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Export Guide to the Republic of 
the Philippines, often referred to 
as 'the Philippines'

About this Guide
1

Funding is provided by the governments of Canada and British Columbia though the Sustainable Canadian 
Agricultural Partnership, a federal-provincial-territorial initiative.

Acknowledgements

Use the bookmark bar in your PDF 
reader to easily navigate to a section. 

Guide Tip

Opinions expressed in this document are 
those of the author and not necessarily 
those of the governments of Canada 
and British Columbia.  All information is 
provided for general guidance only and may 
change without notice. This guide does not 
provide or replace legal advice. Individuals 
are encouraged to seek independent legal 
advice regarding their obligations and 
requirements. The governments of Canada 
and British Columbia, and their directors, 
agents, employees, or contractors will not 
be liable for any claims, damages, or losses 
of any kind whatsoever arising out of the 
use of, or reliance upon, this information.

Visit the Ministry of 
Agricultures Export 

Readiness Roadmap 
to get export ready 
for this market and 

others.

This guide was developed to assist B.C. agri-food 
and seafood businesses by informing them about 
key export topics such as the economic and 
business environment; key regulatory agencies; 
finding and assessing buyers; distribution 
channels; Filipino culture; and the development 
and maintenance of relationships. Use this guide as 
part of your company’s export toolkit in your overall 
sales expansion strategy, and to train staff on the 
unique elements of doing business with Philippines.

This guide was developed for the B.C. Ministry of Agriculture and Food by BC Food & Beverage.

https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
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2

The Philippines, an independent country since 1946, is one 
of Southeast Asia’s fastest-growing economies, supported 
by strong domestic demand and a young, highly connected 
population. This archipelagic nation spans more than 7,000 
islands and nearly 300,000 square kilometres, bordered by 
the South China Sea, Philippine Sea, and Celebes Sea. Its 
diverse cultures, rich history, and strategic location make 
it a key regional hub. Manila is the capital, while nearby 
Quezon City is the country’s most populous urban centre.

Welcome to the Republic of the Philippines

Introduction to the 
Philippines' Market

According to the latest Canadian 
census (2021), close to 1 million
citizens of Philippine origin  live 
in Canada.

Shared 
Connections
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Presidential, unitary system; stable international 
alignment and active in major global organizations.
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IC One of Southeast Asia’s fastest-growing 
economies, driven by services, remittances, and 
strong domestic demand. Key sectors include 
manufacturing, retail, and financial services.
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L Young, diverse, English-proficient population; 
strong urbanization and rising middle-class
consumption.
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Highly digital consumer base; rapid adoption of 
mobile payments, e-commerce, and social-media-
driven marketing.
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L Evolving regulations, with ongoing updates 
to standards, labelling rules, food safety 
requirements, and customs procedures.
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High vulnerability to typhoons, flooding, and 
supply-chain disruptions, which can affect port 
operations, cold-chain reliability, and delivery 
timelines.

Demographic Snapshot
Growing
Population

121M (2025)

1.5% growth rate

Population 

Urbanization

47% under 24 
and median age 25

48% live in 
urban areas

13% reside 
in Metro Manila 

Language

80% speak English 
96% literacy rate

https://www.international.gc.ca/country-pays/philippines/relations.aspx?lang=eng
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Manila_Philippines_RP2025-0029.pdf
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* n.e.s. - not eleswhere specified

Economic Environment

2.1 Agri-food Imports

Gross domestic product (GDP) US$461.62 billion in 2024.

GDP per capita US$3,984.83 in 2024.

GDP growth 2.54% in 2024.

GDP growth annual 5.7% .

The Philippines is the world's 32nd largest economy  by nominal GDP, 
and 13th largest in Asia.

Top agri-food and seafood imports to Philippines in 2024, by HS code, Can$ 
(Agriculture and Agri-Food Canada (AAFC))

Top consumer-oriented agricultural exports to the Philippines in 2024, 
(US$ millions) (United States Department of Agriculture (USDA))

In recent years, the country has become 
increasingly reliant on imported food 
products such as wheat and pork, largely 
due to its growing population, rising middle 
class and changing consumer tastes.

Fresh Vegetables

Chewing Gum and Candy

Sauces and Condiments

Dog and Cat Food

Chocolate and Cocoa

Distilled Spirits

Fresh Fruit

Processed Vegetables

Poultry Meat and Products

Beef

Food Preperations

Pork and Pork Products

Dairy Products

U.S.

1,000 2,000 3,000

Rest of the World

The Philippines ranked as the 
24th largest agri-food and 
seafood importer in 2024.
•	 Total imports of Can$28.8 billion.
•	 Canada ranked as the 15th largest 

supplier (1.8% market share) in 
2024, with reported agri-food and 
seafood imports from Canada 
totaling Can$527.3 million, which 
increased at a CAGR of 13.9% from 
2020 to 2024.

•	 Quebec supplied the most at a 
market share of 38.7%, followed 
by leading provinces such as 
Alberta (15.8%), Ontario (14.8%), 
Saskatchewan (14.4%), Manitoba 
(10.1%), British Colombia (5.2 %), 
and New Brunswick (0.5%).

    (AAFC)

 
Palm oil $1.4B

Food preperations n.e.s* $1.5B

Oilcake and other solid residue $2.2B

Wheat and meslin $2.8B

Semi milled or wholly milled rice $3.1B

 
Palm oil $1.4B

Food preperations n.e.s* $1.5B

Oilcake and other solid residue $2.2B

Wheat and meslin $2.8B

Semi milled or wholly milled rice $3.1B

https://www.worldbank.org/ext/en/country/thailand
https://data360.worldbank.org/en/economy/PHL
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-philippines
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-philippines#b
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-philippines#b
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Manila_Philippines_RP2025-0029.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Manila_Philippines_RP2025-0029.pdf
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-philippines
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Share of agricultural exports to the Philippines, 2024 (USDA)

Health and wellness continues to gain traction 
among Filipino consumers to alleviate concerns 
around mental health and physical fitness. Total 
product sales were approximately US$4.5 billion in 
2023.

In a Euromonitor survey in 2023, 66% of consumers 
said they look for health ingredients in food and 
beverages, and 50% closely read nutrition labels.  
There is an increasing interest in foods that have 
additional healthy ingredients and nutritional 
properties - with 84% of these consumers saying 
they would be willing to pay more for these 
features. 

2.2 Market Trends 
For a variety of reasons, including personal health, 
high prices and sustainability, consumers continue 
to reduce their meat intake - 26% said they are 
trying to reduce their meat consumption, while 12% 
said they now eat meat (and fish) only occasionally. 
Continue reading in Agriculture and Agri-Food 
Canada's (AAFC) Consumer Profile – Philippines .

Lifestyle
Consumers in the Philippines are increasingly 
seeking out premium options for value-added 
foods such as confectionary products. There 
is also rising awareness about environmental 
impact, as governments in the Philippines are 
introducing bans, taxes, and extended producer 
responsibility  (EPR) laws to limit plastic waste.

Grocery landscape
"While traditional retailers remain relevant in 
rural and low-income areas, modern retailers are 
rapidly reshaping the retail landscape. Driven by 
urbanization and e-commerce, supermarkets, 
hypermarkets, convenience stores, and warehouse 
clubs are outperforming traditional retailers in food 
and beverage sales." (USDA)

The Philippines health and wellness sector by category 
distribution 2023 - Actual value retail sales US$ (AAFC)

Close bonds within Filipino families can 
impact consumer behaviour, resulting in 
preferences for bulk buying and family sized 
products to accommodate the needs of 
extended family members.

Australia (5%)

Brazil (7%)

European Union (EU) (10%)

China (12%)

Others (13%)

United States (16%)

Association of Southeast Asian Nations (ASEAN) (37%)

Better for you $517.7M

Health Benefit $651.5M

Fortified/functional $3.6B Natural $264.7M

Organic $39.6M

Dietary & Free From $182.1M
Better for you $517.7M

Health Benefit $651.5M

Fortified/functional $3.6B Natural $264.7M

Organic $39.6M

Dietary & Free From $182.1M

https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Manila_Philippines_RP2025-0029.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Manila_Philippines_RP2025-0029.pdf
https://agriculture.canada.ca/en/international-trade/reports-and-guides/consumer-profile-philippines?subject=
https://agriculture.canada.ca/en/international-trade/reports-and-guides/consumer-profile-philippines?subject=
https://mobilityforesights.com/product/philippines-sustainable-packaging-market
https://mobilityforesights.com/product/philippines-sustainable-packaging-market
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Manila_Philippines_RP2025-0042.pdf
https://agriculture.canada.ca/en/international-trade/reports-and-guides/consumer-profile-philippines
https://agriculture.canada.ca/en/international-trade/reports-and-guides/consumer-profile-philippines
https://agriculture.canada.ca/en/international-trade/reports-and-guides/consumer-profile-philippines
https://agriculture.canada.ca/en/international-trade/reports-and-guides/grocery-retailer-trends-philippines
https://agriculture.canada.ca/en/international-trade/reports-and-guides/grocery-retailer-trends-philippines
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•	 The Philippines is a large, fast‑growing, 
and consumer‑driven market, but it 
requires patience and local partnerships. 
Relationships are essential—trust is 
built through in‑person visits, consistent 
communication, and long‑term commitment. 

•	 Importers are typically responsible for 
managing port clearance, storage, and 
distribution across provinces.  

•	 Product registration is bureaucratic, 
importer‑specific, and certifications cannot 
be reused with other buyers.  Documents 
now require fewer notarizations due to the 
Apostille Convention, but authentication 
should be addressed early.  

•	 Importers and retailers work very closely 
together, with demand typically led by 
retailers who specify product requirements. 
The suggested retail price must be the 
same across the country – Manila can’t be 
significantly cheaper than Cebu. 

•	 Cold chain infrastructure remains uneven 
outside major cities, making chilled and 
frozen products more costly to move than 
shelf‑stable foods. Shipping within the 
Philippines can be more expensive than 
freight costs from Vancouver! 

Working with B.C.’s Trade and Investment 
Representative network

Trade and Invest BC has 24 international trade 
and investment offices around the world to 
help facilitate trade and other opportunities. 
They are a key source of buyer introductions, 
cultural advice and market information. After 
your initial research confirms the Philippines 
might be a good export market, contact 
the B.C. based team to discuss next steps: 
international@gov.bc.ca

Essential Insights: 
Advice from B.C.’s Trade and 
Investment Representative 
(TIR) in the Philippines

2.4 Trade Overview: 
Canada, B.C. and the 
Philippines

2.3 Free Trade: Canada and 
the Philippines

The Philippines is a founding member of the 
Association of Southeast Asian Nations (ASEAN), 
and Canada and the Philippines are currently 
negotiating a free trade agreement in the 
context of Canada-ASEAN Free Trade Agreement 
negotiations.

At the time of writing, Canadian products are subject 
to the Most Favoured Nation (MFN) tariff duties.

Online e-commerce
Key food retailers in the Philippines are rapidly 
adopting an omnichannel approach, blending 
online and in-store experiences to meet consumer 
expectations. Shoppers can browse through 
mobile apps, order online, and pick up in person, all 
while earning rewards through loyalty programs. 
Major marketplaces like Lazada and Shopee, 
along with grocery websites and food-delivery 
platforms, continue to drive this growth. Exclusive 
online promotions and flexible payment options—
including buy now, pay later services—are making 
digital food shopping more appealing to a wider 
range of consumers.

 
1357

1736

2158

2481

20
22

20
23

20
24

20
25

15%

Foods e-commerce, in US$ millions of sales (USDA)

Export Guide to the Republic of the Philippines for B.C. Agriculture and Food Exporters

https://www.britishcolumbia.ca/for-bc-businesses/
mailto:international%40gov.bc.ca?subject=
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/asean-anase/fta-ale/negotiations-negociations.aspx?lang=eng
https://www.international.gc.ca/country-pays/philippines/relations.aspx?lang=eng
https://www.international.gc.ca/country-pays/philippines/relations.aspx?lang=eng
https://www.bdc.ca/en/articles-tools/entrepreneur-toolkit/templates-business-guides/glossary/most-favoured-nation
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Manila_Philippines_RP2025-0042.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Manila_Philippines_RP2025-0042.pdf
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What the Philippines buys from Canada (2024)

What the Philippines buys from B.C. (Statistics Canada)

Rank Commodity Detail
Value of Exports (Can$)

2021 2022 2023 2024 2025

Total B.C. Agri-food Exports $32,876,150 $30,454,798 $28,951,209 $31,007,202 $26,843,567

1 Pork, frozen $8,033,487 $11,051,437 $10,505,150 $8,148,096 $10,556,175

2 Chicken, frozen $14,597,019 $3,693,784 $2,562,909 $6,391,328 $4,742,262

3 Other animal products, 
non-edible

$1,767,140
$6,587,714 $5,276,936 $6,591,957 $1,729,540

4 Other food 
preparations

$2,945,560
$3,389,154 $3,672,997 $3,866,729 $3,765,164

5 Soups and broths $645,053 $1,334,169 $1,414,812 $1,190,552 $2,525,460

6 Milk powder $987,600 $1,707,329 $163,503

7 Other cereals $236,351 $754,502 $443,254 $628,690 $952,370

Other leading agri‑food exports from B.C.

11 Turkey, frozen $1,060,618 $169,200 $11,250 $58,260

15 Fruit syrups $680,907 $28,192 $2,207

16 Blueberries, frozen $562,000 $88,025

19 Baked goods $62,168 $46,906 $212 $267,602 $58,550

20 Beer $67,993 $261,374 $34,848 $39,699 $72,127

31 Chocolate $92,340 $48,320 $4,989 $4,989 $41,435

32 Sablefish $37,473 $24,806 $62,532 $62,270

47 Chinook salmon $32,808 $52,522

Largest commodities
supplied by Canada

$527M$1.4B
Canadian 

merchandise exports

wheat and meslin

frozen meat 
and o�al of 

swine

dried & shelled 
peas

frozen cuts 
and edible 

o�al of fowls Agri-food and 
seafood exports

https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www.international.gc.ca/country-pays/philippines/relations.aspx?lang=eng
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-philippines
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Does your product fit the Philippine market?

Your first step is to conduct preliminary research to 
determine whether there is a viable market for your 
products in the Philippines. Begin by assessing 
how well your product aligns with consumer 
preferences and lifestyle trends.

 Initial research should include:  

•	 Size of the market – how many potential buyers 
can you find?

•	 Consumption trends – is the market or segment 
growing rapidly?

•	 Competition – who are your domestic and 
international competitors?

•	 Does your product have something new or 
unique to offer?

•	 What are the import duties and taxes?

•	 Market entry restrictions, e.g., some flavouring or 
colouring agents may not be permitted.

•	 How much is spent annually on products like 
yours?

If you think the Philippines might be a market for 
you, study the entry requirements and logistics, 
and assign a cost to each step to see if your 
products will be price competitive. Key things to 
consider:

•	 What is your estimated retail price and how 
does it compare to your competitors? 

•	 Product shelf life remaining after arrival on 
store shelves.

New product launches of food products by category in the Philippines, by 
product item count (January 2020 to June 25, 2025) (AAFC)

 

Sugar and Gum Confectionery (4.2%)

Side Dishes (4.2%)

Fish Products (4.7%)

Meat Products (6.7%)

Meals and Meal Centers (8.8%)

Dairy (8.9%)

Snacks (10.8%)

Chocolate Confectionery (5.8%)Sauces and Seasonings (12.4%)

Bakery Products (15.8%)

 

Sugar and Gum Confectionery (4.2%)

Side Dishes (4.2%)

Fish Products (4.7%)

Meat Products (6.7%)

Meals and Meal Centers (8.8%)

Dairy (8.9%)

Snacks (10.8%)

Chocolate Confectionery (5.8%)Sauces and Seasonings (12.4%)

Bakery Products (15.8%)

•	 How to Navigate Export Market 
Regulations and Requirements

•	 How to Conduct and Use Market 
Research for Exporting

Keep Learning
Check out these how-to guides from B.C.’s 

Ministry of Agriculture and Food

Market Readiness
3

Consumers in the Philippines are prioritizing healthy ingredients, convenience, affordability, and trusted 
brands—preferences that are now shaping new product launches across the food and drink sector.

According to Mintel's Global New 
Products Database, during the 5‑year time 
frame of January 2020 and June 25, 2025, 
9,337 new food products were identified 
on Philippine grocery shelves . 

Canada accounted for 32 of these 
products, including: 

•	 7 bakery (sweet biscuits/cookies)

•	 7 breakfast cereals

•	 3 snack products

Product innovation among the 32 
Canadian food items was led by new 
variety/range extensions (15) and brand 
new products (11).

https://agriculture.canada.ca/en/international-trade/reports-and-guides/grocery-retailer-trends-philippines#f
https://agriculture.canada.ca/en/international-trade/reports-and-guides/grocery-retailer-trends-philippines#f
https://agriculture.canada.ca/en/international-trade/reports-and-guides/grocery-retailer-trends-philippines#f
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://agriculture.canada.ca/en/international-trade/reports-and-guides/grocery-retailer-trends-philippines#f
https://agriculture.canada.ca/en/international-trade/reports-and-guides/grocery-retailer-trends-philippines#f
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3.1 Food Import Agencies
The Philippine Food and Drug Administration 
(FDA), under the Department of Health (DOH), is 
responsible for the surveillance of imported food 
products.

Philippine Department of Agriculture (DA) ensures 
agriculture products, whether locally produced 
or imported, meet established quality and safety 
standards and adhere to labelling and packaging 
requirements.

Learn more about the 
agencies that oversee 
the importation of 
plants, vegetables, 
fish and animal 
products in this 
2025 USDA report .

Learn about 
exporting food 
from Canada:

Exporting food, plants 
or animals

The first step to achieving sales in the Philippines 
is ensuring that you are market ready. This means 
that your product is eligible for export and you are 
compliant or have the ability to meet all necessary 
standards and regulations.

For imported products ,  the Philippine importer 
needs to obtain one of the following documents 
from each supplier: Foreign Agency Agreement/
Certificate of Distributorship/Appointment Letter; 
or Proforma Invoice; or Memorandum Agreement 
from the supplier or manufacturer.

All processed and prepackaged food products 
intended for retail sale in the Philippines must first 
be registered with the Philippine FDA. Registration 
of imported products may only be undertaken by 
a Philippine entity. To facilitate registration, the 

3.2 Market Requirements and 
Import Documentation

exporter must provide the importer any one of the 
documents below:

1.	 Manufacturer’s Certificate of Registration with 
Good Manufacturing Practices compliance or 
its equivalent.

2.	 ISO 22000 Certification or HACCP Certificate.

3.	 Phytosanitary Certificate/Health Certificate/
Certificate of Free Sale issued by the 
government regulatory agency or health 
authority of the country of origin stating that 
the product applied for registration is freely 
sold in the country of origin and/or fit for human 
consumption.

Note that registrations are typically valid for limited 
periods, non-transferable, and are required per 
variant and packaging size.

Talk to B.C. and Canadian government trade 
officials about connecting with reputable 
Philippine businesses that can help support 
your market entry.

Minimum mandatory information required on the 
labels of prepackaged food include:

•	 Product name/name of the food

•	 Use of brand name and/or trademark

•	 Complete list of ingredients used in the product 
(in decreasing order of proportion), including 
additives, flavourings, and preservatives

•	 Net contents and drained weight

•	 Name and address of manufacturer, packer, 
or distributor, including country of origin for 
imported products and name and the address of 
Philippine importer or distributor

•	 Lot identification

•	 Storage condition

•	 Expiry or expiration date/use-by-date/consume 
before date

•	 Food allergen information

•	 Direction/instruction(s) for use

•	 Nutrition facts/nutrition information/nutritive 
value

Pre-Approval: The Philippine FDA requires 
importers to provide advance copies of the labels 
of the products they intend to import.

Learn more  about the Philippine Government’s 
food import policies.

Labelling

https://www.fda.gov.ph/
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Manila_Philippines_RP2025-0020.pdf
https://inspection.canada.ca/en/exporting-food-plants-animals
https://inspection.canada.ca/en/exporting-food-plants-animals
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Manila_Philippines_RP2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Manila_Philippines_RP2025-0020.pdf


Philippines

9Export Guide to the Philippines for B.C. Agriculture and Food Exporters

List of 
ingredients

Short history or 
trivia about the 
manufacturer or 
product (optional)

Bar code (optional)

Open date marking

Name and 
address of 
manufacturer

Information 
Panel

Country of 
origin

Nutrition 
facts

Brand or trade 
name

Batch or lot coding

1
Check your Most Favoured Nation (MFN) tariff rate:

•	 Philippine Tariff Finder - use the first six digits of your product’s Harmonized System (HS) 
code, or search by keyword.

2
Check Canadian Food Inspection Agency (CFIA) requirements: 

•	 Safe Food for Canadians Regulations (SFCR). Do you need a licence? 
•	 Is an Export Control Plan (ECP) required for export? 
•	 Check CFIA’s Export Requirements Library.

3
Understand Canada Border Services Agency (CBSA) export regulations: 

•	Exporters' guide to reporting.      
•	The Canadian Export Reporting System (CERS) Portal.

4 Review packaging and labelling requirements carefully — work with your importer!  

5
Confirm list of documents required for export from Canada and import into the Philippines, e.g.: 

•	 Commercial invoice/pro-forma invoice.
•	 Phytosanitary Certificate and/or Health Certificate.
•	 Certificate of Origin (COO).

Label example (Thinkable Box)

•	 The Philippine FDA allows the use of 
a sticker or inkjet printing to correct 
minor labelling infractions (e.g., expiry 
date formats, importer/distributor 
information, nutritional facts, importer/
distributor information, nutritional facts 
format).

Organic equivalency
Canada and the Philippines do not have an 
organic equivalency agreement at the time 
of writing.

This 2025 U.S. Department of Agriculture 
(USDA) report  notes that the Philippines’ 
Organic Agriculture Act, “specifies that the 
label of organic produce shall contain the 
name, logo or seal of the organic certifying 
body and the accreditation number issued 
by the Bureau of Agriculture and Fisheries 
Standards (BAFS). The organic label should 
also include the trade name and address of 
the origin of the produce.”

Key Steps for Exporting from Canada to the Philippines:

https://finder.tariffcommission.gov.ph/search-by-country
https://inspection.canada.ca/en/food-safety-industry/opening-expanding-food-business?utm_campaign=cfia-acia-safe-food-salubrite-aliments-25-26&utm_source=ggl&utm_medium=sem&utm_content=ad-text_en&adv=2526-851900&utm_term=sfcr+license&gclsrc=aw.ds&gad_source=1&gad_campaignid=23508080559&gbraid=0AAAAACd0j1YpgO6XIEDh-HeqdkS_yqUmZ&gclid=EAIaIQobChMIpqbW6aqskwMVqc7CBB1EdyFWEAAYASAAEgJDf_D_BwE
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/prepare-export-certification-control-program-pl-2
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library#p
https://www.cbsa-asfc.gc.ca/services/export/menu-eng.html
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
https://www.cbsa-asfc.gc.ca/services/export/cers-guide-scde-eng.html
https://thinkablebox.com/how-to-comply-with-mandatory-food-labeling-standards-in-the-philippines/
https://thinkablebox.com/how-to-comply-with-mandatory-food-labeling-standards-in-the-philippines/
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Manila_Philippines_RP2025-0020.pdf
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4.2 Shipping Tips

Logistics

Canadian exporters face several logistical 
challenges when supplying the Philippines and 
the wider Southeast Asian region. Shipping from 
Canada typically involves higher freight costs and 
longer transit times than closer competitors such 
as Australia. Once products arrive, distributing 
goods across an archipelagic country can 
introduce additional delays. These logistical 
realities make food safety and quality control 
especially important, as imported products must 
withstand heat, humidity, and extended transport 
times while maintaining freshness and integrity.

Moving a product from farm to processing plant to 
the customer’s doorstep can be challenging even in 
the best circumstances, now add the complexities 
of a 10,000 km journey from Prince Rupert to 
Manila! Logistics need to be thought through 
carefully, researched well in advance, and will 
likely involve many partners for even the smallest 
shipment.

These How to Manage Supply Chain Logistics 
and How to Access and Use Distribution 
Channels for Export Markets  guides provide 
strategies for optimizing logistics operations 
and distribution networks. Canada’s Trade 
Commissioner Service publishes a Step-by-Step 
Guide to Exporting  which discusses shippers and 
shipping in Step 7.

•	 Ocean transit from the Port of Prince Rupert 
to Manila takes approximately 18–25 days, 
compared to about 20–30 days from the Port of 
Vancouver.

•	 Avoid shipping during the fourth quarter of the 
year due to congested ports.

•	 Philippines requires ISPM 15-Compliant wood 
packaging materials. Check if your pallets 
require documentation, e.g., a heat treatment 
certificate .

•	 This USDA Connecting Port to Plate Amid 
Evolving Food Preferences  report provides an 
overview of the distribution process of imported 
food and agricultural products from Philippine 
ports to consumers’ plates.

Sending product samples can be both costly 
and time-consuming. In many cases, it may be 
just as economical— and far more effective—
to travel to the Philippines, arrange meetings, 
and taste the samples together. The Philippine 
business environment is highly personalized, 
and an in-person visit allows you to share 
your story, build rapport, and demonstrate 
genuine commitment to the market and to 
understanding the buyer and their needs.

Shipping 
Samples

4

4.1 The Basics

Customs brokers used to be considered a separate 
step of the export process, but now they are fully 
integrated into the overall logistics and freight 
forwarding process. Take time to find one that fits 
your business and exporting needs, they should 
have experience shipping to the Philippines as well 
as the type of food you’re shipping.  

InList from Export Development Canada (EDC) 
is a good starting point for finding professional 
supply‑chain and logistics support from recognized 
freight forwarders. A free EDC account is required 
to search the directory.

Luzon

Visayas

Mindanao

7,600+ islands inhabited by 
116m people

5th longest coastline in  
the world

Shipping across the Philippines can be as costly 
as the ocean freight from Vancouver!

https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/12_how_to_manage_supply_chain_logistics.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.aphis.usda.gov/plant-exports/wood-packaging-material/export
https://inspection.canada.ca/en/plant-health/invasive-pests-and-plants/directives/date-originally-issued/13-01
https://inspection.canada.ca/en/plant-health/invasive-pests-and-plants/directives/date-originally-issued/13-01
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Connecting%20Port%20to%20Plate%20amid%20Evolving%20Food%20Preferences_Manila_Philippines_RP2023-0071.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Connecting%20Port%20to%20Plate%20amid%20Evolving%20Food%20Preferences_Manila_Philippines_RP2023-0071.pdf
https://www.edc.ca/en/tool/inlist.html
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Connecting%20Port%20to%20Plate%20amid%20Evolving%20Food%20Preferences_Manila_Philippines_RP2023-0071.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Connecting%20Port%20to%20Plate%20amid%20Evolving%20Food%20Preferences_Manila_Philippines_RP2023-0071.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Connecting%20Port%20to%20Plate%20amid%20Evolving%20Food%20Preferences_Manila_Philippines_RP2023-0071.pdf
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•	 International payments   
•	 EDC’s trade credit insurance  
•	 How to determine the right retail price 
•	 Export readiness planning guide  

Learn more about       
international payments, pricing 
and market entry

Once you’ve completed your initial market research 
and believe your products could be a strong fit for 
the Philippine market, the next step is to assess 
your pricing. This includes accounting for the 
full range of export and selling costs, as well as 
the potential need to adapt your product to local 
preferences and meet labelling and regulatory 
requirements. Together, these factors will help 
you answer the question: “Can I export to the 
Philippines, work with high-quality partners, and 
make a profit?"

Each agri-food sector and export market will have 
a different set of costs to consider in your pricing 
strategy, and each company will have a different 
risk tolerance for currency fluctuations and 
payment terms. This guide outlines some expenses 
you may face when getting your product into a 
buyer’s hands in the Philippines.

Export costs may include:
•	 Packaging modifications, e.g., larger family size
•	 Product modifications, e.g., new flavour
•	 Lab testing and regulatory approval
•	 Import registration and labelling
•	 Import tariffs, VAT and local taxes
•	 Logistics – freight, insurance and foreign 

warehousing

Potential expenses in the new market:
•	 Trademark registration
•	 Marketing, translation and promotions
•	 Trade show attendance
•	 Barcode/product identification, e.g., new GS1 

GTIN
•	 Sales commissions and fees

Consider these questions before you start 
negotiating:
•	 Will you offer volume discounts? If yes, which 

products, what quantities and for how long?
•	 What is your budget for samples, advertising and 

promotional activities?
•	 Is exclusivity available for certain products, 

channels or geographic regions?
•	 What level of in-market presence (trade shows, 

buyer meetings, relationship building) can you 
and your team commit to each year?

5.1 Pricing

5.2 Payments

Money Matters
5

•	 Discuss and document in the contract which 
party is paying for specific costs like lab testing, 
logistics and listing fees.

•	 How will you share the cost of marketing and 
advertising?

•	 What are your payment preferences? Can you 
be flexible and offer 30/60/90 days, do you 
require a deposit?

•	 Will you accept Letters of Credit (L/C) or 
purchase Accounts Receivable insurance?

Taxes
•	 The Philippines Value Added Tax (VAT) will likely 

apply to your goods, currently 12%.

The Philippine peso 
(currency code: PHP) 
is the official currency 

of the Philippines.

Currency

In 2024, the federal government created 
the new Canada Indo-Pacific Agriculture 
and Agri-Food office (IPAAO) in Manila, 
the capital city of the Philippines. The 
facility is intended to expand trade 
opportunities in the region.

https://tfocanada.ca/exporters-or-support-agencies/ready-to-export/getting-paid/
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/8_how_to_determine_the_right_retail_price_for_your_product.pdf
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness/planning
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://agriculture.canada.ca/en/international-trade/agriculture-and-agri-food-indo-pacific-region
https://agriculture.canada.ca/en/international-trade/agriculture-and-agri-food-indo-pacific-region
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•	 Relationships matter deeply—plan 
multiple visits, stay visible, and follow up 
regularly to build trust.  

•	 Delays at the Port of Manila are common, 
build this into your timeline. 

•	 Most market entry starts with a local 
importer who sells directly to retailers. 

•	 Expect exclusivity preferences, buyers 
like to grow brands as first‑to‑market 
partners.  

Finding buyers
A local presence is extremely important for 
success in the Philippines. Agents, importers and 
distributors manage one or several steps along 
the import and sales journey, and before signing 
an agreement ensure you explicitly set out roles, 
expectations, costs and responsibilities. For 
example, will they buy the goods, take ownership, 
be responsible for warehousing and marketing 
and sell with a mark-up, or will they act as a 
representative in exchange for sales commission?

As you prepare to enter the Philippine market, keep 
these practical points  in mind. Retailers typically 
buy through importers or consolidators rather than 
importing directly, and many retail chains charge 
significant fees to list or promote new products.

•	 Product registration and certificates 
are issued in the importer’s name only, 
so changing partners may require 
re‑registration.  

•	 Labelling is relatively flexible, with 
English accepted, but any claims must be 
supported by laboratory tests, which can 
be done in Canada.  

•	 Social media is huge for marketing! 

Exporter Tips for Success

Top food sellers in the Philippines (USDA)

Top fast-food chains

Jollibee

McDonald's

Chowking

Shakey's

KFC

Top convenience stores

7-Eleven

Alfamart

Uncle John's

All Day

Lawson

Top warehouse clubs

S&R

Landers

Demand is driven by retailers. Retailers ask 
importers to find specific products, volumes and 
prices - they work VERY closely together.

“
”

Selling to the Philippines
6

https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Manila_Philippines_RP2025-0029.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Manila_Philippines_RP2025-0029.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Manila_Philippines_RP2025-0029.pdf
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Participating in Philippine and regional trade 
shows is one of the best ways to build connections 
and understand the food and beverage (F&B) 
landscape.
•	 World Food Expo “WOFEX Manila”, SMX 

Convention Center, Manila - showcases the best 
global and local F&B brands.

•	 There are also several key trade shows across 
the region where Philippine buyers actively look 
for new products, including:
•	 FOODEX Japan ,  Tokyo
•	 Food & Hotel Asia ,  Singapore
•	 Gulfood ,  Dubai
•	 Seoul Food & Hotel ,  Korea
•	 THAIFEX ,  Thailand

Agriculture and Agri-Food Canada (AAFC) 
provides global food show information through its 
Trade Show Service  and supports participation via 
the Canada Pavilion Program . 

Travelling to the Philippines —whether for a trade 
show or retail visits—lets exporters personally 
introduce their products, share their brand story, 
and build relationships that ease market entry. It 
also provides practical, on-the-ground insight into 
how the market works. Simple observations such 
as shelf height, display style, competing products, 
packaging norms, and price ranges help exporters 
understand expectations and position their 
products more effectively.

Questions to ask potential importers and 
distributors:
•	 Do you have experience importing North 

American foods or beverages?
•	 What regions will you cover, and do you expect 

exclusivity?
•	 What is your commission structure?
•	 What promotions, funding, or mandatory 

programs do you expect?
•	 How do you handle returns, product issues, and 

recalls?
•	 Which competitive or complementary products 

do you carry, and how would ours fit?
•	 Does our brand and target consumer fit with 

your distribution network?
•	 What are your conservative and optimistic sales 

forecasts?

 

Discounters $871

Warehouse Clubs $1,180

Foods E-Commerce $2,158

Convenience Retailers $2,190

Food and Drink Specialists $2,600

Hypermarkets $3,873

Supermarkets $11,653

Small Local Grocers $37,434

Retail market by channel 2024 (in million US$) (USDA)

Supermarkets by number of outlets and sales, sales derived 
from the percentage of brand share (USDA)

Key Supermarkets 2023 # of 
Stores

2024 # of 
Stores

2024 
Sales*

Robinsons Supermarket 151 151 $1,270

SM Supermarket 65 66 $1,224

Savemore Supermarket 219 218 $1,130

WalterMart Supermarket 88 88 $629

Puregold 120 124 $408

Metro Supermarket 36 37 $350

Marketplace 35 36 $291

All Day 33 40 $7

Get Trade Show Ready

Funding for Trade Shows and 
In-Market Promotion

Take BCFB’s Growth Hub’s free Trade Show 
Tactics course and check out AAFC’s Step-
by-Step Guide to successful trade show 
preparation, delivery and follow-up.

•	 BC Agriculture and Food Export Program 

•	 AAFC's AgriMarketing Market Diversification 
Program

* in US$ millions

6.1 Attending Trade Shows

https://wofex.com/wofex-manila/
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service/foodex-japan
https://agriculture.canada.ca/en/international-trade/trade-show-service/food-hotel-asia
https://www.gulfood.com/
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service/seoul-food-hotel
https://thaifex-anuga.com/
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service
https://agriculture.canada.ca/en/international-trade/trade-show-service/canada-pavilion-program
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Manila_Philippines_RP2025-0042.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Manila_Philippines_RP2025-0042.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Manila_Philippines_RP2025-0042.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Manila_Philippines_RP2025-0042.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Manila_Philippines_RP2025-0042.pdf
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://bcagricultureandfoodexportprogram.ca/
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
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Effective market entry in the Philippines requires 
meaningful investment in consumer-focused 
marketing. The country is highly brand-conscious 
and deeply influenced by social media, so 
exporters should plan for sustained support 
through in-store promotions, digital campaigns, and 
sampling activities.

Philippine buyers expect suppliers to contribute 
to marketing programs, provide promotional 
materials, and collaborate on retailer-led 
activations. Building visibility early—both online 
and at point of sale—helps establish trust, and 
maintain momentum in this competitive market.

Digital landscape
Social media plays a major role in how Filipino 
consumers discover and engage with new food 
products, and companies of all sizes take full 
advantage of platforms like Facebook, Instagram, 
and TikTok to launch and promote their brands—
often with small investments that deliver strong 
returns.

Exporters should consider setting up dedicated 
social channels for the Philippine market and 
collaborating closely with retailers, who are 
extremely active online and run frequent digital 
promotions. The landscape is highly consumer-
focused, and influencers often specialize in specific 
products, making targeted partnerships especially 
effective.

6.2 Marketing

Building strong, long-term relationships is 
essential for success in the Philippine food market. 
Retailers rarely import directly and instead rely 
on established local importers, so exporters 
should invest time in developing trust and open 
communication with these partners. Importers play 
a central role in navigating regulations, logistics, 
pricing, and buyer expectations, and they depend 
on suppliers who are responsive.

Providing clear product information, updated 
marketing materials, and regular updates helps 
importers effectively pitch products to retailers and 
secure shelf space.

Supporting your importer with promotional 
funds—such as discounts, in-store displays, 
digital advertising, and sampling—demonstrates 
commitment and strengthens the partnership. 

6.3 Building Relationships

Understanding local business customs 
helps build trust and smoother working 
relationships. Meetings tend to be warm, 
respectful, and relationship-oriented, and 
small cultural cues can make a strong 
positive impression.

•	 Be courteous and calm. Filipinos value 
polite, friendly interactions and generally 
avoid direct confrontation.

•	 Respect hierarchy. Seniority matters; 
address senior counterparts first and use 
formal titles.

•	 Expect small talk. Personal 
conversation—often about family—helps 
build rapport before business begins.

•	 Punctuality matters, with flexibility. Arrive 
on time but understand that traffic and 
delays are common; notifying hosts if 
delayed is appreciated.

•	 Use business cards thoughtfully. Present 
yours carefully, and take a moment to look 
at the card you receive.

•	 Communicate clearly and diplomatically. 
Indirect communication is common, so a 
“yes” may signal acknowledgment rather 
than agreement; follow up in writing to 
confirm details.

Social and Business 
Etiquette  

•	 Learn how to promote your product in 
new markets.

•	 Access AAFC’s AgriMarketing Program 
which includes translation, in-market 
promotion and social media campaigns.

•	 Utilize the free, Canada Brand  program 
to help global consumers recognize 
Canadian food and beverage products. 

Promotional Resources

https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://marque-canada-brand.agriculture.canada.ca/en-CA/home-accueil/
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Christmas Season (September-
December): The biggest food shopping 
period of the year—Noche Buena, parties, 
gifting, and bulk grocery buying.

New Year’s Eve feast (Media Noche):   Heavy 
spending on premium foods, fruits, noodles, 
ham, and celebratory dishes.

Holy Week/Easter (date varies): Strong 
demand for seafood, meat alternatives, and 
Lenten-friendly products.

Lunar New Year (January–February): 
High sales of noodles, tikoy (rice cake), fruits, 
and auspicious foods tied to prosperity 
traditions.

Major Food 
Shopping Holidays

These shared investments often lead to better 
visibility, stronger buyer relationships, and 
improved sales performance.

Exporters who approach the relationship as a 
long-term collaboration, rather than a transactional 
arrangement, tend to achieve the most sustainable 
growth in the Philippines.
Using interpreters
As the Philippines is one of the most English-
proficient markets in Asia, interpreters are rarely 
required. English is widely used in business, 
including negotiations, presentations, and written 
communications.

The official languages of the Philippines are 
Filipino, a standardized version of Tagalog and 
English, although over 100 languages  and dialects 
are spoken throughout the Philippines.
Communications 
Regular, proactive communication is essential 
when working with Philippine importers, and it's 
important to use the communication channels 
they prefer. Viber is the dominant messaging app 
for business, and WhatsApp is also widely used. 
Staying responsive on these platforms helps 
maintain momentum, and strengthen relationships 
in a fast-moving market.

Learn about 
protecting your IP 
outside of Canada

Legal Tip

The Philippines 
regularly tops social 
media and internet 
usage global rankings.

“
”

Research your potential new partners with EDC’s 
buyer database, EDC Company InSight  ,  a 
massive database of over 100,000 international 
businesses.

Contracts need to include this 
information and more:

6.4 Due Diligence

•	 Legal jurisdiction, ideally under B.C. law. 

•	 Intellectual Property (IP)  and trademark 
protection for your brand.   

•	 Incoterms  to clarify responsibilities for costs, 
risk, and cargo insurance.  

•	 Marketing and representation fees.  

•	 Payment terms.  

•	 Territorial exclusivity 
conditions, if 
applicable. Getting a document authenticated or 

obtaining an apostille is sometimes 
required before you can use a Canadian 
document abroad. There is now an Apostille 
Convention between Philippine and Canada 
– so fewer documents need to be notarized. 
Learn more about authenticating your 
documents.

Learn More

https://www.readersdigest.ca/culture/noche-buena-holiday-tradition/
https://www.trade.gov/knowledge-product/philippines-business-travel
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://www.edc.ca/en/tool/company-insight.html
https://www.ised-isde.canada.ca/site/canadian-intellectual-property-office/en/introduction-intellectual-property-ip
https://www.edc.ca/en/guide/understanding-incoterms.html
https://www.international.gc.ca/gac-amc/about-a_propos/services/authentication-authentification/step-etape-1.aspx?lang=eng
https://www.international.gc.ca/gac-amc/about-a_propos/services/authentication-authentification/step-etape-1.aspx?lang=eng
https://www.international.gc.ca/gac-amc/about-a_propos/services/authentication-authentification/step-etape-1.aspx?lang=eng
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Export Support and Resources

Export assistance and funding 
programs

AAFC’s AgriMarketing Program: 
Market Diversification for Small and 
Medium-sized Enterprises: cost-
share funding for export activities.

BC Agriculture and Food Export 
Program: cost-share funding for 
market development activities outside 
of B.C.

CanExport SMEs: funding to attend 
international trade shows, conduct 
market research, protect intellectual 
property, adapt certifications, and 
translate or develop marketing 
materials.

Export Navigator: free program with 
one-on-one export advisors and 
export education resources.

Go Global: webinars and panels to 
explore international markets and 
connect with global partners.

World Trade Centre Vancouver’s 
Trade Accelerator Program (TAP): 
export planning and mentorship.

Market research

AAFC: Market intelligence reports 
and export guides.

International Trade Centre: Market 
analysis and resources, including the 
TradeMap database.

Statistics Canada: Canadian 
International Merchandise Trade Web 
Application for import and export 
statistics by province and trading 
country, international trade statistics 
and trade data.

TCS: Market and industry information 
by country, region, and trade 
agreement.

Trade Data Online: Customized 
reports on Canada and U.S. trade in 
goods with over 200 countries.

Government export services and resources

Agriculture and Agri-Food Canada (AAFC)

•	 International Agri-Food Trade Information and Services.

•	 AAFC B.C. Regional Office: information on agri-food programs, 
services and trade assistance. aafc.bc.info.cb.aac@agr.gc.ca          
Toll-Free: 250-674-7536.

•	 Market Access Secretariat (MAS): single window contact  for 
exporting questions and services.

B.C. Ministry of Agriculture and Food: Export Readiness Roadmap. 

Trade and Invest BC  offers resources and export professionals in 
B.C. and markets around the world to help your business grow through 
international opportunities. 

BDC (Business Development Bank of Canada)  supports small and 
medium-sized businesses at every stage of growth with money, advice 
and exporting articles and tools .

Canada’s Trade Commissioner Service  (TCS) connects exporters 
with global opportunities and market insights, including free MyTCS 
accounts, a trade diversification toolkit ,  and a Step-by-Step Guide 
to Exporting . 

Canadian Food Inspection Agency  (CFIA) offers these international 
trade focused resources:

•	 Exporting food: a step-by-step guide .

•	 Exporting food: general requirements .

•	 Food exports - Rules, licences, fees, certificates and notices .

•	 Plant and plant product exports .

•	 Safe Food for Canadians Regulations (SFCR) Fact sheet on 
exporting food .

•	 Food export requirements library . 

•	 Food export certification . 

Newsletters

AAFC Red Ribbon Service reports, (e.g., sector reports by 
country), subscribe by email, and include your company name 
and address.

AAFC B.C. Agri-Trade Service Bulletin – subscribe by email. 

Trade and Invest BC monthly newsletter. 

Export Development Canada (EDC) provides: trade 
knowledge, financial solutions and accounts receivables 
insurance. Newsletter sign up (scroll down).

Export Navigator newsletter covering education and trade 
events across B.C.. Newsletter sign up (scroll down).
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