low 
risk foods – Registration in CIFER . 

The Canadian Food Inspection Agency (CFIA) 
offers these resources for China: 

•	 CIFER – Checklist tool for industry 

•	 CIFER – Guidance for industry

•	 Food export requirements library  (includes 
medium risk, animal and unprocessed agri-food 
products)

For inspections, testing and certification in Canada, 
there is a Canada based subsidiary of CCIC 
(China Certification & Inspection Corporation) 
Group. 

3.2 Market Requirements and 
Import Documentation

Learn about 
exporting food 
from Canada:

Exporting food, plants 
or animals

Labelling
China’s import inspection authorities cite incorrect 
labelling as a leading reason many imported 
products do not pass customs review.  All products 
sold must be marked in the Chinese language . 

“China’s 2015 Food Safety Law (revised on 
December 29, 2018, and April 29, 2021) requires 
pre-packaged food labels to  include the following 
information:   

•	 Name, specification, net content, and date of 
production   

•	 Table of ingredients or formulation   

•	 Producer name, address and contact information   

•	 Shelf life   

•	 Code of product standard(s)   

•	 Storage requirements   

•	 Generic name of the food additives as used in the 
national standard   

•	 Production license number (Note: for imports, the 
facility registration number) 

•	 Other information that must be indicated in 
accordance with applicable laws, regulations, 
and food safety standards” (U.S. International 
Trade Administration)

“On March 27, 2025, NHC and SAMR jointly 
released the General Principles for the Labelling 
of Prepackaged Foods  (GB 7718-2025) and 
the General Rules for Nutrition Labelling of 
Prepackaged Foods  (GB 28050-2025). These 
standards set mandatory labelling requirements 
for all categories of domestic and imported 
prepackaged foods while also providing nutrition 
labelling rules for prepackaged foods offered 
directly to consumers. China has announced two 
years transition period for the enforcement of the 
newly updated standards ,  which will enter into 
force on March 16, 2027.” (USDA)

Ministry of Agriculture and Rural Affairs  (MARA) 
works with SAMR and GACC on market access 
issues and product traceability.  

Ministry of Commerce (MOFCOM) issues 
guidelines and policies governing the catering 
services industry and the distribution of alcoholic 
products. 

National Health Commission  (NHC) is responsible 
for food-safety risk assessment, and develops 
most national food safety standards.

https://app.singlewindow.cn/cas/login?_loginAb=1&service=https%3A%2F%2Fcifer.singlewindow.cn%2Fciferwebserver%2Fj_spring_cas_security_check

https://app.singlewindow.cn/cas/login?_loginAb=1&service=https%3A%2F%2Fcifer.singlewindow.cn%2Fciferwebserver%2Fj_spring_cas_security_check

https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/food-export-notices/food-exports-china/decrees-248-and-249
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/food-export-notices/food-exports-china/decrees-248-and-249
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/food-export-notices/food-exports-china/decrees-248-and-249
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library/china-peoples-republic-low-risk-foods
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library/china-peoples-republic-low-risk-foods
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements/cifer-checklist-tool
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements/people-s-republic-china-cifer
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library#c
https://www.ccicca.com/
https://inspection.canada.ca/en/exporting-food-plants-animals
https://inspection.canada.ca/en/exporting-food-plants-animals
https://www.trade.gov/knowledge-product/china-labelingmarking-requirements
https://www.trade.gov/knowledge-product/china-labelingmarking-requirements
https://www.trade.gov/knowledge-product/china-labelingmarking-requirements
https://www.trade.gov/knowledge-product/china-labelingmarking-requirements
https://www.trade.gov/knowledge-product/china-labelingmarking-requirements
https://www.trade.gov/knowledge-product/china-labelingmarking-requirements
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Prepackaged%20Food%20Labeling%20Standards%20Finalized_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0070
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Prepackaged%20Food%20Labeling%20Standards%20Finalized_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0070
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Nutritional%20Labeling%20Standards%20for%20Prepackaged%20Food%20Finalized_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0074
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Nutritional%20Labeling%20Standards%20for%20Prepackaged%20Food%20Finalized_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0074
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0060.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0060.pdf
http://www.moa.gov.cn/
http://www.mofcom.gov.cn/
http://www.nhc.gov.cn
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Example of an imported prepacked food product (USDA):

 Key Steps for Exporting from Canada to China:

1

Find the first six digits of your Harmonized System (HS) code. If you have shipped out of 
Canada before, the HS code will be on the documents.

•	 You can look up HS codes with Canada Post.
•	 Check your potential duties with the World Trade Organization's 'Tariff & Trade Data platform' 

(beta version). 

2

Check Canadian Food Inspection Agency (CFIA) requirements: 
•	 Safe Food for Canadians Regulations (SFCR). Do you need a licence? 
•	 Review the CFIA's Export Requirements Library for any product-specific rules. 
•	 Is an Export Control Plan (ECP) required for export?  
•	 CIFER application – reference CFIA’s CIFER checklist tool for industry.

3
Understand Canada Border Services Agency (CBSA) export regulations:  

•	Exporters' guide to reporting.  
•	The Canadian Export Reporting System (CERS) Portal.

4 Review packaging and labelling requirements carefully — work with your importer!  

5

Confirm list of documents required for export from Canada and import into China, e.g.:  
•	 Certificate of Origin (COO). 
•	 Certificate of Analysis (COA). 
•	 Phytosanitary Certificate and/or Health Certificate. 
•	 Note:  All documents must be submitted electronically in GACC’s system. 
•	 Note:  Most documents do not need to be translated into Chinese. 

Organic equivalency
Canada and China do not currently have an 
agreement on organic equivalency.  Therefore, 
Canadian certified products must undergo re-
certification in China to be labeled as organic.  

SAMR is responsible for managing organic food 
certification and accreditation, including the 
issuance of national standards and certification 
regulations for organic food, as well as maintaining 
the list of certified organic products. Currently, 
the lists of certified organic products (in Chinese) 
are published on the CNCA website .  Further 
resources include China’s New Organic Product 
Certification Rules in 2026  and U.S. Department 
of Agriculture (USDA) information (page 46) .

https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0060.pdf
https://www.canadapost-postescanada.ca/information/app/wtz/business/findHsCode?execution=e1s1
https://ttd.wto.org/en
https://inspection.canada.ca/en/food-safety-industry/opening-expanding-food-business?utm_campaign=cfia-acia-safe-food-salubrite-aliments-25-26&utm_source=ggl&utm_medium=sem&utm_content=ad-text_en&adv=2526-851900&utm_term=sfcr+license&gclsrc=aw.ds&gad_source=1&gad_campaignid=23508080559&gbraid=0AAAAACd0j1YpgO6XIEDh-HeqdkS_yqUmZ&gclid=EAIaIQobChMIpqbW6aqskwMVqc7CBB1EdyFWEAAYASAAEgJDf_D_BwE
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library#c
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/prepare-export-certification-control-program-pl-2
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements/cifer-checklist-tool
https://www.cbsa-asfc.gc.ca/services/export/menu-eng.html
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
https://www.cbsa-asfc.gc.ca/services/export/cers-guide-scde-eng.html
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0060.pdf
https://www.cnca.gov.cn/
https://www.china-briefing.com/news/chinas-new-organic-product-certification-rules-2026/
https://www.china-briefing.com/news/chinas-new-organic-product-certification-rules-2026/
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0060.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0060.pdf
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4.2 Shipping Tips

Trade show samples are not subject 
to the same import regulations as 
commercial goods.

Samples may have “fewer compliance 
requirements and simplified procedures 
depending on the product categories. 
Some Chinese ports are preferable for 
certain food samples imports. Sample 
products for special exhibitions such as 
China International Import Expo (CIIE) and 
Canton Fair might have special channels to 
fasten the processes and obtain exemption 
for duties.” (USDA)

Logistics

Moving a product from farm to processing plant 
to the customer’s doorstep can be challenging, 
even in the best circumstances. Now add the 
complexities of an 8,500 km journey from 
Abbotsford to Beijing! Logistics must be thought 
through carefully, researched well in advance, 
and will likely involve many partners for even the 
smallest shipment.  

These How to Manage Supply Chain Logistics 
and How to Access and Use Distribution 
Channels for Export Markets  guides provide 
strategies for optimizing logistics operations 
and distribution networks. Canada’s Trade 
Commissioner Service (TCS) publishes a Step-
by-Step Guide to Exporting  which discusses 
shippers and shipping in Step 7.

Customs brokers used to be considered a separate 
step in the export process, but now they are fully 
integrated into the overall logistics and freight 
forwarding process. Take time to find a broker that 
fits your business and exporting needs; they should 
have experience shipping to China and, ideally, 
working with your specific type of food product.

InList  from Export Development Canada (EDC) 
is a good starting point for finding professional 
supply‑chain and logistics support from recognized 
freight forwarders. A free EDC account is required 
to search the directory.

•	 Shipping time from the Port of Vancouver to 
China starts at 10 days for ocean transit and can 
increase depending on the destination.  

•	 Confirm palletization specifications:  

•	North American 40"×48" is acceptable, but 
1100×1100 mm may be preferred to optimize 
container space. Learn more

•	Is there a maximum pallet height?   

•	Do you need to add thermal liners, pallet 
covers or temperature indicators? 

•	Do your pallets require documentation, e.g., a 
heat treatment certificate?  

•	Consider poly or steel strapping to prevent 
shifting and use corner protectors so straps 
don’t cut into cartons. 

•	Match pallet counts, details and labelling 
exactly across all documents—Chinese 
customs is strict on discrepancies. 

•	 China’s climate varies widely by region and 
season—can your product and packaging 
preserve freshness, taste, and visual appeal 
throughout transit? 

Sending product samples can be both 
costly and time-consuming. In many 
cases, it may be just as economical— and 
far more effective—to travel to China, 
arrange meetings, and taste the samples 
together. Face-to-face interaction is highly 
valued in Chinese business culture, and 
an in-person visit allows you to share your 
story, build rapport, and demonstrate 
genuine commitment to the market and to 
understanding the buyer and their needs. 

Shipping 
Samples

4
4.1 The Basics

https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Beijing_China%20-%20People%27s%20Republic%20of_CH2025-0060.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/12_how_to_manage_supply_chain_logistics.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.edc.ca/en/tool/inlist.html
https://www.palletstandards.com/pallet-standards-asia#chinese-pallet-standards
https://inspection.canada.ca/en/plant-health/invasive-pests-and-plants/directives/date-originally-issued/13-01
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Learn more about       
international payments, pricing 
and market entry
•	 International payments   
•	 EDC’s trade credit insurance  
•	 How to determine the right retail price 
•	 Export readiness planning guide  

Once you’ve completed your initial market research 
and believe your products could be a strong fit for 
the China market, the next step is to assess your 
pricing. This includes accounting for the full range 
of export and selling costs, as well as the potential 
need to adapt your product to local preferences 
and meet regulatory requirements. Together, these 
factors will help you answer the question: “Can I 
export to China, work with high-quality partners, 
and make a profit?”

Each agri-food sector and export market will have 
a different set of costs to consider in your pricing 
strategy, and each company will have a different 
risk tolerance for currency fluctuations and 
payment terms. This guide outlines some expenses 
you may face when getting your product into a 
buyer’s hands in China. 

Export costs may include:
•	 Packaging modifications, e.g., smaller size
•	 Product modifications, e.g., new flavour
•	 Lab testing and regulatory approval
•	 Import registration and labelling 
•	 Import tariffs and local taxes 
•	 Logistics – freight, insurance and foreign 

warehousing

Potential expenses in the new market:
•	 Trademark registration
•	 Marketing, translation and promotions
•	 Trade show attendance
•	 Barcode/product identification, e.g., new GS1 

GTIN
•	 Sales commissions and fees

Consider these questions before you start 
negotiating:
•	 Will you offer volume discounts? If yes, which 

products, what quantities and for how long? 
•	 What is your budget for samples (and shipping 

them!) and promotional activities?
•	 Is exclusivity available for certain products, 

channels or geographic regions?
•	 What level of in-market presence (trade shows, 

buyer meetings, relationship building) can you 
and your team commit to each year?

5.1 Pricing

5.2 Payments

Money Matters
5

•	 Discuss and document in the contract which 
party is paying for specific costs like lab testing, 
logistics and labelling.  

•	 How will you share the cost of marketing and 
advertising? 

•	 What are your payment preferences? Can you 
be flexible and offer 30/60/90 days, do you 
require a deposit? 

•	 Will you accept Letters of Credit (L/C) or 
purchase Accounts Receivable insurance? 

Calculating taxes and duties for import:
•	 Importing goods to China can involve three 

types of taxes – customs duties/tariffs, value-
added tax (VAT), and consumption tax (CT) 
– depending on the nature of the imported 
good and whether it falls under CT specified 
categories. 

•	 VAT is assessed after tariffs and incorporates 
the value of the tariff ,  and rebates of up to 17% 
(a full rebate) are available for certain goods.   

•	 Import tax liability and responsibility for payment 
is generally determined by the terms of the sales 
contract between the buyer and seller. 

The official currency of 
China is the renminbi (¥), 

with the international 
code CNY; RMB is also 

commonly used.

Currency

https://tfocanada.ca/exporters-or-support-agencies/ready-to-export/getting-paid/
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/8_how_to_determine_the_right_retail_price_for_your_product.pdf
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness/planning
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://www.trade.gov/country-commercial-guides/china-import-tariffs
https://www.trade.gov/country-commercial-guides/china-import-tariffs
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•	 Strong local partnerships are critical. Reliable 
in‑market partners, and the quality of your 
relationship with them, play a decisive role 
in negotiations and overall success. Time 
invested in building trust and long‑term 
relationships is very important. 

•	 Do not use the internet to translate your 
promotional materials! Automated translations 
often miss cultural nuance and can undermine 
brand credibility. Professional translations 
are essential for marketing and product 
information. 

•	 Business communication in China relies 
heavily on instant messaging platforms, 
particularly WeChat. Orders, documentation, 
and day‑to‑day coordination are often handled 
through messaging rather than email, which 
may be checked infrequently.   

Finding buyers 
A local presence is very important for 
success, and in China it is common to 
use an agent, importer or distributor 
to represent your company. These 
partners can be vital in launching your 
brand, securing retailers and connecting 
with consumers. You can utilize their 
knowledge of the market, language 
skills and familiarity with the import 
process. 

These partners can manage one 
or several steps along the import 
and sales journey; before signing an 
agreement, ensure you explicitly set 
out roles, expectations, costs, and 
responsibilities. For example, will 
they buy the goods, take ownership, 
be responsible for warehousing and 
marketing and sell with a mark-up, or will 
they act as a representative in exchange 
for sales commission? 

Market concentration is intense 
with the top 10 retailers accounting 
for over 66% of total sales.

•	 Leverage government‑organized trade events 
and missions. B.C. and Canada-led trade 
events are highly targeted and sector‑specific. 
These activities are designed to attract 
relevant buyers and provide sampling 
opportunities, making them particularly 
effective for connecting with qualified leads. 

•	 Reciprocity matters in relationship‑building. 
Hosting buyers during their visits to Canada, 
such as picking them up at the airport 
and organizing tours and site visits, helps 
strengthen relationships. This mirrors the 
hospitality exporters can expect when doing 
business in China. 

Exporter Tips for Success

Top ten retailers by sales (USDA):

1. Walmart 6. CR Vanguard

2. RT-Mart 7. Jia Jia Zue

3. HeMa Fresh 8. Zhong Bai

4. Yong Hui 9. Wu Mart

5. Lian Hua 10. Qian Da Ma

Retail market by channel in 2024 (USDA)

 

Discounters (0.1%)

Warehouse Clubs (0.3%)

Foods/Drink Specialists (2.9%)

Convenience Retailers (3.2%)

Hypermarkets (4.1%)

Foods E-Commerce (6.9%)

Supermarkets (25%)

Small Local Grocers (57.5%)

Selling to China
6

https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0193.pdf
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Travelling to China —whether for a trade show or 
retail visits—lets food and beverage companies 
personally introduce their products, share 
their brand story, and build relationships that 
ease market entry. It also provides practical, 
on‑the‑ground insights into how the market works. 
Simple observations such as shelf height, display 
style, competing products, packaging norms, 
and price ranges help exporters understand 
expectations and position their products more 
effectively. 

AAFC lists 10 key trade shows in China: 

•	 Anufood China - Shenzhen 
•	 Bakery China - Shanghai 
•	 Biofach China - Shanghai 
•	 Children Baby Maternity Expo - Shanghai 
•	 China Fisheries & Seafood Expo - Qingdao 
•	 China Food and Drinks - Jinan 
•	 China International Pet Show - Guangzhou 
•	 Healthplex Expo and Natural & Nutraceutical 

Products China 2020 - Shanghai 
•	 ProWine China - Shanghai 
•	 SIAL China - Shanghai
AAFC provides global food show information 
through its Trade Show Service  and supports 
participation via the Canada Pavilion Program .

Questions to ask potential importers and 
distributors:
•	 Do you have experience importing North 

American foods or beverages? 
•	 What regions or channels will you cover, do you 

expect exclusivity? 
•	 What is your commission structure? 
•	 What promotions, funding, or mandatory 

programs do you expect? 
•	 How do you handle returns, product issues, and 

recalls? 
•	 Which competitive or complementary products 

do you carry, and how would ours fit? 
•	 Does our brand and target consumer fit with 

your distribution network? 
•	 What is your e-commerce strategy?   

Chinese New Year (Spring Festival): The biggest 
annual food‑buying period, with consumers 
stocking up on premium gifts, snacks, seafood, 
and banquet foods.

Mid‑Autumn Festival (September or early 
October): A peak gifting season centered on 
mooncakes, specialty pastries, and premium 
packaged foods.

618 Shopping Festival (June 18):  One of China’s 
largest e‑commerce events, driving huge online 
sales of snacks, beverages, and imported foods.            

Singles’ Day, also called Double 11 (November 
11): The world’s largest online shopping holiday, 
with deep discounts that boost demand for 
packaged foods, health products, and imported 
goods.  

Chinese National Day “Golden Week” (October 
1-7): A major travel and consumption period where 
families stock up on snacks, convenience foods, 
and travel‑friendly products.

Major Food 
Shopping Holidays

Get Trade Show Ready

Funding for Trade Shows and 
In-Market Promotions

Take BCFB’s Growth Hub’s free Trade 
Show Tactics course and check out 
AAFC’s Step-by-Step Guide to successful 
trade show preparation, delivery and 
follow-up.

•	 BC Agriculture and Food Export Program 

•	 AAFC's AgriMarketing Market Diversification 
Program

6.1 Attending Trade Shows

•	 Learn how to promote your product in 
new markets.

•	 Access AAFC’s AgriMarketing Program 
which includes translation, in-market 
promotion and social media campaigns.

•	 Utilize the free, Canada Brand  program 
to help global consumers recognize 
Canadian food and beverage products. 

Promotional Resources

https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service
https://agriculture.canada.ca/en/international-trade/trade-show-service/canada-pavilion-program
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://bcagricultureandfoodexportprogram.ca/
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://marque-canada-brand.agriculture.canada.ca/en-CA/home-accueil/
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Social media promotion plays a pivotal role 
in influencing consumer behavior across the 
shopping journey. In China, leading social media 
platforms include Little Red Book, WeChat, and 
Dou Yin.  

•	 Social media has become a key driver of 
consumer engagement, acting as a launchpad 
for trend discovery, adoption, and creation. 

•	 170 million users turn to Little Red Book for 
product recommendations, reviews, and 
inspiration.  

•	 Exporters should familiarize themselves with 
these platforms and work closely with their 
partners to assess fit and build brand visibility. 

Successful business in China relies heavily on 
personal relationships (guanxi), which are often as 
important as formal contracts. Trust develops grad-
ually, and partners may prefer multiple meetings, 
shared meals, and informal conversations before 
moving toward concrete commitments. Patience, 
consistency, and demonstrating long-term intent 
are valued. Respect for hierarchy also shapes 
interactions, as decisions may require consultation 
with senior leaders, and rushing the process can be 
counterproductive.  

Using interpreters 
For trade shows and business meetings, hiring a 
professional interpreter is highly recommended. 
B.C. and Canadian government trade 
representatives in China can help find qualified 
providers. Treat translators as part of your team, 
brief them on your products and objectives, and 

6.2 Marketing

6.3 Building Relationships

Social and Business 
Etiquette  

debrief after meetings. Skilled interpreters can 
offer cultural insights, product feedback, and 
guidance on next steps. As with all business 
communication, confirm agreements or decisions 
in writing. 

Communications 
Communication in China is often indirect, relation-
ship‑oriented, and highly context‑dependent, with 
an emphasis on maintaining harmony and avoid-
ing public disagreement. Digital communication 
plays a central role, and WeChat is the primary 
business tool for messaging, document sharing, 
calls, and group coordination.  

 “To gain market share in China’s extremely 
competitive e-commerce ecosystem, 
an effective digital branding strategy 
with sufficient marketing budget is 
indispensable. Marketing in China is much 
more expensive than in Canada and the 
return on investment is lower.” (TCS) Check 
out this digital branding price catalogue 
for Chinese market from Canada's Trade 
Commissioner Service (TCS). 

Professional etiquette in China 
emphasizes respect, hierarchy, and 
relationship‑oriented behaviour. Small 
details matter, and adapting to local 
expectations helps build trust and 
credibility. 

•	 Business cards are exchanged with both 
hands, reviewed briefly, and never placed 
in a pocket. 

•	 Titles and family names are used 
frequently, especially when addressing 
senior counterparts. 

•	 Punctuality is essential and signals 
professionalism and respect for the 
relationship. 

•	 Seating arrangements follow hierarchy, 
with hosts guiding guests to their places. 

•	 Gifts are common, but avoid items 
associated with bad luck, e.g., clocks, 
sharp objects, or sets of four. 

•	 Politeness and modesty are valued; overly 
aggressive sales tactics can be viewed 
negatively. 

•	 Banquets and social meals play 
an important role in strengthening 
relationships, and declining invitations 
may be interpreted as disinterest. 

Learn more: Cultural tips for doing business 
in China and business etiquette in China.

https://www.deleguescommerciaux.gc.ca/fr/infos-marche-industrie/recherche-pays-region/pays/canada-chine-exportation/catalogue-prix-branding-numerique-marche.html
https://www.deleguescommerciaux.gc.ca/fr/infos-marche-industrie/recherche-pays-region/pays/canada-chine-exportation/catalogue-prix-branding-numerique-marche.html
https://www.deleguescommerciaux.gc.ca/fr/infos-marche-industrie/recherche-pays-region/pays/canada-chine-exportation/catalogue-prix-branding-numerique-marche.html
https://www.deleguescommerciaux.gc.ca/fr/infos-marche-industrie/recherche-pays-region/pays/canada-chine-exportation/catalogue-prix-branding-numerique-marche.html
https://www.edc.ca/en/guide/edc-cultural-etiquette-tips-china.html
https://www.edc.ca/en/guide/edc-cultural-etiquette-tips-china.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/search-country-region/country/canada-china-export/business-etiquette-china.html
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China follows a “first‑to‑file” trademark 
system, so exporters should begin 
protecting their intellectual property (IP) 
well before attending any trade show in the 
market. Helpful resources from Canada’s 
Trade Commissioner Service:  

•	 Overview of IP protection in China, 
including trademarks, copyright, patents 
and trade secrets.

•	 Doing business abroad: Protecting your 
IP in China.

For Canadian companies exploring 
opportunities in China, conducting 
thorough due diligence is critical to reducing 
risks. A comprehensive process can help assess 
prospective Chinese partners’ legitimacy 
and financial stability, helping protect against 
regulatory and compliance risks. Learn more about 
conducting due diligence in China  for Canadian 
companies.

Research your potential new partners with 
EDC’s buyer database, EDC Company InSight ,  a 
massive database of over 100,000 international 
businesses.
Contracts need to include this information and 
more:
•	 Legal jurisdiction, ideally under B.C. law.

•	 Intellectual Property  protection for your brand, 
e.g., trademarks.

•	 Incoterms  to clarify responsibilities for costs, 
risk, and cargo insurance.

•	 Marketing and representation fees. 

•	 Payment terms.

•	 Territorial exclusivity conditions, if applicable.

Chinese partners typically expect fast responses, 
even outside standard business hours, as 
responsiveness signals commitment and reliability. 
Written messages should be clear and polite, 
while in‑person discussions benefit from attentive 
listening and sensitivity to non‑verbal cues.

China's social media platforms are rapidly 
evolving, becoming key channels for 
consumer information and purchasing 
decisions, and is dominated by homegrown 
platforms listed below, while foreign 
platforms are largely blocked. 

Note – The USDA advises that users of 
Chinese owned applications should review 
this Data Security Business Advisory.

WeChat
“WeChat, China's leading social media 
platform, is a multifaceted app that 
combines messaging, social networking, 
mobile payments, and e-commerce.”

Xiaohongshu (Red Note)
“Xiaohongshu, also known as Red Note, 
is a rapidly growing social media and 
e-commerce platform in China and 
beyond, particularly popular among 
young, urban women.”

Douyin (China’s version of TikTok)
“Douyin, known internationally as 
TikTok, is one of China's most popular 
short-video platforms, boasting over 
600 million daily active users.”

Weibo
 “Weibo emphasizes trending hot 
topics and entertainment, serving as 
an essential platform for popular topic 
generation, brand event marketing, 
public relations, and interactions.”

Key players in Chinese social media as outlined 
in the USDA's Navigating China's Social Media 
Landscape guide.  

6.4 Due Diligence

Learn about 
protecting your IP 
outside of Canada

Legal Tip

'First-to-file'

Digital Landscape

https://www.tradecommissioner.gc.ca/en/market-industry-info/search-country-region/country/canada-china-export/ip-protection-overview.html
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/doing-business-abroad-protecting-your-ip-china
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/doing-business-abroad-protecting-your-ip-china
https://www.tradecommissioner.gc.ca/en/market-industry-info/search-country-region/country/canada-china-export/compliance/conducting-due-diligence.html
https://www.edc.ca/en/tool/company-insight.html
https://www.ised-isde.canada.ca/site/canadian-intellectual-property-office/en/introduction-intellectual-property-ip
https://www.edc.ca/en/guide/understanding-incoterms.html
https://www.dhs.gov/sites/default/files/publications/20_1222_data-security-business-advisory.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Navigating%20China%27s%20Social%20Media%20Landscape%20-%20A%20Guide%20for%20US%20Agricultural%20Exporters_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0035
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Navigating%20China%27s%20Social%20Media%20Landscape%20-%20A%20Guide%20for%20US%20Agricultural%20Exporters_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0035
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
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Export Support and Resources

Export assistance and funding 
programs

AAFC’s AgriMarketing Program: 
Market Diversification for Small and 
Medium-sized Enterprises: cost-
share funding for export activities.

BC Agriculture and Food Export 
Program: cost-share funding for 
market development activities outside 
of B.C.

CanExport SMEs: funding to attend 
international trade shows, conduct 
market research, protect intellectual 
property, adapt certifications, and 
translate or develop marketing 
materials.

Export Navigator: free program with 
one-on-one export advisors and 
export education resources.

Go Global: webinars and panels to 
explore international markets and 
connect with global partners.

World Trade Centre Vancouver’s 
Trade Accelerator Program (TAP): 
export planning and mentorship.

Market research

AAFC: Market intelligence reports 
and export guides.

International Trade Centre: Market 
analysis and resources, including the 
TradeMap database.

Statistics Canada: Canadian 
International Merchandise Trade Web 
Application for import and export 
statistics by province and trading 
country, international trade statistics 
and trade data.

TCS: Market and industry information 
by country, region, and trade 
agreement.

Trade Data Online: Customized 
reports on Canada and U.S. trade in 
goods with over 200 countries.

Government export services and resources

Agriculture and Agri-Food Canada (AAFC)

•	 International Agri-Food Trade Information and Services.

•	 AAFC B.C. Regional Office: information on agri-food programs, 
services and trade assistance. aafc.bc.info.cb.aac@agr.gc.ca          
Toll-Free: 250-674-7536.

•	 Market Access Secretariat (MAS): single window contact  for 
exporting questions and services.

B.C. Ministry of Agriculture and Food: Export Readiness Roadmap. 

Trade and Invest BC  offers resources and export professionals in 
B.C. and markets around the world to help your business grow through 
international opportunities. 

BDC (Business Development Bank of Canada)  supports small and 
medium-sized businesses at every stage of growth with money, advice 
and exporting articles and tools .

Canada’s Trade Commissioner Service  (TCS) connects exporters 
with global opportunities and market insights, including free MyTCS 
accounts, a trade diversification toolkit ,  and a Step-by-Step Guide 
to Exporting . 

Canadian Food Inspection Agency  (CFIA) offers these international 
trade focused resources:

•	 Exporting food: a step-by-step guide .

•	 Exporting food: general requirements .

•	 Food exports - Rules, licences, fees, certificates and notices .

•	 Plant and plant product exports .

•	 Safe Food for Canadians Regulations (SFCR) Fact sheet on 
exporting food .

•	 Food export requirements library . 

•	 Food export certification . 

Newsletters

AAFC Red Ribbon Service reports, (e.g., sector reports by 
country), subscribe by email, and include your company name 
and address.

AAFC B.C. Agri-Trade Service Bulletin – subscribe by email. 

Trade and Invest BC monthly newsletter. 

Export Development Canada (EDC) provides: trade 
knowledge, financial solutions and accounts receivables 
insurance. Newsletter sign up (scroll down).

Export Navigator newsletter covering education and trade 
events across B.C.. Newsletter sign up (scroll down).
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https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://bcagricultureandfoodexportprogram.ca/
https://bcagricultureandfoodexportprogram.ca/
https://www.tradecommissioner.gc.ca/en/our-solutions/funding-financing-international-business/canexport-smes.html
https://exportnavigator.ca/
https://www.boardoftrade.com/training/business-development/wtc/map
https://www.boardoftrade.com/training/business-development/wtc/tap
https://www.boardoftrade.com/training/business-development/wtc/tap
https://agriculture.canada.ca/en/international-trade/reports-and-guides
https://agriculture.canada.ca/en/international-trade/reports-and-guides
https://www.intracen.org/resources
https://www.trademap.org/Index.aspx
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www.statcan.gc.ca/en/subjects-start/international_trade
https://www150.statcan.gc.ca/n1/en/subjects/international_trade
https://www.tradecommissioner.gc.ca/index.aspx?lang=eng
https://ised-isde.canada.ca/site/trade-data-online/en
https://agriculture.canada.ca/en/international-trade
mailto:aafc.bc.info.cb.aac%40agr.gc.ca%20?subject=
https://public-can.mkt.dynamics.com/api/orgs/5b3b27f5-bf14-ed11-90e2-002248ad8084/r/KsI5Dn2BpECRYXqk0zAAABsAAAA?msdynmkt_target=%7B%22TargetUrl%22%3A%22https%253A%252F%252Fagriculture.canada.ca%252Fen%252Finternational-trade%252Fsingle-window-contact-agri-food-trade-services%2523msdynmkt_trackingcontext%253D01d4747c-3893-411f-91ba-92ed663e457c%22%2C%22RedirectOptions%22%3A%7B%225%22%3Anull%2C%220%22%3Anull%7D%7D&msdynmkt_digest=Kpq%2Ft5wLAQG4JkoUyEwxyDUlWnDpXw0LFf5Ha4xOGcY%3D&msdynmkt_secretVersion=ec6760509d48401b8df9faefc2ceb5a9
http://gov.bc.ca/agrifoodexportreadiness
https://www.britishcolumbia.ca/for-bc-businesses/
https://www.bdc.ca/en
https://www.bdc.ca/en/articles-tools/marketing-sales-export/export
https://www.tradecommissioner.gc.ca/index.aspx?lang=eng
https://www.tradecommissioner.gc.ca/en/about-us/success-stories/expand-new-markets-tools-support-canadian-exporters.html?utm_campaign=gac-amc-tcssdc-content-article-trade-diversification-toolkit-25-26&utm_medium=email&utm_source=mytcs&utm_content=explore-2026-03-26-en
https://www.tradecommissioner.gc.ca/guides/exporter-exportateurs/exporting-guide-exportation.aspx?lang=eng&_ga=2.134929650.223385560.1611759373-1015975137.1605862086
https://www.tradecommissioner.gc.ca/guides/exporter-exportateurs/exporting-guide-exportation.aspx?lang=eng&_ga=2.134929650.223385560.1611759373-1015975137.1605862086
https://inspection.canada.ca/en
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/step-step-guide
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/general-requirements
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports
https://inspection.canada.ca/en/exporting-food-plants-animals/plant-exports
https://inspection.canada.ca/en/food-safety-industry/toolkit-food-businesses/exporting-food
https://inspection.canada.ca/en/food-safety-industry/toolkit-food-businesses/exporting-food
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/certification
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
mailto:infoservice%40agr.gc.ca?subject=
mailto:mailto:aafc.bc.info.cb.aac%40agr.gc.ca?subject=
https://www.britishcolumbia.ca/subscribe/
https://www.edc.ca/
https://www.edc.ca/
https://exportnavigator.ca/
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