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About this Guide

Export Guide to the Republic of ¢ CudeT
Singapore, commonly referred to P ,

S. Use the bookmark bar in your PDF
as olngapore reader to easily navigate to a section.
This guide was developed to assist B.C. agri-food
and seafood businesses by informing them about ®
key export topics such as the economic and Opinions expressed in this document are
business environment; key regulatory agencies; those of the author and not necessarily
finding and assessing buyers; distribution channels; those of the governments of Canada
Singaporean culture; and the development and and British Columbia. Allinformation is
maintenance of relationships. Use this guide as provided for general guidance only and may
part of your company’s export toolkit in your overall change without notice. This guide does not
sales expansion strategy, and to train staff on the provide or replace legal advice. Individuals
unigue elements of doing business with Singapore. are encouraged to seek independent legal

advice regarding their obligations and
requirements. The governments of Canada
and British Columbia, and their directors,
agents, employees, or contractors will not
be liable for any claims, damages, or losses
of any kind whatsoever arising out of the
use of, or reliance upon, this information.

Visit the B.C. Ministry
of Agriculture and
Food's Export

Readiness Roadmap
to get export ready

for this market and
others.
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https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
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Introduction to the
Singaporean Market

Welcome to the Republic of Singapore

Canada and Singapore have enjoyed strong diplomatic
ties since Singapore’s full independence in 1965, building
arelationship defined by cooperation in trade, education,
and innovation. Singapore is a dynamic city-state in
Southeast Asia with over six million residents, bordered

by Malaysia to the north and Indonesia to the south,

and governed as a parliamentary republic. Canada

is represented in Singapore by the High Commission

of Canada, reflecting a long-standing commitment to
partnership and engagement between the two economies.

Singapore is a highly-efficient, stable
parliamentary republic with predictable policies,
strong rule of law, and low corruption.

POLITICAL

Singapore is a high income, trade dependent
economy and a major financial, logistics, and
commercial hub for Southeast Asia.

ECONOMIC

Singapore, a multicultural, multi-ethnic, and
multi-religious city, is home to nearly two million
foreigners living, working, or studying.

SOCIAL

The World Intellectual Property Organization
ranks Singapore fourth in its 2024 Global
Innovation Index — one of the most innovative
countries in the world.

TECHNOLOGICAL

~ , \
Demographic Snapshot
Growing
Population ® O
oPeJo
1.2% th
ey A
Population
20% aged 65+
(June 2025)
‘] 13% aged 65+
(June 2015)
Urbanization
100% of the population

livesin the city-state
of Singapore.

ethnic groups
74 % Chinese
14 % Malay

9 % Indian

Singapore maintains a transparent, pro-business
regulatory environment with efficient contract
enforcement, creating predictability for exporters.

LEGAL

As a dense city state with limited land and natural
resources, Singapore depends heavily on food
imports. Consumers are interested in verified
sustainability certifications.

ENVIRONMENTAL

Export Guide to Singapore for B.C. Agriculture and Food Exporters

Shared
Connections

Canada and Singapore work together in
several multilateral groups, including:

» Arctic Council
» Asia-Pacific Economic

Cooperation (APEC)

» Association of Southeast Asian
Nations (ASEAN)

« Commonwealth


https://www.international.gc.ca/world-monde/international_relations-relations_internationales/arctic_council-conseil_arctique/index.aspx?lang=eng
https://www.international.gc.ca/world-monde/international_relations-relations_internationales/apec/index.aspx?lang=eng
https://www.international.gc.ca/world-monde/international_relations-relations_internationales/apec/index.aspx?lang=eng
https://www.international.gc.ca/world-monde/international_relations-relations_internationales/asean/index.aspx?lang=eng
https://www.international.gc.ca/world-monde/international_relations-relations_internationales/asean/index.aspx?lang=eng
https://www.international.gc.ca/world-monde/international_relations-relations_internationales/multilateral-multilateraux/commonwealth.aspx?lang=eng
https://www.wipo.int/web-publications/global-innovation-index-2024/assets/67729/2000 Global Innovation Index 2024_WEB3lite.pdf
https://www.wipo.int/web-publications/global-innovation-index-2024/assets/67729/2000 Global Innovation Index 2024_WEB3lite.pdf
https://www.population.gov.sg/files/media-centre/publications/Population_in_Brief_2025.pdf
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Economic Environment Gross domestic product (GDP) US$618 billion in 2023.

Singapore, one of the world'’s
most open and wealthiest
economies per capita,
combines an advanced
technology sector with an
extensive free trade network
and a strong global trade
focus.

In2024 real GDP grew by around 3.5%.

Highest GDP per capita in Asia (US$84,734 as of 2023).

Fourth-wealthiest city in the world in 2024.

World's second-largest shipping portin 2023.

Over 2022-2027, Singapore is set to see moderate economic growth,
resulting in an 8.9% real terms increase in per capita disposable
income (Euromonitor).

Barriers to entry in Singapore are very
low, even for seafood! 19

21 Agri-food Imports

With only 1% of its land suitable for agriculture,

Quick Facts

Singapore relies on food imports to feed its > Geogre}phically, Singaporle is approximately the
population and the millions of tourists who visit same size as New York City.

each year. While market competition is strong,
there is opportunity for Canadian agriculture and
agri-food exporters of meat, fish and seafood,
plant-based proteins and organic products to help
meet Singapore’s demand for high-quality, healthy
food.

» Singapore’s total agricultural and related
product imports in 2023 reached US$18.4
billion.

» 2023 retail food industry sales > US$11 billion.

Singapore's top 5 agri-food and seafood imports from the world in 2024 (Can$ million) Agriculture and Agri-Food Canada (AAFC)

$1040wm $860m

food Preperations animal or vegetable
ne.s. fatsand oils

$1631m

cocoabeans

$
lD . 972m

whiskies
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https://www.edc.ca/en/article/doing-business-singapore.html
https://www.edc.ca/en/article/doing-business-singapore.html
https://www.edc.ca/en/blog/canada-plant-based-protein-growth.html
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/sector-trend-analysis-e-commerce-trends-singapore#a
https://www.trade.gov/country-commercial-guides/singapore-market-overview
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Singapore’s top 10 agri-food and seafood imports from Canada in (Can$ million) (AAFC)

— Description Gl Sfl:gar;k‘;tin
ity p 20202024 | >, i

120190 | Soybeans 16.4 16.8 194 18.6 6.4 19.6
100199 | Wheatand meslin 6.3 124 18.7 15.9 13.2 16.8
210690 Food' preparations, nowhere else 46 54 52 59 44 6.2
specified
230910 | Dogor cat food 3.7 47 4.2 52 36 55
30633 | Crabs,live, fresh or chilled 06 22 24 37 379 39
20329 Frozen meat of (pork) 34 4.2 51 35 -1.9 3.7
3061 Frozen rock lobster and other sea 5 24 14 2.7 59.8 28
crawfish
230990 Prclsparationls of akindusedin 01 01 0.2 26 2493 2.8
animal feeding
20319 Fresh or chilled meat (of pork) 3 3 2.8 26 -3.2 2.7
220830 | Whiskies 08 2 24 479 25

*CAGR: Compound Annual Growth Rate

2024 top exporting countries to Singapore United States Department of Agriculture (USDA)

In 2024, Canada was
Singapore's 31st largest
supplier with Can$94.7
million (0.4% market share),
representing a decline in
Compound Annual Growth
Rate (CAGR) of 6.8% from
Can$125.7 million in 2020.

@ Others (24%) O Australia (6%)

@ Malaysia (15%) @ Indonesia (6%)

@ France (13%) Brazil (6%)

@ China(9%) Thailand (5%)
@ UK (7%) USA. (5%)
® NZ.(4%)

2.2 Market Trends

Lifestyle

Singapore’s food market continues to evolve as
shoppers are trading up for premium, products,
reflecting a willingness to pay more for better taste,
origin, and craftsmanship. Health and wellness
remain strong drivers, with consumers seeking
preservative free options and products lower in
sugar, salt, or fat, while paying closer attention to
nutrition labels.

Grocery landscape

Given its small physical size, it's not surprising

that grocery retail in Singapore is concentrated
among a limited number of operators. These chains
control shelf access, import flows, private label
development and last-mile delivery infrastructure. It
is important for exporters to understand who holds
influence, as that matters more than simple store
counts. Learn more about the company profiles.

Export Guide to Singapore for B.C. Agriculture and Food Exporters


https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore#c
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore#c
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Singapore_Singapore_SN2025-0003.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Singapore_Singapore_SN2025-0003.pdf
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore
https://www.grocerytradenews.com/singapore-supermarkets-ranking-2026/

Singapore
Vi
Online e-commerce Top 10 growth products in Singapore (2023) (USDA)
"According to Market Data Forecast, the Singapore
online grocery market was valued at US$1.4 billion _
in 2024 and is projected to reach US$2.3 billion 1. Dairy Products 6. Processed Vegetables

by 2033, growing at a CAGR of 9.1%. This surge is
driven by convenience, urban lifestyles, and the
proliferation of mobile apps that make ordering

2.Food Preparations 7. Distilled Spirits
3. Beef & Beef Products 8. Poultry Meat & Products

food as easy as a tap. Some online grocery 4. Fresh Fruit 9.Bakery Goods, Cereals
platforms offer same-day delivery, curated meal &Pasta
kits, and subscription services tailored to time- 5.Chocolate & Cocoa
" 10. Pet Food
strapped households." (DHL) Products

Top 5 supermarkets in Singapore by market influence 2026 (Grocery Trade News)

FairPrice Group Very High Nationwide network Mass market + public trust
2 Sheng Siong Group High Island-wide neighbourhood coverage Value-led retail
3 Cold Storage (Macrovalue) High Urban and premium districts Premium + imported goods
4 Giant Singapore (Macrovalue) | Medium-High | Hypermarket + suburban Price-focused bulk retail
5 Prime Supermarket Medium Heartland communities Local convenience grocery

2.3 Free Trade: Canada,
Singapore and the CPTPP

The Comprehensive and Progressive Agreement
for Trans-Pacific Partnership (CPTPP) is a free ‘ ‘

trade agreement in force between Canada and :
10 other countries in the Indo-Pacific region, A tre n d | n t h e
including Singapore.

The Indo-Pacific is Canada’s second-largest S I ﬂ g a DO re O n | | n e
regional merchandise export market, after the

United States, with annual two-way merchandise g roce ry m arket
trade valued at $262 billion in 2024. Learn more

about Canada’s Indo-Pacific Strategy.i |S the |ncrea8|ng
Afree trade agree.ment (FTA) like CPTEP does popularlty Of

not change on-going regulatory or sanitary

requirements by Singapore. SU bSCH ptlon_
Food Service Industry based models and
Singapore has a highly deyelpped and competitive reC U rrl n g d e | Ive ry

hotel, restaurant, and institutional (HRI) sector. i

The country hosted 13.6 million visitors in 2023, , , .

with revenue spending at US$20.5 billion, and is Se I’V | CeS ! (MarkNtel Advisors)
forecasted to grow significantly in 2024.

Export Guide to Singapore for B.C. Agriculture and Food Exporters


https://www.marknteladvisors.com/research-library/singapore-online-grocery-market.html
https://www.grocerytradenews.com/singapore-supermarkets-ranking-2026/
https://www.grocerytradenews.com/singapore-supermarkets-ranking-2026/
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Singapore_Singapore_SN2024-0004.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Singapore_Singapore_SN2024-0004.pdf
https://www.dhl.com/discover/en-sg/e-commerce-advice/e-commerce-trends/post-pandemic-e-commerce-growth-in-singapore
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/index.aspx?lang=eng
https://www.international.gc.ca/transparency-transparence/indo-pacific-indo-pacifique/index.aspx?lang=eng
https://www.international.gc.ca/transparency-transparence/indo-pacific-indo-pacifique/index.aspx?lang=eng

Singapore

-

2.4 Trade Overview: Canada,
B.C. and Singapore

Essential Insights:

Advice from B.C.’s Trade and Investment (TIR)
Representative in Singapore

The most effective way to get started in Singapore,

and across Southeast Asia (SEA), is simply to be
there. Being present in market, especially at major
food trade shows like FHA (Food Hotel Asia), helps
buyers understand your product and how it fits in
their portfolio.

It's important not to compare Singapore or SEA to
China - SEA is much smaller, more fragmented and
has different buying behaviour.

Retailers usually prefer working with established
distributors. This helps them avoid minimum order
guantities (MOQs) and keeps sourcing simple.

Restaurants and hotels are often open to buying
direct, but volumes are typically modest, as most
groups operate just three or four outlets.

Speed and follow-up matter. Respond to buyer
questions within 24 hours where possible, stay in
touch through newsletters, WhatsApp, or social
media. Light, consistent follow-up helps build
familiarity and trust over time, and remember to
drop them a note for holidays!

Working with B.C.’s Trade and Investment
Representative network

Trade and Invest BC has 24 international trade
and investment offices around the world to help
facilitate trade and other opportunities. They are a
key source of buyer introductions, cultural advice
and market information. After your initial research
confirms Singapore might be a good export market,
contact the B.C. based team to discuss next steps:
international@gov.bc.ca

Singapore is a small market and very competitive. It can
be a stepping stone into the broader region as a lot of the
distributors have a network across all of Southeast Asia.
They may import into Singapore and then re-export.

Top Canadian exports to Singapore (2015-2017
average, Can$) (Government of Canada)

In 2024, Canada-Singapore bilateral
merchandise trade totaled $3.7

billion, Canada’'s merchandise exports
were $2.2 billion, while Canadian
merchandise imports from Singapore
totaled $1.5 billion. Top exports to
Singapore include machinery, mineral
fuels and oils, electronics, aircraft, and
scientific and precision instruments.
Canada-Singapore relations.

Export Guide to Singapore for B.C. Agriculture and Food Exporters

@ Aerospace $421M
@ Industrial machinery $198M

@ Electricaland electronic machinery
and equipment $165M

@ \etalsand minerals $155M

@ Agricultural products $109M


https://www.international.gc.ca/country-pays/singapore-singapour/relations.aspx?lang=eng
https://www.britishcolumbia.ca/for-bc-businesses/
mailto:international%40gov.bc.ca?subject=
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/countries-pays/singapore-singapour.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/countries-pays/singapore-singapour.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/countries-pays/singapore-singapour.aspx?lang=eng
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What Singapore buys from Canada, 2024

Y

T $2.28 $Q4 it

l:> Total Merchandise 3istlargest KIS

Exports supplier of agri-food
and seafood

o -

In 2024, BC. was the second-largest provincial
exporter to Singapore with C$14.9wm

What Singapore buys from B.C. (Statistics Canada)

Value of Exports (Can$)
Commodity Detail

1 Srt:ser1 :;?:ns $2.946,618 $6,681,588 $4,059,444 $5,427,857 $5,963,120
2 Mixed animal and $15,228,658
vegetable oil
3 Crabs $725,210 $1,653197 $2,054,915 $3,283,961 $2,730,512
4 Pork, fresh or chilled $1,953,257 $1,829,338 $1,741,733 $1,521,040 $1,625,204
5 Cherries,ne.s.* $1,017,559 $2,224,856 $1,401,589 $297,922 $2,975,548
6 Oysters $2,310,498 $2,071,583 $1,416,212 $829,623 $725,249
7 Pork, frozen $742,526 $604,578 $1,721,882 $910,228 $907,806
8 Cheese $724,315 $393,628 $271,01 $232,938 $413,428
9 Coffee $529171 $397,491 $717,321 $213,717 $319,972
Other leading agri-food exports from B.C.

12 Other animal feed $148,070 $85,522 $169,362 $189,384 $171,128
13 Geoduck clams $2.600 $69,115 $154,922 $182,363 $346,390
14 Olive il $167,018 $193,494 $125,768 $133,183 $107,530
15 Sunflower seed ol $136,353 $166,076 $119,401 $224,998 $7123
18 Sockeye salmon $49,990 $51,602 $75,481 $66,977 $57,902
19 Scallops $8,432 $3,835 $5 $127415 $120,740

*n.e.s. - not eleswhere specified

Export Guide to Singapore for B.C. Agriculture and Food Exporters


https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore#c
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore#c
https://www.international.gc.ca/country-pays/singapore-singapour/relations.aspx?lang=eng#a2
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
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Market Readiness

Does your product fit the Singaporean market?

Your first step is to research whether there is Keep Learnlng
market demand for your products in Singapore — Check out these how-to guides from B.C.'s
on grocery shelves, in the tourism sector, or as Ministry of Agriculture and Food

ingredients in food processing.

» How to Navigate Export Market

Initial research should include:

- Size of the market — how many potential buyers
canyou find? » How to Conduct and Use Market

Research for Exporting

Regulations and Requirements

- Consumption trends — is the market or segment
growing rapidly?

« Competition —who are your domestic and

international competitors? If you think Singapore might be a market for you,

study the entry requirements and logistics, and

» Does your product have something new or assign a cost to each step to see if your products
unique to offer? will be price competitive. Key things to consider

« How is your product treated under the CPTPP? include:

+ Are there market entry restrictions, e.g., are your - What is your estimated retail price and how
flavouring or colouring agents allowed? does it compare to your competitors?

« How much is spent annually on products like « Product shelf life remaining after arrival on
yours? Singaporean store shelves.

Key market insights from Agriculture and Agri-Food Canada's (AAFC) Singapore Trade Overview report

AAFC has identified Opportunities exist for Canadian exporters of meat, fish and seafood, soybeans and pulses, and

these trends specific | processed food, as well as indoor and vertical farming.
for Canadian
exporters Supply opportunities for Canadian wine and whiskies and frozen pork, despite strong competition

from international markets.

Opportunities identified in the U.S. Government's Singapore Country Commercial Guide

Health, Wellnessand | The wellness and preventive health sector continues to gain force as more consumers are seeking
Sustainability healthier food products and practices that support a healthy lifestyle.

Products enriched with probiotics, omega-3 fatty acids, antioxidants, and herbal extracts are gaining
popularity, targeting specific health concerns such as digestive health, heart health, and cognitive
function.

Singapore’s F&B scene in 2025 is anticipated to be characterized by a focus on health, innovation, and
sustainability.

Sustainability will increasingly be a key consideration for more F&B businesses, from sourcing
ingredients responsibly and reducing their carbon footprint to using eco-friendly packaging and
minimizing waste.

Health supplements are currently not subject to approvals or licensing by the Health Sciences
Authority (HSA) for their importation, manufacture, and sale. Allimporters are obligated to ensure that
their products are safe and must comply with the health supplements labelling guidelines.

Export Guide to Singapore for B.C. Agriculture and Food Exporters


https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/countries-pays/singapore-singapour.aspx?lang=eng
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-singapore#b
https://www.trade.gov/country-commercial-guides/singapore-agriculture
https://www.hsa.gov.sg/docs/default-source/hprg-tmhs/chpb-tmhs/tmhs_labelling_guidelines.pdf?v=1772931544161
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
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3.1 Food Import Agencies

Singapore's trade and regulatory policies are
focused on ensuring a consistent foreign supply of
safe, high-quality food and agricultural products.

, o Learn about
- Singapore Customs confirms imports and .
importers have the correct permits and comply exporting elelel
with regulatory requirements. from Canada:
+ Singapore Food Agency (SFA) is responsible Exporting food, plants
for food security and safety matters. Several or animals

types of food products entering Singapore must
originate from establishments approved by SFA.
Only SFA-registered importers are allowed to
apply for food import permits.

General Import Flow Chart into Singapore (Singapore Customs)

Free Trade Zone/ Storage in Free Trade Zone
Entry Point (Pending Re-export)

v

ZGS Warhouse Licensed Warehouse
(GST Suspended) (Duty and GST Suspended)

v

IRAS’ Schemes e.g. Temporary Import
Pay Dutyand GST MES, AISS, IGDS Scheme (TIS)

3.2 Market Requirements and

Direct Imports

Import Documentation ‘ ‘
Take time to learn about the documents and labelling
required to ship food to Singapore. The Canadian The good news iS ’[ha’[
Food Inspection Agency (CFIA) and the Trade
Commissioner Service will be important resources in SFA already haS a \/ery
getting ready to export. Start your reading here! How .
to do business in the Indo-Pacific. gOOd Uﬂderstaﬂdlﬂg Of
If you are exporting animal products, you can ' . .
reference CFIA’s document library covering |OW—FISK COUﬂTrIeS ||ke
Singapore export requirements for: Caﬂada , ,

- Eggand egg products

- Fish and seafood

- Meat and poultry products
- Milk and dairy products

Export Guide to Singapore for B.C. Agriculture and Food Exporters


https://www.customs.gov.sg/
https://www.sfa.gov.sg/
https://inspection.canada.ca/en/exporting-food-plants-animals
https://inspection.canada.ca/en/exporting-food-plants-animals
https://www.customs.gov.sg/doing-business/import-operations/import-operations-overview/
https://www.customs.gov.sg/doing-business/import-operations/import-operations-overview/
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/how_to_do_business-comment_faire_affaires.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/how_to_do_business-comment_faire_affaires.aspx?lang=eng
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library#s
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements/singapore-export-requirements-processed-egg
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library/singapore-fish-and-seafood
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements/singapore-meat-and-poultry-products

‘m Singapore
i

Key Steps for Exporting from Canada to Singapore:

¢ Canada Tariff Finder.

Confirm your Harmonized System (HS) code and preferential treatment under CPTPP:

Check CFIA requirements:

« Safe Food for Canadians Regulations (SFCR). Do you need a licence?
» Review the CFIA's Export Requirements Library for any product-specific rules.

« Isan Export Control Plan (ECP) required for export?

* Exporters' guide to reporting.

Understand Canada Border Services Agency (CBSA) export regulations:

* The Canadian Export Reporting System (CERS) Portal.

Review packaging and labelling requirements carefully — work with your importer!

Confirm documents required for export from Canada and import into Singapore, e.g.:
A certification of origin for the CPTPP can be provided on an invoice or any other
document (in either hard copy or electronic format), but it must contain a set of minimum
data requirements to claim preferential tariff treatment.
« Phytosanitary Certificate and/or Health Certificate.

Labelling

Singapore's Food Regulations require that all pre-
packaged food and beverage products be properly
labeled. For details on Singaporean food labelling
requirements, please refer to SFA’s Guide on Food

Labelling and Advertisements. We have included
a key checklist below for an overview of changes
you may need to make to your label.

Food Labelling Notes

- Foods and ingredients known to cause
hypersensitivity are required to be declared
when present as an ingredient/additive or as
a component of a compound ingredient. The
following foods and ingredients to be declared
include, but are not limited to:

+ Cereals containing gluten.

- Tree nuts and nut products.

« Sulfites in concentrates of 10 mg/kg or more.
- Fish and fish products.

Export Guide to Singapore for B.C. Agriculture and Food Exporters

- The Singapore’s Ministry of Health has published

the Nutri-Grade system that will rate pre-

packaged, non-alcoholic beverages as “A”, “B”,

“C”, “D” based on levels of sugar and saturated
fat. The labels are mandatory for beveragesin
categories “C” and “D”, and advertising will be

prohibited for category “D” beverages.

- In some cases, stick-on labels are allowed to

be affixed over existing labels. However, this
is not an entitlement and is determined on an

individual basis.

Label example (Singapore Food Agency)

Visit the webpage and

click on the ‘+ symbol" Nutrition Information
Serving per package: (insert number of servings)

to help understand El Serving size: g (or mL or other units as appropriate)

labelling requirements.

Qty per Serving

Qty per 100g (or ml)

Energy

kJ (Cal)

kJ (Cal)

Protein

q

a

Total fat

Saturated fat

=

Sugar

a
a
g
a
m

a
a
g
a
m

Sodium

g {mmol)

g {mmol)

(insert any other
nutrient or biclegically
active sub: to be

9. mg, ug
(or other units

Q. mg, ug
(or other units

declared)

NET WEIGHT: 5009

as

as
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https://www.tariffinder.ca/en/
https://inspection.canada.ca/en/food-safety-industry/opening-expanding-food-business?utm_campaign=cfia-acia-safe-food-salubrite-aliments-25-26&utm_source=ggl&utm_medium=sem&utm_content=ad-text_en&adv=2526-851900&utm_term=sfcr+license&gclsrc=aw.ds&gad_source=1&gad_campaignid=23508080559&gbraid=0AAAAACd0j1YpgO6XIEDh-HeqdkS_yqUmZ&gclid=EAIaIQobChMIpqbW6aqskwMVqc7CBB1EdyFWEAAYASAAEgJDf_D_BwE
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library#s
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/prepare-export-certification-control-program-pl-2
https://www.cbsa-asfc.gc.ca/services/export/menu-eng.html
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
https://www.cbsa-asfc.gc.ca/services/export/cers-guide-scde-eng.html
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/cptpp_preferential_tariff-ptpgp_tarifaire_preferentiel.aspx?lang=eng
https://www.sfa.gov.sg/docs/default-source/food-manufacturing-and-storage/a-guide-to-food-labelling-and-advertisements.pdf
https://www.sfa.gov.sg/docs/default-source/food-manufacturing-and-storage/a-guide-to-food-labelling-and-advertisements.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Singapore_Singapore_SN2024-0001.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Singapore_Singapore_SN2024-0001.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Singapore_Singapore_SN2024-0001.pdf
https://www.sfa.gov.sg/food-safety-tips/food-risk-concerns/understanding-food-nutrition-labels-before-purchase#name-of-the-food-0
https://www.moh.gov.sg/news-highlights/details/rollout-of-nutri-grade-mark-on-30-december-2022
https://www.trade.gov/country-commercial-guides/singapore-labelingmarking-requirements
https://www.trade.gov/country-commercial-guides/singapore-labelingmarking-requirements
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Singapore_Singapore_SN2024-0001.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Singapore_Singapore_SN2024-0001.pdf
https://www.sfa.gov.sg/food-safety-tips/food-risk-concerns/understanding-food-nutrition-labels-before-purchase#name-of-the-food-0
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Singapore Food Agency (SFA) checklist on labelling.

n General Labelling Requirements -“

Product Name: An acceptable common name or description which is sufficient to indicate the
true nature of the product.

Ingredients List: All ingredients and additives used in the product are listed in descending
order by proportion of weight.

Allergen Labelling: This refers to the declaration of foods and ingredients (including
components of compound ingredients) that are known to cause hypersensitivity.

Quantity: The net quantity of the food in the package expressed in terms of (i) volumetric
measure (for liquid food products) (ii) net weight (for solid food products) or (iii) either
volumetric or weight measure for semi-solid or viscous products.
Drained weight: This is the weight of the food minus the liquid medium; and applies only to
3 foods packed in liquid medium.
Quantity: The net quantity of the food in the package expressed in terms of

1. volumetric measure (for liquid food products).

2. net weight (for solid food products) or

3. either volumetric or weight measure for semi-solid or viscous products.

Imported Food: Name of the country of origin of the product. Name and address of your
company as the importer, distributor or agent in Singapore.

Locally manufactured/produced food: Name of the country of origin of the product (with
5 effect from 30 Jan 2026). Name and address of your company as the manufacturer, producer,
packer or local vendor.

Lot identification number (with effect from 30 Jan 2026): Identification number or mark
6 (such as alot number, batch number or serial number) that identifies the producing factory and
production lot of the food.

Directions for use or handling of food (with effect from 30 Jan 2026): Directions on the use
7 or handling of the food are only mandatory if the incorrect use or handling of the food would
render the food unsafe or unsuitable.

Are items (1) to (5) printed in English? (until 29 Jan 2026) Are items (1) to (7) printed in English?
(with effect from 30 Jan 2026)

Are items (1) to (3) printed in letters not less than 1.5mm in height? (not required with effect
from 30 Jan 2026)

Organic equivalency

Singapore and Canada do not have an organic is certified as organic under an inspection and
equivalency agreement as of May 2026. However, certification system that complies with section
there are methods to use labels with claims such 6.3 of the Codex Guidelines for the Production,

as “organically produced”, “organic” or similar Processing, Labelling and Marketing of Organically
terms. The products must be accompanied by Produced Foods, CXG 32-1999, or an equivalent

a “certificate to substantiate that the product system.” (Singapore Food Agency)
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https://www.sfa.gov.sg/docs/default-source/food-manufacturing-and-storage/a-guide-to-food-labelling-and-advertisements.pdf
https://www.sfa.gov.sg/docs/default-source/food-manufacturing-and-storage/a-guide-to-food-labelling-and-advertisements.pdf
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Logistics

41 The Basics

Moving a product from farm to processing plant to
the customer’s doorstep can be challenging eveniin
the best circumstances, now add the complexities
of anearly 13,000 km journey from Campbell

River to Singapore! Logistics need to be carefully
planned, researched well in advance, and are a
good trial run for larger shipments.

These How to Manage Supply Chain Logistics
and How to Access and Use Distribution
Channels for Export Markets guides provide
strategies for optimizing logistics operations
and distribution networks. Canada’s Trade
Commissioner Service (TCS) publishes a Step-
by-Step Guide to Exporting which discusses
shippers and shipping in Step 7.

Customs brokers used to be considered a separate
step of the export process, but now they are fully
integrated into the overall logistics and freight
forwarding process. Take time to find one that fits
your business and exporting needs, they should
have experience shipping to Singapore, as well as
the type of food you're shipping.

InList from Export Development Canada (EDC)

is a good starting point for finding professional
supply-chain and logistics support from recognized
freight forwarders. A free EDC account is required
to search the directory.

Transit time for a container
from Port of Vancouver:

approximately 18-25 days.

4.2 Shipping Tips

Confirm palletization:

- Whatis the preferred pallet size, pallet type and
height?

« Do your pallets require documentation, e.g., a
heat treatment certificate?

- Do you need to add thermal liners, pallet covers
or temperature indicators?

Export Guide to Singapore for B.C. Agriculture and Food Exporters

Before shipping samples:
- Confirmthe Singapore partner has an SFA

import licence for the correct food category.

Ensure documentation states, 'trade samples —
not for sale’, or something similar.

Remember that Singapore treats food samples
as food imports, even if they are not for sale. This
means SFA import documents and food category
specific rules still apply.

Singapore has one

of the world's largest
publicly owned ports,
which is instrumental

INn connecting more
than 600 ports and 123
countries. 59

Shipping
Samples

Sending product samples can be both
costly and time-consuming. In many cases,
it may be just as economical— and far
more effective—to travel to Singapore,
arrange meetings, and taste the samples
together. Face-to-face interaction is highly
valued in Asian business culture,and an
in-person visit allows you to share your
story, build rapport, and demonstrate
genuine commitment to the market and to
understanding the buyer.
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https://www.edc.ca/en/article/export-to-malaysia-singapore-australia.html
https://www.edc.ca/en/article/export-to-malaysia-singapore-australia.html
https://www.edc.ca/en/article/export-to-malaysia-singapore-australia.html
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/12_how_to_manage_supply_chain_logistics.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.edc.ca/en/tool/inlist.html
https://inspection.canada.ca/en/plant-health/invasive-pests-and-plants/directives/date-originally-issued/13-01

Money Matters

51 Pricing

Once you've completed your initial market research

and believe your products could be a good fit for Currency
the Singaporean market, next step is to assess your The Singapore
pricing. This includes accounting for the full range dollar (S$) is the
of export and selling costs, as well as the potential official currency of
need to adapt your product to local preferences Singapore.
and meet Singapore regulatory requirements. s

Together, these factors will help you answer the Learn more about

question: “Can | export to Singapore, work with

high-quality partners, and make a profit?" international payments,

Each agri-food sector and export market will have pricing and market entry
a different set of costs to consider in your pricing « International payments
strategy, and each company will have a different
risk tolerance for currency fluctuations and
payment terms. This guide outlines some expenses
you may face when getting your product into a

- EDC’s trade credit insurance
- How to determine the right retail price
- Exportreadiness planning guide

buyer’s hands in Singapore. \ J

Export costs may include: Taxes

* Packaging m?@'f"?a“ons’ e.g. smaller size Even if goods are duty-free under the CPTPP,

+ Product modifications, e.g., less sugar Singapore has a 9% Goods and Services Tax

- Labtesting and related certificates (GST).

- Import registration and labelling All goods imported into Singapore are subject to

« Import tariffs and GST GST at the prevailing rate. It is calculated based on:

- Logistics — freight, insurance and warehousing + The customs value of the goods, plus alll
duties; or,

Potential expenses in the new market:
« Trademark registration » The last Selling priCe (LSP), p|US all dUtieS,

if the goods were sold more than once
before import and the last buyer is the party
declaring the payment permit.

- Marketing and promotions
- Trade show attendance
- Barcode/product identification, e.g., new GS1

GTIN
- Sales commissions and fees 5.2 Payments
Consider these questions before you start ) . .
negotiating: « Discuss and document in the contract which

party is paying for specific costs like lab testing,
logistics and listing fees.

« How will you share the cost of marketing and
advertising?

- What are your payment preferences? Can you
be flexible and offer 30/60/90 days, do you
require a deposit?

+ Will you accept Letters of Credit (L/C) or
purchase Accounts Receivable insurance?

- Will you offer volume discounts? If yes, which
products, what quantities and for how long?

- Whatis your budget for samples, advertising and
promotional activities?

- |s exclusivity available for certain products or
channels?

+ What level of in-market presence (trade shows,
buyer meetings, relationship building) can you
and your team commit to each year?
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https://www.customs.gov.sg/doing-business/valuation-duties-and-fees/goods-and-services-tax-gst/
https://www.customs.gov.sg/doing-business/valuation-duties-and-fees/goods-and-services-tax-gst/
https://tfocanada.ca/exporters-or-support-agencies/ready-to-export/getting-paid/
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/8_how_to_determine_the_right_retail_price_for_your_product.pdf
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness/planning
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
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Selling to Singapore

Finding buyers

"The retail food sector is highly competitive in
Singapore with no single country holding over
16% of the imported consumer-oriented products
market share. Singapore’'s economy is beginning
to slow due to cost of-living, inflation, and supply
chain challenges. Nevertheless, high disposable
income, a strong currency and government
economic stimulus measures have helped to
mitigate these challenges and return to pre-
pandemic levels of sales in the food retail industry,
with the retail food industry accumulating sales of
over US$11 billionin 2023." (USDA)

It's important to note the regional competition
from the Asia Regional Comprehensive Economic

Partnership (RCEP) countries that Canadian
exporters will face. RCEP is the world’s largest
trading bloc covering 30% of the world's GDP.

Alocal presence is an asset, as Singapore-based
partners can be vital in launching your brand,
securing retailers, and connecting with consumers.

Agents, importers and distributors can manage
one or several steps along the import and sales
journey, and before signing an agreement ensure
you explicitly set out roles, expectations, costs
and responsibilities. As with any contractual
agreement, the decision to enter into an exclusive
agreement must be made deliberately and
carefully.

Exporter Tips for Success

Buyers move quickly, so fast follow-up and
regular engagement are essential to stay top
of mind.

Keep contacts updated on new products,
formats, or availability to maintain interest —
you never know what they are looking for that
day!

Build loyalty over time by attending key trade
shows consistently, year after year. You need
to keep showing up in the market, otherwise
they’ll think you’ve gone out of business!

Be comfortable with distributors that start with
small orders. Visibility in the right places helps
your product gain credibility and be noticed by
other distributors and buyers.

Export Guide to Singapore for B.C. Agriculture and Food Exporters

Keep promoting the quality, freshness, and
diverse product offerings from B.C. The more
buyers know about what you have to offer, the
more opportunities you'll create.

Use social media to show what you're doing
day to day, it’s faster than communicating
through each distributor.

Be aware that the first order can sometimes
be easier than repeat orders, so focus early
on reliability, communication, and consistent
supply.

Pace yourself and plan for the long term; this
market rewards patience and sustained effort.

Look for distributors that cover multiple
Asian markets, as one relationship can unlock
additional opportunities.

14


https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Singapore_Singapore_SN2024-0004.pdf

Singapore

-

6.1 Attending Trade Shows

Singapore buyers value strong relationships, so
face-to-face meetings are important, and trade
shows can be an excellent first step. They are also
an effective way to learn about the market, meet
local government contacts and introduce your
products to companies all along the import chain
and throughout the region.

Food & Hospitality Asia (FHA) is Southeast Asia’s
leading food and beverage trade event. In 2024, it

attracted over 72,000 buyers, 52 national pavilions,

and more than 1,600 exhibitors. AAFC supports a
Canada Pavilion, including a B.C. government-
supported pavilion showcasing B.C. food and
beverage products.

Agriculture and Agri-Food Canada provides global
food show information through its Trade Show

Service and supports participation via the Canada

Pavilion Program.

Travelling to Singapore —whether for a trade show
or a sales visit—lets food and beverage companies
personally introduce their products, share their
brand story, and build relationships that ease
market entry. It also provides practical, on-the-
ground insight into how the market works. Simple
observations such as shelf height, display style,
competing products, packaging norms, and price
ranges help exporters understand expectations
and position their products more effectively.

Questions to ask potential importers and

distributors:

- Do you have experience importing North
American agri-foods?

- Do you expect exclusivity?

- Whatis your sales and commission structure?

« What promotions, funding, or mandatory
programs do you expect?

« How do you handle returns, product issues, and
recalls?

- Which competitive or complementary products
do you carry, and how would ours fit?

- Does our brand and target consumer fit with
your distribution network?

« What are your conservative and optimistic sales
forecasts?

Export Guide to Singapore for B.C. Agriculture and Food Exporters

Singapore: Food industry by channel (2024) (USDA)

Food Industry by Channels (U.S. billion)

Retail Food Industry $12
Food Service - HRI $10
Food Processing* $9
Food and Agriculture Exports $15

Top Singapore retailers (2024) (USDA)

« NTUC Cooperative

- Macrovalue

« Sheng Siong Supermarket Chain

4 N
Get Trade Show Ready

Take BCFB’s Growth Hub’s free Trade Show
Tactics course and check out AAFC’s Step-
by-Step Guide to successful trade show
preparation, delivery and follow-up.

Funding for Trade Shows and

In-Market Promotion
¢ BC Agriculture and Food Export Program

* AAFC's AgriMarketing Market Diversification

Program

Trade shows are the best.
You'll get a sense of the
market, and where the
demandis. The BC.and
Canadian government
trade representatives
work hard to bring inthe
right buyers from around
the region.
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https://www.foodnhotelasia.com/
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service/food-hotel-asia
https://www.britishcolumbia.ca/event/food-hospitality-asia-2026/
https://www.britishcolumbia.ca/event/food-hospitality-asia-2026/
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service/canada-pavilion-program
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service/canada-pavilion-program
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Singapore_Singapore_SN2025-0003.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Singapore_Singapore_SN2025-0003.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Singapore_Singapore_SN2025-0003.pdf
https://bcagricultureandfoodexportprogram.ca/
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
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6.2 Marketin :
=ing - Major Food
Understanding your target buyers and distribution S—
L

channels is essential. Distributors vary in the level Shopp|ng HO||dayS

of branding support they provide, but can offer

valuable insights into local retail expectations. Lunar New Year (January - February): Largest
Retailers typically expect supplier materials to align annual retail peak for food and gifts.

with their brand guidelines and store positioning. Eid al-Fitr after Ramadan (varies annually):

Englishis the primary language for business and SIEIC Gl o) Teslv DE0E, CaDes,

consumers, so translation or localization is rarely
necessary—though it remains important to be
aware of cultural differences and nuances, even
within the same language.

snacks, and ingredients for home celebrations.
Valentine's day (February 14), Mother's Day
(May), and Father's Day (June): Gaining
traction for premium foods, dining, chocolates,
and gift baskets.

As Singapore’'s consumer base is multicultural,
modern, and globally oriented, brands need to tailor
their marketing approaches to different segments.

£C
Consumers use 6.3 Building Relationships

[ Relationships matter: although Singaporean
a' | the SOC|a| businesspeople are pragmatic and efficient, trust
plathrmS make is essential for long term partnerships. Taking time
)

to understand who you are meeting—and tailoring

SU re yOU are your approach accordingly—goes a long way.
. In-person visits help build rapport, especially when
adval’]Ced |n O N EI , , introducing new products or navigating complex
negotiations. Reliability, professionalism, and
follow-up are highly valued, and punctuality is

critical. Meetings usually follow a clear agenda,
N\ with negotiations being polite but firm. Bargaining

r
D|g|ta| Landscape is common as relationships develop.

Communications

Communication in Singapore is generally clear,
efficient, and professional. Although Englishis the
main business language, communication styles
vary across cultural groups, so it's wise to stay
observant and adapt.

Christmas and New Year's (December -
January): Key shopping time for premium
imports, gifting and gourmet categories.

"Singaporean consumers don’t shop in silos.
A typical buying journey might begin with a
TikTok product recommendation, move to a
marketplace for reviews, and end with an in-
store pickup — all in the same day." (DHL)

A 96.9% internet penetration rate and Emails and messages are typically brief and to the
early adoption of new technology make point, and responses tend to be prompt. Providing
Singapore one of the most connected complete upfront information, including pricing,
countries globally. certifications, and logistics, builds credibility and
Canadian websites are often considered speeds-up decision-making.
too basic — sometimes the photos don't link As comfort grows, conversations may become
through to products being sold and buyers more relaxed, but maintaining a respectful,

\will navigate away. ) solutions-oriented tone is always appreciated.
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https://www.edc.ca/content/dam/edc/en/non-premium/ungated/guide/edc-cultural-etiquette-tips-singapore.pdf
https://www.edc.ca/en/article/singapore-faq-tips.html
https://www.edc.ca/en/article/singapore-faq-tips.html
https://www.dhl.com/discover/en-sg/e-commerce-advice/e-commerce-trends/post-pandemic-e-commerce-growth-in-singapore
https://www.edc.ca/en/article/export-to-malaysia-singapore-australia.html
https://www.edb.gov.sg/en/why-singapore/singapore-connectivity-and-infrastructure.html
https://www.edb.gov.sg/en/why-singapore/singapore-connectivity-and-infrastructure.html
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Key Playersin the

food delivery market

e GrabFood -One of Singapore's largest
and most widely used delivery apps.

* Foodpanda - Known for frequent
discounts and value-focused deals.

e Deliveroo - Positioned as a premium on-
demand delivery service.

e AirAsia Food - Leverages its regional
network to offer Southeast Asian options.

\.

6.4 Due Diligence

Research your potential new partners with EDC’s
buyer database, EDC Company InSight , a
massive database of over 100,000 international
businesses.

Contracts need to include this
information and more:

« Legaljurisdiction, ideally under B.C. law.

+ Intellectual Property (IP) and trademark
protection for your brand.

- Incoterms to clarify responsibilities for costs,
risk, and cargo insurance.

- Marketing and representation fees.
- Payment terms.

« Channel exclusivity
conditions, if
applicable.

Legal Tip

Learn about
protecting your IP
outside of Canada
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Social and Business
Etiquette

« Singapore’s multicultural environment
shapes a business etiquette that
is polite, orderly, and respectful of
hierarchy. Punctuality is essential,
as arriving early for meetings signals
professionalism.

Handshakes are common, though it is
courteous to let Muslim women initiate
physical greetings.

Dress codes lean formal, and the tropical

climate means many visitors choose
taxis or ride hailing services such as
Grab to arrive looking composed.

Business cards are exchanged
respectfully—offer and receive them
with both hands and take a moment to
read the card before putting it away.

Meals can play a role in relationship
building, but alcohol consumption varies
by culture and should never be assumed.

Above all, remain polite, calm, and
attentive - professionalism and courtesy
go along way in Singapore’s business
culture.

Promotional Resources

« Learn how to promote your product
in new markets.

Access AAFC’s AgriMarketing
Program which includes translation,

in-market promotion and social media
campaigns.

Utilize the free, Canada Brand
program to help global consumers
recognize Canadian food and
beverage products.
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https://www.restroworks.com/blog/consumer-food-delivery-market/
https://www.restroworks.com/blog/consumer-food-delivery-market/
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://marque-canada-brand.agriculture.canada.ca/en-CA/home-accueil/
https://www.edc.ca/en/tool/company-insight.html
https://www.ised-isde.canada.ca/site/canadian-intellectual-property-office/en/introduction-intellectual-property-ip
https://www.edc.ca/en/guide/understanding-incoterms.html
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
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Singapore

Export Supportand Resources

Government export services and resources
Agriculture and Agri-Food Canada (AAFC)
« International Agri-Food Trade Information and Services.

« AAFC B.C. Regional Office: information on agri-food programs,
services and trade assistance. aafc.bc.info.ch.aac@agr.gc.ca
Toll-Free: 250-674-7536.

- Market Access Secretariat (MAS): single window contact for
exporting questions and services.

B.C. Ministry of Agriculture and Food: Export Readiness Roadmap.

Trade and Invest BC offers resources and export professionals in

B.C. and markets around the world to help your business grow through

international opportunities.

BDC (Business Development Bank of Canada) supports small and
medium-sized businesses at every stage of growth with money, advice

and exporting articles and tools.

Canada’s Trade Commissioner Service (TCS) connects exporters
with global opportunities and market insights, including free MyTCS

accounts, a trade diversification toolkit, and a Step-by-Step Guide

to Exporting.

Canadian Food Inspection Agency (CFIA) offers these international

trade focused resources:
- Exporting food: a step-by-step guide.

- Exporting food: general requirements.

+ Food exports - Rules, licences, fees, certificates and notices.

- Plant and plant product exports.

+ Safe Food for Canadians Regulations (SFCR) Fact sheet on
exporting food.
» Food export requirements library.

- Food export certification.

Newsletters

AAFC Red Ribbon Service reports, (e.g., sector reports by
country), subscribe by email, and include your company name
and address.

AAFC B.C. Agri-Trade Service Bulletin — subscribe by email.
Trade and Invest BC monthly newsletter.

Export Development Canada (EDC) provides: trade
knowledge, financial solutions and accounts receivables
insurance. Newsletter sign up (scroll down).

Export Navigator newsletter covering education and trade
events across B.C.. Newsletter sign up (scroll down).

( )
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Export assistance and funding
programs

AAFC’s AgriMarketing Program:
Market Diversification for Small and

Medium-sized Enterprises: cost-
share funding for export activities.

BC Agriculture and Food Export
Program: cost-share funding for
market development activities outside
of B.C.

CanExport SMEs: funding to attend
international trade shows, conduct
market research, protect intellectual
property, adapt certifications, and
translate or develop marketing
materials.

Export Navigator: free program with
one-on-one export advisors and

export education resources.

Go Global: webinars and panels to
explore international markets and
connect with global partners.

World Trade Centre Vancouver’s

Trade Accelerator Program (TAP):
export planning and mentorship.

Market research

AAFC: Market intelligence reports
and export guides.

International Trade Centre: Market
analysis and resources, including the
TradeMap database.

Statistics Canada: Canadian
International Merchandise Trade Web
Application for import and export
statistics by province and trading
country, international trade statistics
and trade data.

TCS: Market and industry information
by country, region, and trade
agreement.

Trade Data Online: Customized
reports on Canada and U.S. trade in
goods with over 200 countries.
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https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://bcagricultureandfoodexportprogram.ca/
https://bcagricultureandfoodexportprogram.ca/
https://www.tradecommissioner.gc.ca/en/our-solutions/funding-financing-international-business/canexport-smes.html
https://exportnavigator.ca/
https://www.boardoftrade.com/training/business-development/wtc/map
https://www.boardoftrade.com/training/business-development/wtc/tap
https://www.boardoftrade.com/training/business-development/wtc/tap
https://agriculture.canada.ca/en/international-trade/reports-and-guides
https://agriculture.canada.ca/en/international-trade/reports-and-guides
https://www.intracen.org/resources
https://www.trademap.org/Index.aspx
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www.statcan.gc.ca/en/subjects-start/international_trade
https://www150.statcan.gc.ca/n1/en/subjects/international_trade
https://www.tradecommissioner.gc.ca/index.aspx?lang=eng
https://ised-isde.canada.ca/site/trade-data-online/en
https://agriculture.canada.ca/en/international-trade
mailto:aafc.bc.info.cb.aac%40agr.gc.ca%20?subject=
https://public-can.mkt.dynamics.com/api/orgs/5b3b27f5-bf14-ed11-90e2-002248ad8084/r/KsI5Dn2BpECRYXqk0zAAABsAAAA?msdynmkt_target=%7B%22TargetUrl%22%3A%22https%253A%252F%252Fagriculture.canada.ca%252Fen%252Finternational-trade%252Fsingle-window-contact-agri-food-trade-services%2523msdynmkt_trackingcontext%253D01d4747c-3893-411f-91ba-92ed663e457c%22%2C%22RedirectOptions%22%3A%7B%225%22%3Anull%2C%220%22%3Anull%7D%7D&msdynmkt_digest=Kpq%2Ft5wLAQG4JkoUyEwxyDUlWnDpXw0LFf5Ha4xOGcY%3D&msdynmkt_secretVersion=ec6760509d48401b8df9faefc2ceb5a9
http://gov.bc.ca/agrifoodexportreadiness
https://www.britishcolumbia.ca/for-bc-businesses/
https://www.bdc.ca/en
https://www.bdc.ca/en/articles-tools/marketing-sales-export/export
https://www.tradecommissioner.gc.ca/index.aspx?lang=eng
https://www.tradecommissioner.gc.ca/en/about-us/success-stories/expand-new-markets-tools-support-canadian-exporters.html?utm_campaign=gac-amc-tcssdc-content-article-trade-diversification-toolkit-25-26&utm_medium=email&utm_source=mytcs&utm_content=explore-2026-03-26-en
https://www.tradecommissioner.gc.ca/guides/exporter-exportateurs/exporting-guide-exportation.aspx?lang=eng&_ga=2.134929650.223385560.1611759373-1015975137.1605862086
https://www.tradecommissioner.gc.ca/guides/exporter-exportateurs/exporting-guide-exportation.aspx?lang=eng&_ga=2.134929650.223385560.1611759373-1015975137.1605862086
https://inspection.canada.ca/en
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/step-step-guide
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/general-requirements
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports
https://inspection.canada.ca/en/exporting-food-plants-animals/plant-exports
https://inspection.canada.ca/en/food-safety-industry/toolkit-food-businesses/exporting-food
https://inspection.canada.ca/en/food-safety-industry/toolkit-food-businesses/exporting-food
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/certification
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
mailto:infoservice%40agr.gc.ca?subject=
mailto:mailto:aafc.bc.info.cb.aac%40agr.gc.ca?subject=
https://www.britishcolumbia.ca/subscribe/
https://www.edc.ca/
https://www.edc.ca/
https://exportnavigator.ca/
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