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This guide was developed to assist B.C. agri-
food and seafood exporters targeting the South 
Korean market by informing them about key 
topics such as: the economic and business 
environment; key regulatory agencies; finding 
and assessing buyers; distribution channels; 
the Korean culture; and the development and 
maintenance of relationships. Use this guide 
as part of your company’s export toolkit in your 
overall sales expansion strategy, and to train 
staff on the unique elements of doing business in 
South Korea.  

Export Guide to the Republic of 
Korea (ROK), commonly known 
as South Korea

About this Guide
1

Funding is provided by the governments of Canada and British Columbia though the Sustainable Canadian 
Agricultural Partnership, a federal-provincial-territorial initiative.

Acknowledgements

Use the bookmark bar in your PDF 
reader to easily navigate to a section. 

Guide Tip

Opinions expressed in this document are 
those of the author and not necessarily 
those of the governments of Canada 
and British Columbia.  All information is 
provided for general guidance only and may 
change without notice. This guide does not 
provide or replace legal advice. Individuals 
are encouraged to seek independent legal 
advice regarding their obligations and 
requirements. The governments of Canada 
and British Columbia, and their directors, 
agents, employees, or contractors will not 
be liable for any claims, damages, or losses 
of any kind whatsoever arising out of the 
use of, or reliance upon, this information.

Visit the B.C. Ministry 
of Agriculture and 

Food's Export 
Readiness Roadmap 

to get export ready 
for this market and 

others.

This guide was developed for the B.C. Ministry of Agriculture and Food by BC Food & Beverage.

https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
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The Republic of Korea became a country in 1948 and is 
located in East Asia on the southern portion of the Korean 
peninsula. The country is bordered by the Democratic 
People’s Republic of Korea (North Korea) to the north and 
surrounded by water on the remaining three sides. The 
capital is Seoul, with a population of approximately 10 
million people. Please note we will use the names South 
Korea and Korea interchangeably in this guide.

Welcome to the Republic of Korea

Introduction to the 
South Korean Market

Over 218,000 Canadians identify 
as being of Korean origin, and 
more than 27,000 Canadians 
currently reside in South Korea.

Shared 
Connections
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South Korea has a stable political system with a 
democratic government, promoting transparency 
and fair competition.
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IC Positive economic growth creates opportunities 
for Canadian exporters, especially with the 
Canada Korea Free Trade Agreement (CKFTA) 
making Canadian agri-food products more 
competitive.
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The Korean middle class is growing, seeking 
high-quality agri-food products for a rapidly aging 
population. This presents a significant market 
opportunity for Canadian products perceived as 
trustworthy and healthy.

T

T
E

C
H

N
O

LO
G

IC
A

L

High rates of technology adoption indicates 
consumers are highly receptive to digital 
experiences such as shopping and 
communications.
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L The legal environment for business in South Korea 
is favorable, with adherence to the rule of law and 
protection of intellectual property (IP).
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South Korea’s policies to reduce plastics are 
important considerations for agri-food exporters, 
specifically in labelling and packaging.

Population 
Decline

51.8M (2020)

50.1M (2040)

Aging Population 
2050

Urbanization

 58 (median age)

>40% over 64 

In 2024, 81% 
of Koreans lived 
in urban areas.

Demographic Snapshot
Demographic Snapshot

https://www.international.gc.ca/country-pays/republic_korea-republique_coree/relations.aspx?lang=eng
https://www.international.gc.ca/country-pays/republic_korea-republique_coree/relations.aspx?lang=eng
https://www.mods.go.kr/board.es?mid=a20108080000&bid=11748&tag=&act=view&list_no=418570&ref_bid=&keyField=&keyWord=&nPage=1ation
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Seoul%20ATO_Korea%20-%20Republic%20of_KS2025-0023
https://data.worldbank.org/indicator/SP.URB.TOTL.IN.ZS?locations=KR
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Fresh Vegetables (9%)

Dog & Cat Food (10%)

Bakery Goods, Cereals, & Pasta (10%)

Condiments & Sauces (12%)

Spices (12%)

Processed Fruits (17%)

Tree Nuts (17%)

Chocolate & Cocoa Products (18%)

Fresh Fruit (21%)

Fruit & Vegetable Juices (25%)

By 2030, South Korea is forecast to rank 13th out of 84 
countries  in Euromonitor’s Wealth Index. 

Korea saw a 1.5% increase  in per capita consumer 
expenditure in 2023, guided by rising disposable income, 
improving consumer confidence and a lower inflation rate. 

In 2023 South Korea’s gross domestic product (GDP) per 
capita  reached US$33,276, significantly higher than the Asia 
Pacific average of US$7,723. Over the 2023-2028 period, 
South Korea’s economy is forecast to expand at a Compound 
Annual Growth Rate (CAGR) of 2% in real terms, which is 
below the Asia Pacific average of 4%. 

Economic Environment

2.1 Agri-food Imports
South Korea is a net importer of agri-food  and 
seafood products and depends heavily on food 
imports to meet its needs. It has one of the lowest 
ratios for food self-sufficiency in the Organisation 
for Economic Co-operation and Development 
(OECD). 

South Korea is the world’s 13th-
largest agri-food and seafood 
importer.

•	 Total imports reached Can$57.9 billion in 
2023.

•	 Food imports grew 7% annually from 2019 
to 2023.

•	 Canada accounted for 2 % of imports, or 
Can$1.2 billion, in 2023.

•	 Top global suppliers include the U.S., 
China, and Australia, with Canada having 
the 9th largest market share.

13

Top 10 import growth (%) products in Korea, by value. (BICO, 2023-2024. (Bulk, high-value, Intermediate and Consumer-Oriented)) 
(United States Department of Agriculture (USDA))

https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://www.tradecommissioner.gc.ca/en/market-industry-info/search-country-region/country/canada-republic-korea-export.html
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Seoul%20ATO_Korea%20-%20Republic%20of_KS2025-0023.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Seoul%20ATO_Korea%20-%20Republic%20of_KS2025-0023.pdf
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Lifestyle
South Korean consumers are known to be both 
trend-setters and trend-conscious, with their tastes 
and preferences constantly evolving in response 
to global influences, including a growing concern 
for the environment. B.C. companies must be ready 
to adapt their products to meet evolving consumer 
preferences for flavours, nutrition, convenience and 
packaging.

South Koreans work longer hours than most people 
in the West, so convenience products are popular 
offerings. This fast-paced and busy schedule has 
led to a noticeable rise in consumers shopping at 
convenience stores for grocery and meal items, as 
well as the rise of meal-kits.

South Korean consumers are extremely sensitive 
to food safety issues and tend to trust products of 
local origin over imported items. However, Canada 
has established itself as a trusted source for safe 
and healthy food products and exporters can use 
this reputation to their advantage.

Grocery landscape
South Korea’s grocery retail landscape  is dynamic, 
tech-forward, and increasingly shaped by shifting 
consumer lifestyles. Traditional hypermarkets and 
supermarkets—once the dominant format—now 
play a reduced role as online and convenience 
channels surge in popularity. In fact, convenience 
stores and e-commerce have overtaken 
hypermarkets in grocery market share due to 
demographic shifts, including a rise in single person 
households. 

•	 The packaged food market  in South Korea was 
valued at US$30.0 billion in 2024 and is forecast 
to increase to US$36.3 billion by 2029.

2.2 Market Trends 

Being health conscious is an ongoing 
trend in Korea, as shown in these 
survey results and retail sales statistics:

43%

33%

28%

2.5M

Reported that they look for 
healthy ingredients in food and 
beverages.

Consumers closely read the 
nutrition labels on the products 
they consume. 

Respondents on a diet trying to lose 
weight.

Koreans are vegetarians.

Health Focus

•	 The  health and wellness industry  in South Korea 
continues to gain traction as more consumers 
have become aware of the negative health impact 
of processed food and beverages.

•	 Convenience stores  continue to thrive as 
neighborhood hubs, offering ready-to-eat foods, 
small format groceries, and 24-hour service. 

•	 “Full and limited-service restaurants were the 
largest consumer foodservice types in South 
Korea in 2024 with value sales of US$42.2 billion 
(53% market share) and US$20.9 billion (26% 
market share) respectively, and are expected to 
increase to US$82.3 billion by 2029.” (Agriculture 
and Agri-Food Canada (AAFC))

Top health and wellness claims for the Snacks category in South Korea by retail sales (US$ millions) (AAFC)

Category
Health and Wellness 

Claim
2023

CAGR* % 
2019-2023

2024 2028
CAGR* % 

2023-2028

Snacks Organic 26.1 -9.4 19.7 14.6 -7.2

No Sugar 22.7 -1.5 24.7 33.5 7.9

Gluten-free 22.6 12.3 25.4 43.6 14.5

Natural 19.3 7.4 22.5 24.9 2.6

Vegan 8.5 38.7 15.9 57.6 38.0

*CAGR: Compound Annual Growth Rate

https://www.mckinsey.com/~/media/mckinsey/industries/retail/our insights/five trends that will define south korean grocery in 2023/the-state-of-grocery-retail-2023-south-korea.pdf
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://www.foodexport.org/export-insights/market-country-profiles/south-korea/
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://www.mckinsey.com/~/media/mckinsey/industries/retail/our insights/five trends that will define south korean grocery in 2023/the-state-of-grocery-retail-2023-south-korea.pdf
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-south-korea
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Canadian and B.C. agri-foods enjoy a 
strong reputation for high-quality, natural, 
and functional food products, with Korean 
consumers often willing to pay a premium for 
trustworthy Canadian brands. 

Building relationships early is essential—
Korean business culture values preparation, 
timely communication, and meeting in person 
regularly, with the business relationship often 
becoming a personal relationship including 
teams socializing together. 

Importers and distributors are knowledgeable 
partners who typically handle marketing, 
labelling, and regulatory processes; exporters 
are encouraged to trust their guidance and 
stay flexible with packaging and promotional 
requests tailored to local trends - including 
influencer marketing. 

Overall, patience, responsiveness, and 
openness to collaboration are key to building 
a sustainable presence in Korea.

Working with B.C.’s Trade and Investment 
Representative network

Trade and Invest BC has 24 international trade 
and investment offices around the world to 
help facilitate trade and other opportunities. 
They are a key source of buyer introductions, 
cultural advice and market information. After 
your initial research confirms South Korea 
might be a good export market, contact 
the B.C. based team to discuss next steps: 
international@gov.bc.ca.

Essential Insights: 
Advice from B.C.’s Trade and Investment 
Representative (TIR) in Seoul

2.4 Trade Overview: 
Canada, B.C. and 
South Korea

Coupang	 127.6
Naver	 67.5
Gmarket	 40.1
11Street	 37.5
SSG.com	 19.1

The CKFTA Certificate of Origin is a vital 
document, but does not replace food 
testing, labelling and other Korean food 
regulations outlined in Section 3.

Export Insights

Every single Korean 
has KakaoTalk on their 
phone - download it 
before you go!

“
”

Once Korean 
consumers try 
something and like it 
– they become very 
loyal.

“
”

2.3 Free Trade: Canada, South 
Korea and the CKFTA

The CKFTA came into force in 2015, and nearly 
10 years after its launch, bilateral merchandise 
trade reached $24.5 billion in 2024. "Trade has 
doubled since the CKFTA’s implementation, with 
99% of Canadian exports now eligible for duty-
free access ," and upon full implementation of the 
CKFTA on January 1, 2032, Korean tariffs will be 
eliminated on 99.75% of Canada’s exports.

To benefit from tariff preferences in Korea, 
Canadian exporters must ensure goods meet 
applicable rules of origin and the importer must 
have a valid certificate of origin. 

“South Korea has one of the world’s most advanced 
online retail markets, which is growing rapidly 
alongside evolving logistics systems. Koreans 
spent US$7.5 billion in food online in 2023, 
consisting of staple foods (US$2.36 billion), soft 
drinks (US$2.3 billion) and cooking ingredients 
(US$1.1 billion).” (Flanders Investment & Trade)

Leading South Korean online marketplaces in 2023 
by monthly visits, in millions: (DHL)

Online e-commerce

Export Guide to the Republic of Korea (ROK) for B.C. Agriculture and Food Exporters

https://www.britishcolumbia.ca/for-bc-businesses/
mailto:international%40gov.bc.ca?subject=
https://www.coupang.com/
https://www.naver.com/
https://global.gmarket.co.kr/Home/Main
https://www.11st.co.kr/
https://www.ssg.com/
https://www.international.gc.ca/country-pays/republic_korea-republique_coree/relations.aspx?lang=eng
https://www.international.gc.ca/country-pays/republic_korea-republique_coree/relations.aspx?lang=eng
https://www.international.gc.ca/country-pays/republic_korea-republique_coree/relations.aspx?lang=eng
https://www.international.gc.ca/country-pays/republic_korea-republique_coree/relations.aspx?lang=eng
http://export.flandersinvestmentandtrade.com/sites/fit_domains/files/2025-09/south-korean-food-market-insights.pdf
https://www.dhl.com/discover/en-be/ship-with-dhl/shipping-guides-by-country/country-guide-korea
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What Korea buys from B.C. (Statistics Canada) 

What Korea buys from Canada

Rank Commodity Detail
Value of Exports (Can$)

2021 2022 2023 2024 2025

Total B.C. Agri-food Exports $135,205,043 $139,790,784 $124,626,875 $121,135,591 $152,814,334

1 Other food preparations $100,561,361 $94,979,206 $80,134,208 $68,609,919 $72,150,700

2 Coffee $11,725,903 $19,981,963 $14,107,835 $20,931,291 $25,490,954

3 Cherries, n.e.s.* $1,644,255 $9,181,620 $3,762,196 $13,006,194

4 Sea urchin $2,515,828 $2,560,587 $2,953,010 $2,795,002 $2,725,534

5 Pork, frozen $1,520,708 $2,040,939 $1,994,992 $3,987,504 $4,357,225

6 Atlantic salmon $53,963 $87,334 $1,477,305 $9,357,390

7 Modified starches $1,704,391 $2,307,914 $1,755,371 $1,859,857 $2,226,281

8 Baked goods $475,387 $1,225,270 $1,522,853 $3,631,800 $3,538,386

9 Hay $2,721,136 $2,608,309 $103,488 $706,695 $1,547,605

10 Other animal feed $2,405,946 $2,359,952 $2,552,714 $1,007,785 $521,070

Other leading agri‑food exports from B.C.

13 Blueberries, frozen $1,234,501 $1,061,879 $536,959 $549,980 $1,632,735

15 Blueberries, wild $46,729 $1,187,738 $784,775 $2,322,304

19 Chocolate $70,316 $42,579 $278,886 $424,480 $1,003,658

23 Other fruit and nuts, preserved $119,784 $44,106 $115,857 $56,703 $1,093,374

29 Crabs $10,346 $65,664 $180,417 $570,062 $398,265

* n.e.s. - not eleswhere specified

Agri-food and 
seafood exports

$1.3B
Merchandise 

trading 
partner

Agri-food 
export 
market

Largest
7th

$6.9B
Total

Exports

https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www.tradecommissioner.gc.ca/en/market-industry-info/search-country-region/country/canada-republic-korea-export.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/search-country-region/country/canada-republic-korea-export.html
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-south-korea
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Market Readiness

Does your product fit the 
Korean market?

Excellent market research is available through Agriculture and 
Agri-Food Canada (AAFC). Their reports cover key market factors 
such as import data, consumer trends, competitors, top companies, 
main distribution channels and Canada’s previous export history to 
the market.  The following information is from their, “Sector Trend 
Analysis – Fish and seafood trends in South Korea."

Key insights from AAFC on fish and seafood trends in 
South Korea

Market Size South Korea was the 14th largest global market for 
fresh fish and seafood with retail sales of US$4.9 
billion (1.4% market share) in 2024, increasing 4.6% 
annually from US$3.9 billion in 2019. 

5,090 new food products containing fish and fish 
product ingredients were launched from January 
2019 to December 2024.

Packaging Primary packaging types included flexible packaging 
(1,606 products), flexible stand-up pouch (737), tray 
(590), skinpack (505) and tub (292). 

Consumer  
Preferences

Korean consumers prefer the taste of fresh fish 
over frozen fish, even after cooking, so they eat 
fresh, chilled, and frozen fish in order of preference. 
Accordingly, fresh, or chilled fish tend to be 
substantially more expensive than frozen fish, and 
local products are priced higher than imported 
seafood products.

Distribution South Korea's top processed seafood companies, in 
terms of retail sales in 2024, were Dongwon Group, 
Sajo Industrial Co Ltd and CJ Corp, representing a 
combined market share of 72.0% in 2024.

The majority of South Korea's processed meat, 
seafood and alternatives to meat are distributed 
through grocery retailers (75.2% market share) 
versus e-commerce (20.9% market share).

Within offline grocery retailers, hypermarkets and 
supermarkets were the predominant distribution 
channels, representing US$1.2 billion (34.3% market 
share) and US$731.9 million (21.3% market share) 
respectively, while convenience stores accounted 
for an 11.4% in 2024.

Free Trade Nearly all Canadian fish and seafood exports are 
eligible to enter South Korea duty-free.

South Korea will eliminate all remaining customs 
duties on Canadian fish and seafood by 2026.

3

Your first step is to conduct 
preliminary research to 
determine whether there is a 
viable market for your products 
in Korea. Begin by assessing 
how well your product aligns 
with consumer preferences and 
lifestyle trends.

 Initial research should include:  

•	 Size of the market – how many 
potential buyers can you find? 

•	 Consumption trends – is the 
market or segment growing 
rapidly ?  

•	 Competition – who are your 
domestic and international 
competitors? 

•	 Does your product have 
something new or unique to 
offer? 

•	 How is your product treated 
under the CKFTA? 

•	 Are there market entry 
restrictions, e.g., are your 
flavouring or colouring agents 
allowed?

•	 How much is spent annually on 
products like yours?

If you think Korea might be a 
market for you, study the entry 
requirements and logistics, 
and assign a cost to each step 
to see if your products will be 
price competitive. Key things to 
consider include: 

•	 What is your estimated retail 
price and how does it compare 
to your competitors? 

•	 What is your product's 
remaining shelf life after arrival 
on Korean store shelves?

https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-fish-and-seafood-trends-south-korea
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-fish-and-seafood-trends-south-korea
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•	 How to Navigate Export Market 
Regulations and Requirements

•	 How to Conduct and Use Market 
Research for Exporting

Keep Learning
Check out these how-to guides from B.C.’s 

Ministry of Agriculture and Food

The South Korean government places a high 
priority on food safety. Upon arrival in South 
Korea, imported products are subject to 
mandatory documentation and inspection 
requirements administered by the following 
agencies: 

MFDS - Ministry of Food and Drug Safety
The MFDS must clear shipments before customs 
will process the shipment. 

The Ministry identifies prohibited ingredients in 
processed foods, enforces labelling standards, 
ensures weights and measurements are correct, 
verifies that products have sufficient shelf‑life 
to be sold in the country, and undertakes 
document inspections, laboratory inspections (for 
new‑to‑market products), and random inspections.

All Canadian establishment lists (by commodity) 
approved for Korea can be found on the Korean 
Ministry of Food and Drug Safety  website for 
Canadian dairy, egg, fish and seafood, and meat 
establishments. To navigate: select English, then 
select “Petition Application”, then select “List of 
Registered Foreign Food Facility.

APQA – The Animal and Plant Quarantine Agency 
APQA is responsible for quarantine and inspection 
services to prevent the introduction and spread 

Korea’s 
food safety 
management 
system, with 
safety controls 
over the 
entire cycle from 
importation to 
distribution.

3.1 Food Import Agencies

    
 P

R
O

DUCTION                          CUSTO
M

S 
 

       D
ISTRIBUTION                     INNOVATIO

N

Reinforced safety control at the 
border
•	 enhanced resonsibility of 

importers for food safety
•	 strengthened inspection on 

food, agricultrual and fishery 
products

•	 selective field inspection
•	 oversight of forgein food 

products purchased through 
online

Chart source: MFDS

Innovative work process
•	 intelligent Imported Food 

Management System
•	 efficient inspection based on 

data analyses

Oversight of foreign food 
manufacturer
•	 on-site inspection
•	 advanced livestock sanitation 

assessment
•	 safety control on imported 

fishery products

Safety control of products                          
on the market
•	 sample collection and inspection
•	 instruction for importers
•	 safety control of GM products
•	 safety control of ODP (overseas 

direct purchase) food products

of animal and plant diseases. The agency 
conducts inspections of animals, plants, and 
related products at borders and points of entry to 
ensure compliance with national and international 
regulations.

NAQS  - The National Agricultural Product Quality 
Management Service
NAQS is responsible for establishing quality 
standards for agricultural products, enforcing 
country of origin marks, enforcing organic labelling 
for fresh and processed food and determining 
organic equivalency with foreign countries.

KCS  - The Korea Customs Service
KCS is responsible for ensuring that all imported 
shipments have satisfied every requirement 
including documentation, inspections and payment 
of import tariffs, before releasing the product. 

https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/index.do
https://impfood.mfds.go.kr/?locale=en_EN
https://impfood.mfds.go.kr/?locale=en_EN
https://www.qia.go.kr/english/html/indexqiaEngNoticeWebAction.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.mfds.go.kr/eng/wpge/m_11/de011002l001.do
https://www.naqs.go.kr/hp/eng/main/main.do
https://www.customs.go.kr/english/main.do
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The first step to achieving sales in South Korea is ensuring that your 
product is eligible for export and you are compliant or have the ability to 
meet all necessary standards and regulations.

If you use a customs broker for exporting from Canada and importing 
into Korea, they will manage many steps of the process including filing 
import declarations via Korea’s Custom’s UNI-PASS system and paying 
costs on your behalf.

3.2 Market Requirements and 
Import Documentation

 Key Steps for Exporting from Canada to Korea:

1 Confirm your Harmonized System (HS) code and preferential treatment under CKFTA:
•	Canada Tariff Finder.

2
Check Canadian Food Inspection Agency (CFIA) requirements: 

•	 Safe Food for Canadians Regulations (SFCR). Do you need a licence? 
•	 Review the CFIA's Export Requirements Library for any product-specific rules. 
•	 Is an Export Control Plan (ECP) required for export?  

3
Understand Canada Border Services Agency (CBSA) export regulations:  

•	Exporters' guide to reporting.  
•	The Canadian Export Reporting System (CERS) Portal.

4 Review packaging and labelling requirements carefully — work with your importer!  

5

Confirm list of documents required for export from Canada and import into Korea, e.g.:  
•	Certificate of Origin: Canada – Korea Free Trade Agreement.
•	 Claims such as Kosher, Halal, Vegan etc. need credible supporting documentation available 

upon request.
•	 Lab test restults by certified labs to verify ingredients and ensure they are allowed into Korea.
•	 Phytosanitary Certificate and/or Health Certificate.

Learn about 
exporting food 
from Canada:

Exporting food, plants 
or animals

https://www.tariffinder.ca/en/getStarted
https://inspection.canada.ca/en/food-safety-industry/opening-expanding-food-business?utm_campaign=cfia-acia-safe-food-salubrite-aliments-25-26&utm_source=ggl&utm_medium=sem&utm_content=ad-text_en&adv=2526-851900&utm_term=sfcr+license&gclsrc=aw.ds&gad_source=1&gad_campaignid=23508080559&gbraid=0AAAAACd0j1YpgO6XIEDh-HeqdkS_yqUmZ&gclid=EAIaIQobChMIpqbW6aqskwMVqc7CBB1EdyFWEAAYASAAEgJDf_D_BwE
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library#k
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/prepare-export-certification-control-program-pl-2
https://www.cbsa-asfc.gc.ca/services/export/menu-eng.html
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
https://www.cbsa-asfc.gc.ca/services/export/cers-guide-scde-eng.html
https://www.cbsa-asfc.gc.ca/publications/forms-formulaires/bsf760-eng.html
https://inspection.canada.ca/en/exporting-food-plants-animals
https://inspection.canada.ca/en/exporting-food-plants-animals
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•	 Product name

•	 Ingredients and additives

•	 Manufactured and expiration dates (quality 
retention date)

•	 Net contents

•	 Country of origin and principle place of 
business

•	 Nutritional information 

•	 Allergens

•	 Genetically modified organisms (GMO)  

•	 Sanitary instructions for safe storage 

•	 Packaging may also have labelling standards

•	 Labelling - organic products must 
also comply with Korea’s labelling 
requirements, and may display the Korea 
Organic Logo, or the Canada Organic 
Logo—or both.

•	 Documents - Canadian organic products 
exported under the CSKOEA must be 
accompanied by:

•	A valid organic certificate issued by 
a CFIA accredited Certification Body 
(CB), and

•	A National Agricultural Products 
Quality Management Service 
(NAQS) Import Certificate of 
organic processed foods issued by 
a CFIA-accredited CB that attests 
to compliance with the terms of this 
arrangement. 

Labelling requirements may include:

Additional Considerations 
for Organic Products

Organic equivalency

Korea’s MFDS Food Labelling System  is very 
detailed. Work with your importer to finalize the 
labels and always ensure the labels and the 
import documents match exactly.

Yes – Canada and South Korea have an 
agreement on organic equivalency!

In 2023, Canada and South Korea recognized 
their national organic systems as equivalent. 
The arrangement applies to processed organic 
products whose final processing and handling 
occurs within South Korea or Canada.

If you produce products that obtain an organic 
certification, you know there are very specific 
rules to follow within Canada, and the same 
level of care must be applied when exporting. 
You need to conduct detailed research on the 
equivalency agreement, specifically the labelling 
and documentation required to enter the Korea 
market.

Use this overview as your starting point - 
Canada – South Korea Organic Equivalency 
Arrangement (CSKOEA) .

Labelling Sample nutrition label for processed foods (MFDS)

https://www.
mfds.go.kr/eng/wpge/m_14/de011005l001.do
https://inspection.canada.ca/en/food-labels/organic-products/equivalence-arrangements/south-korea
https://inspection.canada.ca/en/food-labels/organic-products/equivalence-arrangements/south-korea
https://www.mfds.go.kr/eng/wpge/m_14/de011005l001.do
https://www.mfds.go.kr/eng/wpge/m_14/de011005l001.do
https://www.mfds.go.kr/eng/wpge/m_14/de011005l001.do
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4.2 Shipping Tips

Be ready to adapt: 
importers expect 
you to adjust to 
their receiving 
equipment and 
warehouse 
systems.

“

”

Logistics

Moving a product from farm to processing plant to 
the customer’s doorstep can be challenging even 
in the best circumstances at home, now add the 
complexities of an 8,000 km journey! Logistics 
need to be thought through carefully, researched 
well in advance, and you will likely need to involve 
many partners for even the smallest shipment.

These How to Manage Supply Chain Logistics 
and How to Access and Use Distribution 
Channels for Export Markets  guides provide 
strategies for optimizing logistics operations 
and distribution networks. Canada’s Trade 
Commissioner Service (TCS) publishes a Step-
by-Step Guide to Exporting  which discusses 
shippers and shipping in Step 7.

Customs brokers used to be considered a separate 
step of the export process, but now they are fully 
integrated into the overall logistics and freight 
forwarding process.  Take time to find one that fits 
your business and exporting needs, they should 
have experience with exports to Korea, and ideally, 
with your type of food product.

InList  from Export Development Canada (EDC) 
is a good starting point for finding professional 
supply‑chain and logistics support from recognized 
freight forwarders. A free EDC account is required 
to search the directory.

•	 Transporting your product by sea freight to 
Korea will take a minimum of two weeks on a 
container ship from the Port of Vancouver. 

•	 Check that your type and size of pallet are 
accepted in Korea: Asian Pallet Standards – 
Pallet Specs Documentation.

•	 Korea requires  ISPM 15-Compliant wood 
packaging materials.

•	 Do your pallets require documentation, e.g., a 
heat treatment certificate?

•	 Korean summers are very hot and humid – can 
your product and packaging maintain freshness, 
taste and visual appeal?

•	 Shelf life is very important and must be a bare 
minimum of six months after the product has 
landed, cleared customs and been delivered to 
a retailer.  This is especially important for new 
products as sales turn-around times will be hard 
to predict. 

Sending product samples can be both 
costly and time‑consuming. In many 
cases, it may be just as economical—and 
far more effective—to travel to Korea, 
arrange meetings, and taste the samples 
together. Face‑to‑face interaction is highly 
valued in Korean business culture, and an 
in‑person visit allows you to share your 
story, build rapport, and demonstrate 
genuine commitment to the market and to 
understanding the buyer.

Shipping 
Samples

4
4.1 The Basics

https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/12_how_to_manage_supply_chain_logistics.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.edc.ca/en/tool/inlist.html
Korea
page 11 - this text doesn't seem to link "Asian Pallet Standards –
Pallet Specs Documentation."  it should link to: https://www.palletstandards.com/pallet-standards-asia#south-korean-pallet-standards
Korea
page 11 - this text doesn't seem to link "Asian Pallet Standards –
Pallet Specs Documentation."  it should link to: https://www.palletstandards.com/pallet-standards-asia#south-korean-pallet-standards
https://www.aphis.usda.gov/plant-exports/wood-packaging-material/export
https://inspection.canada.ca/en/plant-health/invasive-pests-and-plants/directives/date-originally-issued/13-01
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Learn more about       
international payments, pricing 
and market entry
•	 International payments   
•	 EDC’s trade credit insurance  
•	 How to determine the right retail price 
•	 Export readiness planning guide  

Once you’ve completed your initial market research 
and believe your products could be a strong fit 
for the Korean market, one of the next steps is to 
assess your pricing. This includes accounting for 
the full range of export and selling costs, as well as 
the potential need to adapt your product to local 
preferences and meet regulatory requirements. 
Together, these factors will help you answer the 
question: “Can I export to South Korea, work with 
high‑quality partners, and make a profit?"

Each agri-food sector and export market will have 
a different set of costs to consider in your pricing 
strategy and each company will have a different 
risk tolerance for currency fluctuations and 
payment terms. This guide will start the process of 
listing the expenses that you may incur to get your 
product into the hands of a customer in Korea.

Export costs may include:
•	 Packaging modifications, e.g., smaller size  
•	 Product modifications, e.g., new flavour 
•	 Lab testing and regulatory approval
•	 Import registration and labelling
•	 Import tariffs and local taxes
•	 Logistics – freight, insurance and foreign 

warehousing

Potential expenses in the new market:
•	 Trademark registration
•	 Marketing, translation and promotions 
•	 Trade show attendance
•	 Barcode/product identification, e.g., new GS1 

GTIN
•	 Sales commissions and fees

Consider these questions before you start 
negotiating:
•	 Will you offer volume discounts? If yes, which 

products, what quantities and for how long? 
•	 What is your budget for samples (and shipping 

them!) and promotional activities?
•	 Is exclusivity available for certain products, 

channels or geographic regions?
•	 What level of in-market presence (trade shows, 

buyer meetings, relationship building) can you 
and your team commit to each year?

5.1 Pricing

5.2 Payments

Money Matters
5

•	 Discuss and document in the contract which 
party is paying for specific costs like labelling, 
logistics and listing fees.

•	 What are your payment preferences? Can you 
be flexible and offer 30/60/90 days, do you 
require a deposit?

•	 Will you accept Letters of Credit (L/C) or 
purchase Accounts Receivable insurance? 

Taxes
•	 Even if goods are duty-free under CKFTA, there 

is a Korean VAT for many goods - currently 10%. 
•	 Understanding international sales tax.

The official currency is 
the South Korean won, 

represented by the 
currency code KRW and 
the currency symbol, ₩.

Currency

•	 Learn how to promote your product 
in new markets.

•	 Access AAFC’s AgriMarketing 
Program  which includes translation, 
in-market promotion and social media 
campaigns.

•	 Utilize the free, Canada Brand 
program to help global consumers 
recognize Canadian food and 
beverage products. 

Promotional Resources

https://tfocanada.ca/exporters-or-support-agencies/ready-to-export/getting-paid/
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/8_how_to_determine_the_right_retail_price_for_your_product.pdf
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness/planning
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://www.edc.ca/en/article/understanding-international-sales-tax.html
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://marque-canada-brand.agriculture.canada.ca/en-CA/home-accueil/
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•	 Importers and distributors are likely 
to sell across channels and through 
traditional bricks and mortar retailers as 
well as e-commerce sites.

•	 Korean government lab testing is not 
"one and done," they can randomly test 
items that are already on store shelves 
to ensure products stay within testing 
parameters.

•	 Be ready to educate all levels of 
commercial buyers about the Canada 
Korea Free Trade Agreement - know 
how your tariff rates compare to similar 
products from other countries.

Finding buyers 
A local presence can be very important for 
success, and in South Korea it is common to use 
an agent, importer or distributor to represent your 
company. These partners can be vital in launching 
your brand, securing retailers and connecting with 
consumers.  You can utilize their knowledge of 
the market, language skills, familiarity with Korea 
Customs as well as their vast networks built on 
years of being in the market. 

Agents, importers and distributors can manage 
one or several steps along the import and sales 
journey, and before signing an agreement ensure 
you explicitly set out roles, expectations, costs 

Korean consumers are willing to pay a premium 
for Canadian products, but importers will compare 
prices to U.S. products to protect their margins.

“

and responsibilities. For example, will they buy 
the goods, take ownership, be responsible for 
warehousing and marketing and sell with a mark-
up, or will they act as a representative in exchange 
for sales commission?

Buyers in South Korea may seek the exclusive right 
to sell your products for at least two years. This 
can be helpful for establishing new products in the 
market and B.C. exporters may decide that such an 
agreement is beneficial and necessary to secure 
a top-quality partner in South Korea. However, as 
with any contractual agreement, the decision to 
enter into an exclusive agreement must be made 
deliberately and carefully. 

•	 Marketing is critical in Korea. 
Consumers expect localized messaging, 
strong visuals, and clear value, so work 
closely with your importers to ensure 
your approach fits the market.

•	 Emails are a welcome form of 
communication, and it’s a good idea to 
summarize your meetings afterwards in 
writing.

•	 If your Korean partner asks for 
something – be very responsive, even 
if your message is simply, "I will find out 
and let you know by next Tuesday."

Exporter Tips for Success
”

Selling to South Korea
6
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In Korea, there is no substitute for face-to-face 
meetings, and trade shows are an excellent way 
to learn about the market, meet local government 
contacts and introduce your products to partners and 
buyers all along the import chain.

For example, the  Seoul Food and Hotel Show  is an 
excellent opportunity to explore market opportunities 
in Asia. It is a trade-only show that targets importers, 
wholesalers, distributors, retailers, hotels, restaurants 
and food processors, and in 2024 it attracted 53,000 
visitors and 1,600 exhibiting companies from 51 
nations. The 2024 Canada Pavilion occupied 360 
square metres and featured 30 Canadian food and 
beverage exhibitors.

AAFC provides global food show information through 
its Trade Show Service  and supports participation via 
the Canada Pavilion Program . 

Overall, travelling to the market in person, whether 
to attend a show or to visit retailers enables food 
and beverage businesses to personally introduce 
their products, tell their brand story, forge valuable 
relationships, while at the same time gaining specific 
market insights that will ease market entry.  These 
market insights can be as simple as noting the average 
shelf height and display style, getting a sense of similar 
products and packaging, and also to assess the price 
range and market approach used by competitors. 

Seollal (Lunar New Year, Jan-Feb): Peak gifting 
season for premium food sets.       

Chuseok (Sept, 3 days): Major holiday with strong 
demand for high-end food gifts.

Singles’ Day (Nov 11): Online shopping spike, 
especially snacks and treats.            

Black Friday (late Nov): Big e-commerce 
promotions, well-suited for imported foods. 

Korea Sale Festa (dates vary): Nationwide sale 
with strong promotions on imported foods.

Major Food 
Shopping Holidays

Get Trade Show Ready

Funding for Trade Shows 
and In-Market Promotions

Take BCFB’s Growth Hub’s free 
Trade Show Tactics course and 
check out AAFC’s Step-by-Step 
Guide to successful trade show 
preparation, delivery and follow-up.

•	 BC Agriculture and Food Export 
Program 

•	 AAFC's AgriMarketing Market 
Diversification Program

6.1 Attending Trade Shows

•	 What is your experience and 
success in marketing similar 
products in this market? 

•	 What other competitive and 
complementary products do you 
carry? How do we fit in?

•	 Do you have experience importing 
and selling North American food or 
beverages?

•	 What geographic regions do you 
want to cover? 

•	 What is the pay or commission 
structure? 

•	 What type of promotions and 
additional funding is expected, e.g., 
mandatory coupons, advertising 
budget, sampling, distributor shows, 
discounting?   

•	 What are the buyer’s processes for 
returns, product issues, recalls?  

•	 What are your conservative 
and optimistic forecasts for our 
products?

Questions to ask potential 
importers and distributors

https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service/seoul-food-hotel
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service
https://agriculture.canada.ca/en/international-trade/trade-show-service/canada-pavilion-program
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://bcagricultureandfoodexportprogram.ca/
https://bcagricultureandfoodexportprogram.ca/
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
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Your website should include a Korean‑language 
landing page and reflect Korean design 
preferences. People will search using Korean script 
on Korean search engines and these will generally 
not pick up English words. 

Most South Koreans use mobile phones to access 
the internet and conduct e-commerce, so your site 
must be optimized for mobile. To further grow in the 
Korean market, learn about digital ecosystems like 
Kakao and Naver as they have become important 
channels for product discovery and validation.

Building trust and rapport are essential to 
establishing a successful business and this is 
especially true in South Korea. South Korean 
business culture is rooted in personal relationships, 
and companies prefer to work with partners they 
know. When it comes to a new contact, South 
Koreans often want to know more about their 
potential partners, so businesses should identify 
a local intermediary to make an introduction. The 
B.C. and Canadian government trade teams can 
assist with these introductions, which establish the 
connection and build confidence in the relationship. 
Devoting time to being in-market and getting to 
know your counterparts both professionally and 
personally is one of the most important things you 
can do to build meaningful, long-term relationships. 

Using interpreters 
Korean is the official business language, and while 
English is the most common foreign language, 
many South Koreans have limited business-level 
proficiency. Do not assume fluency based on 
casual English phrases.

For trade shows and meetings, hire a professional 
interpreter unless your team has fluent Korean 
speakers, the B.C. and Canadian government 
trade representatives in Seoul can help you with 
this. When working with an interpreter, treat them 
as part of your team and ensure they understand 

6.2 Marketing

6.3 Building Relationships

Establish a dedicated online presence for 
South Korea

Top social media sites:
YouTube, Facebook, KakoaTalk (instant 
messenger app), KakaoStory (photo-
sharing service), and Instagram. 

Top search engines: 
Naver and Google are widely used in the 
market. When optimizing your Korean 
website, work with a search engine 
optimization (SEO) specialist who can tailor 
your strategy for each platform.

your business, products, and objectives.  Be sure 
to debrief after meetings—skilled interpreters 
can offer valuable cultural insights, give feedback 
on products and advise on next steps.  As with all 
business communications, confirm all agreements 
or decisions in writing.
Communications 
South Korea is a highly technology-driven society, 
so staying connected through multiple digital 
channels is important to building connections. 
Email and scheduled video conferences 
are the norm in business settings, but direct 
communication with individuals to build rapport 
may also take place on popular instant messaging 
apps like KakaoTalk and WhatsApp.

Koreans are time 
efficient – last minute 
meeting requests 
are considered quite 
rude.

“
”

Digital Landscape
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Social and Business 
Etiquette  

•	 Legal jurisdiction, ideally under B.C. law

•	 Intellectual Property  (IP) protection for your 
brand, e.g., trademarks

•	 Incoterms  to clarify responsibilities for costs, 
risk, and cargo insurance

•	 Marketing and representation fees 

•	 Payment terms

•	 Territorial exclusivity conditions, if applicable

South Koreans adhere to strict codes 
of etiquette and formality, and the 
business culture emphasizes respect 
for hierarchy, hard work, maintaining 
personal dignity and harmony.  

These tips will help you make a positive 
impression in Korea.

•	 ‘Face’ (Kibun) is an important cultural 
concept.  Avoid confrontation, public 
criticism, or causing embarrassment, 
as this can damage relationships and 
negotiations.  

•	 Business cards are essential tools – 
treat theirs and yours with respect 
and share with both hands.

•	 Body language is important as a 
non-verbal clue, a slight bow shows 
respect, and in the context of foreign 
business partners, a handshake is 
appropriate.

•	 Dress formally and conservatively, 
“casual” in Korea still means a blazer 
and tie.

•	 Hospitality is a very important part 
of South Korean business culture. 
Korean businesspeople often gather 
after work over dinner, drinks and 
even karaoke to socialize and to 
further business discussions. 

Contracts need to include this information 
and more:

6.4 Due Diligence

If you want a locally 
based lawyer, ask for a 

referral by the Canadian 
or B.C. government 

trade representatives in 
Seoul!

Legal Tip

Research your potential new partners with 
EDC’s buyer database, EDC Company 
InSight  ,  a massive database of over 100,000 
international businesses.

https://www.ised-isde.canada.ca/site/canadian-intellectual-property-office/en/introduction-intellectual-property-ip
https://www.edc.ca/en/guide/understanding-incoterms.html
https://www.edc.ca/en/tool/company-insight.html
https://www.edc.ca/en/tool/company-insight.html
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Export Support and Resources
7

Export assistance and funding 
programs

AAFC’s AgriMarketing Program: 
Market Diversification for Small and 
Medium-sized Enterprises: cost-
share funding for export activities.

BC Agriculture and Food Export 
Program: cost-share funding for 
market development activities outside 
of B.C.

CanExport SMEs: funding to attend 
international trade shows, conduct 
market research, protect intellectual 
property, adapt certifications, and 
translate or develop marketing 
materials.

Export Navigator: free program with 
one-on-one export advisors and 
export education resources.

Go Global: webinars and panels to 
explore international markets and 
connect with global partners.

World Trade Centre Vancouver’s 
Trade Accelerator Program (TAP): 
export planning and mentorship.

Market research

AAFC: Market intelligence reports 
and export guides.

International Trade Centre: Market 
analysis and resources, including the 
TradeMap database.

Statistics Canada: Canadian 
International Merchandise Trade Web 
Application for import and export 
statistics by province and trading 
country, international trade statistics 
and trade data.

TCS: Market and industry information 
by country, region, and trade 
agreement.

Trade Data Online: Customized 
reports on Canada and U.S. trade in 
goods with over 200 countries.

Government export services and resources

Agriculture and Agri-Food Canada (AAFC)

•	 International Agri-Food Trade Information and Services.

•	 AAFC B.C. Regional Office: information on agri-food programs, 
services and trade assistance. aafc.bc.info.cb.aac@agr.gc.ca          
Toll-Free: 250-674-7536.

•	 Market Access Secretariat (MAS): single window contact  for 
exporting questions and services.

B.C. Ministry of Agriculture and Food: Export Readiness Roadmap. 

Trade and Invest BC  offers resources and export professionals in 
B.C. and markets around the world to help your business grow through 
international opportunities. 

BDC (Business Development Bank of Canada)  supports small and 
medium-sized businesses at every stage of growth with money, advice 
and exporting articles and tools .

Canada’s Trade Commissioner Service  (TCS) connects exporters 
with global opportunities and market insights, including free MyTCS 
accounts, a trade diversification toolkit ,  and a Step-by-Step Guide 
to Exporting . 

Canadian Food Inspection Agency  (CFIA) offers these international 
trade focused resources:

•	 Exporting food: a step-by-step guide .

•	 Exporting food: general requirements .

•	 Food exports - Rules, licences, fees, certificates and notices .

•	 Plant and plant product exports .

•	 Safe Food for Canadians Regulations (SFCR) Fact sheet on 
exporting food .

•	 Food export requirements library . 

•	 Food export certification . 

Newsletters

AAFC Red Ribbon Service reports, (e.g., sector reports by 
country), subscribe by email, and include your company name 
and address.

AAFC B.C. Agri-Trade Service Bulletin – subscribe by email. 

Trade and Invest BC monthly newsletter. 

Export Development Canada (EDC) provides: trade 
knowledge, financial solutions and accounts receivables 
insurance. Newsletter sign up (scroll down).

Export Navigator newsletter covering education and trade 
events across B.C.. Newsletter sign up (scroll down).
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http://gov.bc.ca/agrifoodexportreadiness
https://www.britishcolumbia.ca/for-bc-businesses/
https://www.bdc.ca/en
https://www.bdc.ca/en/articles-tools/marketing-sales-export/export
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https://www.tradecommissioner.gc.ca/guides/exporter-exportateurs/exporting-guide-exportation.aspx?lang=eng&_ga=2.134929650.223385560.1611759373-1015975137.1605862086
https://inspection.canada.ca/en
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https://inspection.canada.ca/en/food-safety-industry/toolkit-food-businesses/exporting-food
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library
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https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
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