Export Guide

to Spain

BRITISH

COLUMBIA Canadﬁ'

. Sustainable Canadian
Agricultural Partnership




Spain

Table of
Contents

Export Guide to Spain for B.C. Agriculture and Food Exporters

1. About this Guide

2. Introduction to the Spanish Market

21 Agri-food Imports

2.2 Market Trends

2.3 Free Trade: Canada, Spain and CETA
2.4 Trade Overview: Canada, B.C. and Spain

3. Market Readiness

3.1 FoodImport Agencies
3.2 Market Requirements and Import Documentation

4. Logistics

41 The Basics
4.2 Shipping Tips

5. Money Matters

51 Pricing
5.2 Payments

6. Selling to Spain

61 Attending Trade Shows
6.2 Marketing

6.3 Building Relationships
6.4 Due Diligence

7. Export Support and Resources



Spain

About this Guide

Export Guide to the Kingdom of
Spain, commonly known as Spain

This guide was developed to assist B.C. agri-food
and seafood businesses by informing them about
key export topics such as the economic and
business environment; key regulatory agencies;
finding and assessing buyers; distribution channels;
the Spanish culture; and the development and
maintenance of relationships. Use this guide as
part of your company'’s export toolkit in your overall
sales expansion strategy, and to train staff on the
unigue elements of doing business with Spain.

How the European Union Works

The European Union (EU) is a political and
economic partnership between 27 Member
States, which all remain sovereign independent
countries. They make joint decisions through
shared institutions: the European Parliament which
is directly elected by EU citizens, the European
Council and the Council of the European Union
which both represent the national governments.
The Member States delegate some of their
decision-making powers to these institutions to
take decisions on matters of joint interest at EU
level. Note that the euro, launched in 1999, is the
official currency of 21 EU countries including Spain.
The countries using the currency are formally
called the euro area, and also called the Eurozone.

Guide Tip

Use the bookmark bar in your PDF
reader to easily navigate to a section.

Opinions expressed in this document are
those of the author and not necessarily
those of the governments of Canada

and British Columbia. Allinformation is
provided for general guidance only and may
change without notice. This guide does not
provide or replace legal advice. Individuals
are encouraged to seek independent legal
advice regarding their obligations and
requirements. The governments of Canada
and British Columbia, and their directors,
agents, employees, or contractors will not
be liable for any claims, damages, or losses
of any kind whatsoever arising out of the
use of, or reliance upon, this information.

Visit the B.C. Ministry
of Agriculture and
Food's Export

Readiness Roadmap
to get export ready

for this market and
others.
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Introductiontothe
Spanish Market

Welcome to Kingdom of Spain

The Kingdom of Spain had one of the earliest 4 N\
codified constitutions in world history as of March 19, 1812 .
and became a full Member State of the EU on January 1, Demog raphIC SnapShOt
1986. Spainisin southern Europe, bordered by Portugal,
France, the Atlgntlc Ocean, and the Med|terranean Grovving 537M (2039)
Sea. Its proximity to Morocco makes it a gateway to the -
continent of Africa. The capital is Madrid with a population Population o o0
of approximately 3.4 million people, and a metropolitan
area population of approximately 6.8 million, making it one ® ([ ] ®
of the largest cities in the EU. 496M (2026) . . .
Spain is a constitutional monarchy based ) )
g‘ on a parliamentary democracy. Power is Aglng Populahon
= highly decentralized with the 17 autonomous
[
= communities having a high level of legislative, 65+204% (2025)
8 executive and fiscal autonomy, as well as distinct
cultural identities. "l rojested inorease
Spain’s GDP is projected to grow in 2026, t030.5% (2055)
g continuing positive growth since 2021, with
O inflation easing and unemployment gradually
& declining, signaling stable consumer capacity. Urbanization
Q  Domestic demand will remain the main growth
engine through 2027. 82% of Spain's
population lives
_, Spain’slarge, diverse population and strong inurban areas
g culinary culture sustain demand for imported
8 specialty foods, especially in urban regions and in
the tourism sector. Immigration
- 10M people are
§ foreignborn
= Advanced logistics and retail technologies ) o
3 support efficient cold-chain handling and Main nat.'ona“t'es:
Z  traceability across Spain’s major distribution hubs. Colombian, Venezuelan
) and Moroccan
=
EU membership ensures harmonized food safety,
- labelling, and traceability regulations; compliance
<
o is strict but predictable under the CETA (Canada- S hared
—  European Union Comprehensive Economic and 5
Trade Agreement) free trade agreement. Con neCtlonS
2 Spain and Canada enjoy strong
'uz'_I Spaiq's new 2025 rules require clearer recycling academic relations with more than 100
; markings. Eco-conscious consumers and N C di q
Q plastic reduction laws are also leading to more agreements between Lanadian an
= compostable packaging. Spanish universities.
w
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https://en.wikipedia.org/wiki/Spanish_Constitution_of_1812#
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https://www.international.gc.ca/country-pays/spain-espagne/relations.aspx?lang=eng
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https://ine.es/dyngs/INEbase/en/operacion.htm?c=Estadistica_C&cid=1254736177095&menu=ultiDatos&idp=1254735572981

Economic Environment I 2024 gross domestic product (GDP) US$1.73 trillion.

Spain, the world's 13th- 2025 GDP growth 3% year-on-year, compared to 1.3% for the

largest economy with 40+ euro area.

million consumers, advanced

infrastructure, and access @ GDP per capita of €34 500 ranks below the EU average (€38
to more than 450 million EU 100), and accounts for 8.7% of the EU's total GDP.

citizens, serves as a strategic hub
for global expansion, including to
the continent of Africa. @ [n2024, Spain ranked 14th in Western Europe for average gross
income, with a 3.0% real increase in per capita disposable income,
a slowdown from 5.6% in 20283.

@ Tourismis a cornerstone of Spain's economy, ranking as the
world’s second most visited destination. In 2023, the sector
accounted for 12.3% of national GDP. RBC Global Connect (free
registration required)

Agriculture Contributions

)
Spanish GDP _ 25 /0
, _ World’s World’s
Employed in agriculture largest 3rd largest ‘
Agricultural & 3’ producer of olive oil producer of wine

livestock businesses

Main crops also include: strawberries, oranges, wheat, sugar of EU's pig and sheep

Hectares ofland beet, barley, tomatoes, olives, citrus fruits, grapes and cork. population (2023)

21 Ag rl_food I m ports Spain's food and agricultural product imports

(United States Department of Agriculture (USDA))

Although Spainis a net agri-food
exporter, Spain’s total imports of
agricultural and related products reached
$65.4 billion in 2023, with 57% of these
imports originating from the EU.

Itis important to note that once

imported goods are cleared in one EU
Member State, they can move freely
throughout the EU territory. This means
products coming into Spain via another
EU member state, for example the
Netherlands, must clear customs there.
No additional inspections are carried out
when crossing the border into Spain.

@ EU-27 (57%)

@ Other (32%)

@ Latin America (8%)

® UsA(3%)
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https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf
https://european-union.europa.eu/principles-countries-history/eu-countries/spain_en
https://lp.euromonitor.com/income-and-expenditure-spain/report
https://rbcglobalconnect.rbc.com/en/
https://www.bbvaresearch.com/en/publicaciones/spain-it-is-growing-faster-than-europe-but-its-productivity-remains-a-challenge/
https://data.worldbank.org/country/ES
https://www.tradecommissioner.gc.ca/en/market-industry-info/search-country-region/country/canada-spain-export.html?_ga=2.33330296.771141640.1772126476-1546864897.1764199816
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Berlin_Germany_GM2025-0013.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Berlin_Germany_GM2025-0013.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf
https://rbcglobalconnect.rbc.com/en/

“Spainis an enormous market for fish and seafood.
In 2022, Spain was the fourth largest importer

of fish and seafood in the world after the United
States, China, and Japan, and is a net importer

of these products. Spain has one of the largest
fish processing industries in Europe and has a
high per capita consumption and expenditure on
fish and seafood products.” (U.S. Department of
Commerce)

Market opportunities (USDA)

Established

Products already available
in Spain with good sales
potential:

Spirits

Untapped

Products not widely
available in Spain, but have
good sales potential:

2.2 Market Trends

Lifestyle

Hybrid shopping is now normal with shoppers
buying from two or three stores each week. A
typical pattern is to visit a major retailer for the
main weekly shop, then visit value retailers and
other smaller stores to ‘top-up’ during the week. An
increase in price hypersensitivity has resulted in a
lack of brand loyalty with 75% of Spaniards looking
for a bargain before buying something, and on
average spending €328 / month on food.

Spain’s top imported agriculture and food products (USDA)

US$1 B Imported Annually

= »
dairy products coffee
E seafood m vegetable oll

Fish and seafood (frozen)

Functional and innovative health food
Free-from products (lactose-free, gluten-free)
Specialty and shack foods

Pet foods

There is a strong movement toward safe and value
added foods, with rising interest in plant-based
and special diet items. The demand for healthy
options is growing, especially for fresh, functional,
and “clean” food. Healthy options and foods that
offer additional health-related benefits, referred to
as functional foods, are growing rapidly. Breakfast
is a valued moment of the day, with consumer
habits shifting toward earlier, more convenient, and
simplified options.

Canadian exporters are unlikely to compete
on price — you have to know what makes your
product better —how is it unigue and interesting? 33
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https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Madrid_Spain_SP2025-0041.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Madrid_Spain_SP2025-0041.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Madrid_Spain_SP2025-0041.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf
https://www.trade.gov/country-commercial-guides/spain-agricultural-sector
https://www.trade.gov/country-commercial-guides/spain-agricultural-sector
https://www.grocerytradenews.com/supermarket-trends-in-spain/
https://santandertrade.com/en/portal/analyse-markets/spain/reaching-the-consumers?url_de_la_page=%2Fen%2Fportal%2Fanalyse-markets%2Fspain%2Freaching-the-consumers&&actualiser_id_banque=oui&id_banque=0&memoriser_choix=memoriser
https://www.mckinsey.com/industries/retail/our-insights/state-of-grocery-europe-report
https://www.mckinsey.com/industries/retail/our-insights/state-of-grocery-europe-report
https://www.mapa.gob.es/dam/mapa/contenido/alimentacion/temas/consumo-y-tendencias-en-alimentacion/panel-de-consumo-alimentario/ultimos-datos/consumo-2024/resumen-consumo-alimentario-espana-2024.pdf
https://www.mapa.gob.es/dam/mapa/contenido/alimentacion/temas/consumo-y-tendencias-en-alimentacion/panel-de-consumo-alimentario/ultimos-datos/consumo-2024/resumen-consumo-alimentario-espana-2024.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf

Europe's Gen Z fuels demand for healthy products (McKinsey)

Net share of respondents that want to buy more of listed
category, 2025,' %

W GenZ M Milennials Gen X M Baby boomers
50

Healthy food  High-quality Products Products with
fresh products  with fewer high protein
calories share

Grocery landscape

Supermarkets remain the primary purchasing
channel in Spain, accounting for 67.2% of total
sales—up 1.8% from 2023 —while online shopping
holds steady at around 2%.

European grocery consolidation is expected to
accelerate in the next five years as multinational
grocers increasingly succeed in achieving cross-
country synergies. Scale matters, as on average,
larger grocers have higher profitability.

Online e-commerce

Spain's online groceries and quick commerce
market was valued at US$5 billion in 2024, with
growth primarily driven by “increasing adoption
of digital platforms for grocery shopping,
coupled with changing consumer preferences
towards convenience and time-saving solutions.”
(Ken Research)

2.3 Free Trade: Canada, Spain
and CETA

“As parties to the Canada-European Union
Comprehensive Economic and Trade Agreement
(CETA), Canada and Spain have developed
stronger commercial ties. Since the start of CETA's
provisional application, bilateral trade has grown
significantly, reaching close to $8 billion in 2024,
supported by robust investment flows and the
presence of over 140 Spanish multinationals in
Canada and Canadian firms investing $9.3 billion in
Spain.” (Government of Canada)

Export Guide to Spain for B.C. Agriculture and Food Exporters

Change in net share of respondents
willing to pay a premium for healthier
options,' 2024-25, percentage point

GenZ Millennials  Gen X Baby
boomers

Export Insights

Under CETA, there are
several origin quotas, they

mainly deal with textiles,
but fish, seafood and food
products containing sugar
are also included.

Note that a free trade agreement (FTA) like
CETA does not change on-going regulatory,
phytosanitary or food safety requirements
implemented by the importing country.

- Products such as meat, fruits, vegetables or
maple products for export to the EU must be
produced in a Canadian Food Inspection Agency
(CFIA) federally registered establishment.

« Shipments must include an accompanying CFIA
export certificate and/or health certificate.

- Meat and meat products such as pork, beef and
pet food must be produced in an EU-approved
facility.

« Products must conform to EU food labelling
requirements. This includes meeting font size
standards, identifying genetically modified (GM)
ingredients and providing relevant nutrition
information.


https://www.international.gc.ca/country_news-pays_nouvelles/2025-12-12-spain-espagne.aspx?lang=eng
https://www.international.gc.ca/controls-controles/prod/ceta-faq-aecg.aspx?lang=eng
https://www.international.gc.ca/controls-controles/prod/ceta-faq-aecg.aspx?lang=eng
https://www.mapa.gob.es/dam/mapa/contenido/alimentacion/temas/consumo-y-tendencias-en-alimentacion/panel-de-consumo-alimentario/ultimos-datos/consumo-2024/resumen-consumo-alimentario-espana-2024.pdf
https://www.mckinsey.com/industries/retail/our-insights/state-of-grocery-europe-report
file:https://www.kenresearch.com/spain-online-groceries-and-quick-commerce-market
https://www.mckinsey.com/industries/retail/our-insights/state-of-grocery-europe-report
https://www.mckinsey.com/industries/retail/our-insights/state-of-grocery-europe-report
https://www.mckinsey.com/industries/retail/our-insights/state-of-grocery-europe-report
https://www.mckinsey.com/industries/retail/our-insights/state-of-grocery-europe-report
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2.4 Trade Overview: Canada,

B.C. and Spain
Essential Insights:

Advice from B.C.'s Trade and Investment

Representative (TIR) in Europe
Success in Europe depends on matching your
product to the right buyer. The more specialized
the item—such as clams, spirits, or functional
foods—the smaller and more targeted the pool of

importers becomes.

Working with an EU registered importer is essential.
Once you have one, you can sell throughout the EU

by adapting your label to local requirements.

Differentiation matters. New or distinctive products

stand out far more than standard offerings, and
knowing your competition helps you position your

value clearly.

Language also plays a role: having Spanish
speakers on your team strengthens trade show
interactions and supports ongoing sales, as many
buyers prefer to communicate in Spanish rather
than English.

Working with B.C.’s Trade and Investment
Representative network

Trade and Invest BC has 24 international trade
and investment offices around the world to help
facilitate trade and other opportunities. They are a
key source of buyer introductions, cultural advice
and market information. After your initial research
confirms Spain might be a good export market,
contact the B.C. based team to discuss next steps:
international@gov.bc.ca

Maintaining communication is critical. Respond to
every inquiry, even if you don't have inventory at the
moment ~ staying engaged builds trust and keeps

future opportunities open.

Canada's top 10 fish and seafood export markets between 2021 and 2023 (Can$ millions, ranking based on 2023)

(Agriculture and Agri-Food Canada (AAFC))

: CAGR* % 2018-
[»)
1.8

World 88281 8.3996 75851

United States 6162.2 54422 488160 64.4 27
China 11591 1295.2 1441.2 19.0 43
European Union 459.8 536.8 4181 55 3.2
Japan 2534 2526 1884 25 -81
Hong Kong 165.6 160.7 162.2 21 -20
South Korea 1294 1451 94.3 1.2 -4.9

*CAGR: Compound Annual Growth Rate
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Agriculture and Agri-Food Canada help with
market access - they have relationships with
all parts of the supply chain, and are on the
ground to help.1y

Canada's exports to Spain in 2025 (Trade Data Online)

(YY)
\‘J
L = i
s — [
lobsters petroleum oils dog & cat food

ol

N\
$2608 Gk “© ‘ez | $343m
Total cereals uroo-propeliers entiis Top Export,
Exports Top Exported Products Ironores

What Spain buys from B.C. (Statistics Canada)

Value of Exports (Can$)

Commodity Detail

1 Clams $1,721,167 $1,025,789 $2173,738 $8,438,695 $13,353,229
2 Coffee $1,491,281 $1,255,404 $3,172,540 $2,644,276 $491,219
3 Cherries,ne.s.* $490,681 $1,217,080 $1,112,346 $28,237 $3,208,112
4 Modified starches $384,292 $2,208,859 $256,559
5 Sr’t(;oear1 rfaot(i)odns $267,886 $472,953 $266,666 $369,725 $507,404
6 Wheat $32,331 $215,184 $505,126 $387,442 $667,930
7 Chum salmon $86,353 $652,891 $156,691 $338,774 $269,904
8 Other fruitand nuts $73,448 $39,374 $42,966 $762,495
Other leading agri-food exports from B.C.
11 Malt extract $183,078 $249,079 $195,349 $234,623
12 Baked goods $29148 $117,249 $82,397 $325,590 $137,646
15 Hake $202,015
18 Essential oils $48,387 $13,891 $41,794 $55,877 $84,991
20 Oysters $12,666 $3,229 $157,003 $40,200
21 Chocolate $55,080 $69,974 $24,306 $3,585 $7,349
22 Geoduck clams $47,705 $10,671 $114,409

*n.e.s. - not eleswhere specified
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https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
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Market Readiness

The EU is a patchwork of cultures with different
preferences—especially in taste, convenience,
packaging, portion size, and price—so selecting
the right country for your product is critical

to success. Learn more: Exporting agri-food
products to the European Union.

“Exporters to Spain should remember that they
are competing with European companies who
often provide generous financing and extensive
cooperative advertising.”(U.S. Department of

Commerce)

Does your product fit
the Spanish market?

Initial research should include:

- Size of the market — how many potential
buyers can you find?

» Consumption trends - is the market or
segment growing rapidly?

« Competition — who are your domestic and
international competitors?

» Does your product have something new
or unique to offer?

* How is your product treated under CETA?

« Are there market entry restrictions, e.g.,
are your flavouring or colouring agents
allowed?

« How much is spent annually on products
like yours?

Export Guide to Spain for B.C. Agriculture and Food Exporters

Keep Learning

Check out these how-to guides from B.C.'s
Ministry of Agriculture and Food

- How to Navigate Export Market
Regulations and Requirements

» How to Conduct and Use Market
Research for Exporting

Your first step is to research whether there is market demand
for your products in Spain—on grocery shelves, in the tourism
sector, or asingredients in food processing.

If you think Spain might be a market

for you, study the entry requirements
and logistics, and assign a cost to each
step to see if your products will be price
competitive. Key things to consider
include:

- What is your estimated retail price
and how does it compare to your
competitors?

 Product shelf life remaining after arrival
on Spanish store shelves.



https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://agriculture.canada.ca/en/international-trade/market-intelligence/europe-and-eu/exporting-your-agri-food-european-union/exporting-agri-food-products-european-union-guide-canadian-business#CETA
https://agriculture.canada.ca/en/international-trade/market-intelligence/europe-and-eu/exporting-your-agri-food-european-union/exporting-agri-food-products-european-union-guide-canadian-business#CETA
https://www.trade.gov/country-commercial-guides/spain-market-overview
https://www.trade.gov/country-commercial-guides/spain-market-overview

The Spanish market offers strong opportunities for Canadian exporters, but success depends on
understanding and meeting the EU’s detailed regulatory framework. Exporters must navigate food
safety controls, product specific certifications, and detailed labelling and packaging rules. The
table below highlights the key compliance areas that shape market readiness for entry into Spain.

Inspection and
certification
requirements

Animals, animal products, plants and plant parts for export to the EU are subject to sanitary
and phytosanitary inspection and certification as required.

For live animals and products of animal origin, the processing plant must be approved for
export to the EU. Approved EU food establishments are listed here.

Inspection at the EU entry point includes an administrative step where documents are
scrutinized and verified including health certificates, invoices and bill of lading.

Some fishery products require a catch certificate.

Shipments of wine over 100 litres require a certificate of analysis made by an accredited
laboratory.

Additional
food safety
certifications

Some European countries, retailers or manufacturers may impose additional requirements,
e.g., BRC (British Retail Consortium), HACCP (Hazard Analysis Critical Control Point), SQF
(Safe Quality food).

Commodities

In general, GMO commaodities or products made with GMOs are not allowed in the EU unless
they have been approved by the EU. Approved varieties are listed in a database. Different
rules apply for food versus feed use.

Ingredients

If a product has not been imported or traded in the EU before 1997, it may be considered a
"Novel Food". There are two sources of information about novel foods: the EU list of [approved]
novel foods provided by Regulation 2017/2470, and the Novel Food Catalogue, whichis a
non-exhaustive list and serves as orientation on whether a product will need an authorisation
under the Novel Food Regulation.

Additives

Food additives have a broader definition and are more regulated in the EU than in Canada.
They can be either approved or prohibited, with or without a maximum level. The relevant
regulationis EU Regulation 1333/2008.

Labelling

EU law specifies that all food and drink packaging needs to be "fully understandable” to the
end consumer. Nutritional information, use-by date, ingredient lists, etc. must appear in the
language of the country in which the product will be sold. Resources: EU Food labelling
legislation and specific rules on organic production, labelling and control.

Exporters looking at multiple markets may want to consider multi-lingual packaging to take
advantage of economies of scale when printing.

Requirements differ slightly depending if the product is destined for B2B sales or retail.

Packaging

Bisphenol A in food contact materials is banned in the EU as of January 20, 2025, with a
phase-in period of one to three years depending on the product. More information is available
in this USDA report: European Union Bans Bisphenol A in Food Contact Materials.

3.1 Food Import Agencies

Spain’s food import system aligns with EU law, the imports of agricultural products meant for
meaning all food entering Spain must comply with human consumption. The Spanish Consumption,
EU wide rules, not just Spanish rules. Import controls Food Safety and Nutrition Agency (AESAN),

are integrated under the Ministry of Agriculture, is responsible for food safety and coordinates
Fisheries, and Food (MAPA) and bring together all control of the food chain.

animal and plant health inspectors responsible for
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http://www.mapa.gob.es
http://www.aesan.gob.es/
https://agriculture.canada.ca/en/international-trade/market-intelligence/europe-and-eu/exporting-your-agri-food-european-union/exporting-agri-food-products-european-union-guide-canadian-business#CETA
https://food.ec.europa.eu/safety/biological-safety/food-hygiene/approved-eu-food-establishments_en
https://food.ec.europa.eu/safety/biological-safety/food-hygiene/approved-eu-food-establishments_en
https://ec.europa.eu/food/plant/gmo/eu_register_en
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02017R2470-20200827
https://ec.europa.eu/food/safety/novel_food/catalogue_en
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02008R1333-20201223
https://eur-lex.europa.eu/summary/chapter/3010.html?collapse=30100301#arrow_30100301
https://eur-lex.europa.eu/summary/chapter/3010.html?collapse=30100301#arrow_30100301
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=legissum%3A4369553
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=European%20Union%20Bans%20Bisphenol%20A%20in%20Food%20Contact%20Materials_Brussels%20USEU_European%20Union_E42025-0004.pdf

3.2 Market Requirements and
Import Documentation

The local importer has primary responsibility to the
Spanish government for imported food products
once they enter Spain, and should be able to assist
with obtaining the necessary certifications and
permits required for importation as well as labelling.

Exporters of food and animal commodities
destined for the European Union are required to
use updated export certificates, and access them
through the Trade Control and Expert System
New Technology (TRACES NT), an online

portal to request export certificates.
All maintenance of the certificate
templates is done by the EU,
providing exporters access

to updated versions of the
certificate they require. CFIA:
How to access TRACES NT.

or animals

Labelling

Agriculture and Agri-Food Canada (AAFC) notes
that, "Canadian labels will need to be altered in
order to comply with European requirements.
Typical changes include modifications to the
ingredient list, and inclusion of a best before date,
batch number, nutritional table and the importer’s
name and address."

For a deeper dive into EU food labelling
requirements, USDA offers these reports:

« EU food labelling rules.

« How to comply with the EU’s new food labelling

rules.

4 .
Labelling Tip

“Spain has not yet implemented any
additional front-of-pack nutritional
labelling schemes, but some products have
already adopted the Nutri-Score labelling
scheme on a voluntary basis.” (USDA)

Export Guide to Spain for B.C. Agriculture and Food Exporters

Stickering

over existing
Canadian labels
s OK, but one of
the languages
must be Spanish!

Learn about
exporting food
from Canada:

Exporting food, plants

Organic equivalency

Yes! The EU and Canada have an Organic
Equivalency Arrangement!

The European Union and Canada recognize
each others' organic production rules and control
systems as equivalent under their respective
rules. This equivalence arrangement means that
organic products certified to Canadian or EU
organic standards may be sold and labelled as
organic in both Canada and the EU, eliminating
the need for dual certification. Learn more

about the European Union - Canada Organic
Equivalency Arrangement (EUCOEA).

However, the EU introduced a new organic
regulation in January 2022, which requires the EU
to shift from informal “equivalency arrangements”
to formal, legally binding bilateral agreements
with third countries. Canada and the EU are
currently working toward such a legally binding
agreement.
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https://webgate.ec.europa.eu/tracesnt/login
https://inspection.canada.ca/exporting-food-plants-or-animals/exporting-food-and-animal-products-to-the-european/eng/1627578090394/1627578090779
https://inspection.canada.ca/exporting-food-plants-or-animals/exporting-food-and-animal-products-to-the-european/eng/1627578090394/1627578090779
https://agriculture.canada.ca/en/international-trade/market-intelligence/europe-and-eu/exporting-your-agri-food-european-union/exporting-agri-food-products-european-union-guide-canadian-business#CETA
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=NEW%20EU%20FOOD%20LABELING%20RULES%20PUBLISHED_Brussels%20USEU_EU-27_1-12-2012
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=How%20to%20Comply%20with%20the%20EU%27s%20New%20Food%20Labeling%20Rules_Brussels%20USEU_EU-28_12-2-2014
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=How%20to%20Comply%20with%20the%20EU%27s%20New%20Food%20Labeling%20Rules_Brussels%20USEU_EU-28_12-2-2014
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Madrid_Spain_SP2025-0041.pdf
https://inspection.canada.ca/en/food-labels/organic-products/equivalence-arrangements/eucoea-overview
https://inspection.canada.ca/en/food-labels/organic-products/equivalence-arrangements/eucoea-overview
https://inspection.canada.ca/en/exporting-food-plants-animals
https://inspection.canada.ca/en/exporting-food-plants-animals
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Label assistance

Use the EU's Food Labelling Information System (FLIS) tool to gain information on labelling requirements.

~

g
W

7

— European @ EN
= G

== Commission

Search | Q

Food, Farming, Fisheries
Food Labelling Information System

Home > Food Safety > Labelling and nutrition > Food Labelling Information System (FLIS) > Language

1. European Union | 2. Language

~/ European Union

Select language

k Next step > )

Key Steps for Exporting from Canada to Spain:

Confirm your Harmonized System (HS) code and preferential treatment under CETA:
* Canada Tariff Finder.
» EU Access2Markets.

Check CFIA requirements:
» Safe Food for Canadians Regulations (SFCR). Do you need a licence?
» Review the CFIA's Export Requirements Library for any product-specific rules.
« Isan Export Control Plan (ECP) required for export?

Understand Canada Border Services Agency (CBSA) export regulations:
* Exporters' guide to reporting.
* The Canadian Export Reporting System (CERS) Portal.

Review packaging and labelling requirements carefully — work with your importer!
* EU Labelling and packaging.
* EU Food Safety - Labelling and nutrition.
* Rules for Packaging and Packaging Waste Reduction.
¢ Nutrition and Health Claims - Food Safety - European Commission.

Confirm list of documents required for export from Canada and import into Spain, e.g.:
« CETA origin declaration on an invoice or other commercial document with required wording.
» Phytosanitary Certificate and/or Health Certificate.
« Export certificates through TRACES NT.
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https://ec.europa.eu/food/safety/labelling_nutrition/labelling_legislation_en/food_labelling_information_system/start/#/
https://www.tariffinder.ca/en/getStarted
https://trade.ec.europa.eu/access-to-markets/en/home
https://inspection.canada.ca/en/food-safety-industry/opening-expanding-food-business?utm_campaign=cfia-acia-safe-food-salubrite-aliments-25-26&utm_source=ggl&utm_medium=sem&utm_content=ad-text_en&adv=2526-851900&utm_term=sfcr+license&gclsrc=aw.ds&gad_source=1&gad_campaignid=23508080559&gbraid=0AAAAACd0j1YpgO6XIEDh-HeqdkS_yqUmZ&gclid=EAIaIQobChMIpqbW6aqskwMVqc7CBB1EdyFWEAAYASAAEgJDf_D_BwE
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library#eu
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/prepare-export-certification-control-program-pl-2
https://www.cbsa-asfc.gc.ca/services/export/menu-eng.html
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
https://www.cbsa-asfc.gc.ca/services/export/cers-guide-scde-eng.html
https://trade.ec.europa.eu/access-to-markets/en/content/labelling-and-packaging
https://food.ec.europa.eu/food-safety/labelling-and-nutrition_en
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=European%20Union%20Finalizes%20New%20Rules%20for%20Packaging%20and%20Packaging%20Waste%20Reduction_Brussels%20USEU_European%20Union_E42024-0012.pdf
https://food.ec.europa.eu/food-safety/labelling-and-nutrition/nutrition-and-health-claims_en
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/ceta-aecg/text-texte/P1.aspx?lang=eng#2
https://webgate.ec.europa.eu/tracesnt/login
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Logistics

41The Basics

Moving a product from farm to processing plant to
the customer’s doorstep can be challenging even
in the best circumstances at home, now add the
complexities of an 8,000 km journey! Logistics
need to be thought through carefully, researched
wellin advance, and will likely involve many
partners for even the smallest shipment.

These How to Manage Supply Chain Logistics
and How to Access and Use Distribution
Channels for Export Markets guides provide
strategies for optimizing logistics operations
and distribution networks. Canada’s Trade
Commissioner Service (TCS) publishes a Step-
by-Step Guide to Exporting which discusses
shippers and shippingin Step 7.

Customs brokers used to be considered a separate
step of the export process, but now they are fully
integrated into the overall logistics and freight
forwarding process. Take time to find one that fits
your business and exporting needs, they should
have experience shipping to the EU, as well as the
type of food you're shipping.

InList from Export Development Canada (EDC)

is a good starting point for finding professional
supply-chain and logistics support from recognized
freight forwarders. A free EDC account is required
to search the directory.

Spain can be your starting
point to Europe, Africa and
even Latin America.

Estimated ocean transit times (Canada - Europe)

Route Average Sailing Time

Export Guide to Spain for B.C. Agriculture and Food Exporters

Halifax - Western Europe 8-12 days
Montreal - Western 10-15 days
Europe
Vancouver - Europe (via 28-38 days
Panama)
Halifax - Mediterranean 13-18 days
Montreal - Mediterranean 15-22 days
. Y ,

If you're shipping fresh
or frozen products or
animals - choose your
Incoterms carefully!

4.2 Shipping Tips

- JET Worldwide advises shipping early in the
week, Mon-Tue, to ensure your sensitive goods
clear Spanish customs before the weekend,
preventing 48 hours of unmonitored storage.

- Customers may have different pallet
requirements.

- European retailers may accept both Euro
(100 x 80 cm) or block pallet (100 x 120 cm)
configurations.

- Spainrequires ISPM 15-Compliant wood
packaging materials.

« Do your pallets require documentation, e.qg.,
heat treatment certificate?

- Consider poly or steel strapping to prevent
shifting and use corner protectors so straps
don't cutinto cartons.

- If you are shipping directly to your customersin
one or more markets, consider a storage hub
in a strategic geographical area and contract
a Logistic Service Provider (LSP) to provide
storage and distribution services.

Shipping Samples

Sending product samples can be both costly and
time-consuming. In many cases, it may be just as
economical— and far more effective—to travel to
Spain, arrange meetings, and taste the samples
together. Face-to-face interaction is highly valued
in Spanish business culture, and an in-person visit
allows you to share your story, build rapport, and
demonstrate genuine commitment to the market
and to understanding the buyer and their needs.
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https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/12_how_to_manage_supply_chain_logistics.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.edc.ca/en/tool/inlist.html
https://www.jetworldwide.com/blog/shipping-to-spain-from-canada-what-are-your-options
https://agriculture.canada.ca/en/international-trade/market-intelligence/europe-and-eu/exporting-your-agri-food-european-union/exporting-agri-food-products-european-union-guide-canadian-business
https://www.aphis.usda.gov/plant-exports/wood-packaging-material/export
https://inspection.canada.ca/en/plant-health/invasive-pests-and-plants/directives/date-originally-issued/13-01
https://agriculture.canada.ca/en/international-trade/market-intelligence/europe-and-eu/exporting-your-agri-food-european-union/exporting-agri-food-products-european-union-guide-canadian-business
https://metropolitanlogistics.ca/blog/cargo-ship-from-canada-to-europe/

Money Matters

51 Pricing

Once you've completed your initial market research
and believe your products could be a strong fit for
the Spanish market, the next step is to assess your
pricing. This includes accounting for the full range
of export and selling costs, as well as the potential
need to adapt your product to local preferences
and meet EU and Spanish regulatory requirements.
Together, these factors will help you answer the
question: “Can | export to Spain, work with high-
quality partners, and make a profit?"

Each agri-food sector and export market will have
a different set of costs to consider in your pricing
strategy, and each company will have a different
risk tolerance for currency fluctuations and
payment terms. This guide outlines some expenses
you may face when getting your product into a
buyer’s hands in Spain.

Export costs may include:
- Packaging modifications, e.g., smaller size

« Product modifications, e.g., new flavour
- Lab testing and regulatory approval

« Import registration and labelling

- Import tariffs and local taxes

+ Logistics — freight, insurance and foreign
warehousing

Potential expenses in the new market:

« Trademark registration

- Marketing, translation and promotions

- Trade show attendance

- Barcode/product identification, e.g., new GS1
GTIN

- Sales commissions and fees

Consider these questions before you start

negotiating:

- Will you offer volume discounts? If yes, which
products, what quantities and for how long?

- Whatis your budget for samples, advertising and
promotional activities?

- Is exclusivity available for certain products,
channels or geographic regions?

+ What level of in-market presence (trade shows,
buyer meetings, relationship building) can you
and your team commit to each year?

Export Guide to Spain for B.C. Agriculture and Food Exporters

Currency

The euro (€) is the official
currency of 21 of the

27 EU countries which
together constitute the
euro area, also known as
the Eurozone.

\_

Learn more about
international payments, pricing
and market entry

+ International payments

- EDC’s trade credit insurance

« How to determine the right retail price
« Exportreadiness planning guide

J

Taxes

Even if goods are duty-free under CETA, Spain’s
Value Added Tax (VAT, known as IVA in

Spain) applies to virtually all imports. The
standard VAT rate in Spainis 21%.

The Access2Market portal also helps identify
market taxes and the corresponding VAT.

Understanding international sales tax.

5.2 Payments

Discuss and document in the contract which
party is paying for specific costs like lab testing,
logistics and listing fees.

How will you share the cost of marketing and
advertising?

What are your payment preferences? Can you
be flexible and offer 30/60/90 days, do you
require a deposit?

Will you accept Letters of Credit (L/C) or
purchase Accounts Receivable insurance?
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https://trade.ec.europa.eu/access-to-markets/en/home
https://www.edc.ca/en/article/understanding-international-sales-tax.html
https://european-union.europa.eu/institutions-law-budget/euro/countries-using-euro_en
https://tfocanada.ca/exporters-or-support-agencies/ready-to-export/getting-paid/
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/8_how_to_determine_the_right_retail_price_for_your_product.pdf
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness/planning
https://www.edc.ca/en/solutions/insurance/credit-insurance.html

Selling to Spain

Finding buyers

A local presence can be very important for
success, and in Spain itis common to work with an
importer or distributor. These partners can be vital
in the technicalities of importing, securing retailers
and connecting with consumers. You can utilize
their knowledge of the market, language skills and
familiarity with EU regulations.

Agents, importers and distributors can manage
one or several steps along the import and sales
journey, and before signing an agreement ensure
you explicitly set out roles, expectations, costs
and responsibilities. For example, will they buy
the goods, take ownership, be responsible for
warehousing, labelling and marketing and sell
with a mark-up, or will they act as a representative
in exchange for sales commission? Before
negotiations, understand both your capabilities, as
well as what you want them to manage.

Note that Spain has some of the most competitive
food processing industries in Europe, which makes
this sector an important target for food ingredient

exporters.

1
The Hotel, Restaurant and

Institutional sector can't be ignored
with 85 million international visitors
In 2023 - they all need to eat and
drink while on holiday!3 3

Spain's top 10 retailers (USDA)

Top Country Retailers Sales 2023 (estimate)

(US$ millions)
Mercadona 34,300
Grupo Carrefour 11,800
Lidl 7,200
Grupo Eroski 5,700
Alcampo 5,000
DIA 4,500
Consu. S. Coop. 4,500
El Corte Ingles 3,000
Bonpreu 2,500
\Ahorramas 2,000 )

Exporter Tips for Success

Use multiple communication channels —
email, WhatsApp, and Teams all help keep
conversations active and responsive.

Consider selling your product not only as
a finished good but also as an ingredient; it
opens additional doors.

Build trust before pushing for a sale;
relationships drive business in Europe.

Attend trade shows and visit markets —
physically or online—to study packaging,
pricing, and buyer expectations.

Export Guide to Spain for B.C. Agriculture and Food Exporters

« Focus on products that are new or
differentiated; standard items struggle to
stand out.

+ Know your competition so you can articulate
what makes you different.

« Build Spanish language skills into your team,
as buyers often prefer to speak Spanish over
English.
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https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf
http://www.mercadona.es/
http://www.carrefour.es/
http://www.lidl.es/
http://www.eroski.es/
http://www.alcampocorporativo.es/
http://www.dia.es/
https://www.consum.es/
https://www.elcorteingles.es/supermarket/
https://www.bonpreuesclat.cat/
https://www.ahorramas.com/
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Madrid_Spain_SP2024-0009.pdf

6.1 Attending Trade Shows

Spain has a more formal business culture in which face-to-
face meetings are important, and trade shows can be an
excellent first step. They are also an excellent way to learn
about the market, meet local government contacts and
introduce your products to companies all along the import
chain and throughout the EU.

There are two key trade shows in Spain for agri-foods:

Seafood Expo Global and Seafood Processing Global
(SEG) in Barcelona is the world's largest and most diverse
seafood trade event, hosting more than 35,000 seafood
industry professionals from 153 countries in 2024. The
Province of B.C. typically coordinates a B.C. pavilion
featuring B.C. fish and seafood companies, as part of the
larger Canada Pavilion coordinated by AAFC.

Alimentaria is one of Europe's leading international trade
shows for food, beverage, and food-service professionals.
Its 2024 edition in Barcelona drew 100,000 industry
visitors from roughly 120 countries.

AAFC provides global food show information through its
Trade Show Service and supports participation via the
Canada Pavilion Program.

Travelling to Spain—whether for a trade show or retail
visits—lets food and beverage companies personally
introduce their products, share their brand story, and

build relationships that ease market entry. It also provides
practical, on the ground insight into how the market works.
Simple observations such as shelf height, display style,
competing products, packaging norms, and price ranges
help exporters understand expectations and position their
products more effectively.

( )

Get Trade Show Ready

Take BCFB’s Growth Hub’s free Trade Show
Tactics course and check out AAFC’s Step-
by-Step Guide to successful trade show
preparation, delivery and follow-up.

Funding for Trade Shows and

In-Market Promotion

* BC Agriculture and Food Export Program

* AAFC's AgriMarketing Market Diversification
Program

\. J
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Questions to ask potential
importers and distributors

« Do you have experience importing
North American foods or
beverages?

What regions will you cover,and do
you expect exclusivity?

What is your commission
structure?

What promotions, funding, or
mandatory programs do you
expect?

How do you handle returns,
product issues, and recalls?

Which competitive or
complementary products do you
carry, and how would ours fit?

Does our brand and target
consumer fit with your distribution
network?

What are your conservative and
optimistic sales forecasts?

Major Food 4\
Shopping Holidays \'\\\/

Spain’s food related shopping peaks
revolve around a mix of religious
holidays, seasonal traditions, and
national celebrations. These events
strongly influence retail promotions,
product launches, and consumer
spending patterns. Retailers plan
months in advance, and importers
often look for products that fit
holiday specific demand—premium
items at Christmas, seafood for
celebrations, and refreshing or
convenience foods in summer.
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https://www.tradecommissioner.gc.ca/en/trade-events-training/2026/04/seafood-expo.html
https://www.tradecommissioner.gc.ca/en/trade-events-training/2026/04/seafood-expo.html
https://www.tradecommissioner.gc.ca/en/trade-events-training/2026/03/alimentaria.html
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service
https://agriculture.canada.ca/en/international-trade/trade-show-service/canada-pavilion-program
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://bcagricultureandfoodexportprogram.ca/
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
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6.2 Marketing

Your website should include a Spanish-language
landing page, and promotional materials must be
professionally written in Spanish.
A few insights into grocery marketing in Spain:
« Supermercado El Corte Inglés expects
investment in in-store promotion and sampling.

- Costco Spain expects in-store sampling
budgets.

« Mercadona prefers brands to use influencers
over promotions.

- The preferred social media channels for
marketing include Instagram and TikTok, but it
is highly dependent on the product segment.

Promotional Resources

« Learn how to promote your product
in new markets.

Access AAFC’s AgriMarketing
Program which includes translation,

in-market promotion and social media
campaigns.

Utilize the free, Canada Brand
program to help global consumers
recognize Canadian food and
beverage products.

6.3 Building Relationships

Strong relationships are central to doing business
in Spain. This can be more challenging when
products first enter the EU through another
country—such as landing in the Netherlands —
before reaching Spanish buyers. In these cases, it
is essential that all partners stay aligned. Exporters,
importers, and buyers should communicate directly
on paperwork, packaging, and labelling to avoid
delays or misunderstandings.

Spending time in-market is one of the most
effective ways to build trust, and once trust
is established, product discussions and
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sales naturally follow. Trade and Invest BC
representatives and AAFC Trade Commissioners
can help with these visits, and also support market
access, facilitate introductions across the supply
chain, and help navigate food safety and regulatory
agencies. Their on the ground presence is a
valuable resource for exporters.

Using interpreters

For trade shows and business meetings, hiring a
professional interpreter is recommended. B.C. and
Canadian government trade representatives in
Spain can help you find qualified providers. Treat
interpreters as part of your team—brief them on
your products and objectives, and debrief after
meetings. Skilled interpreters can offer cultural
insights, product feedback, and guidance on next
steps. As with all business communication, confirm
agreements or decisions in writing.

Communications

Maintaining regular contact through multiple
channels helps strengthen relationships. Email and
scheduled video calls are standard in business
settings, while instant messaging apps such

as WhatsApp are widely used for quick, direct
communication.

p
Digital Landscape

Insights from Hola Spanish Market:
Emerging FMCG Consumer Trends in
Spain: E-commerce continues to grow,
but physical retail is far from dead.
What's happening instead is a blend:
Spanish consumers now research
online, compare prices, and shop
wherever it's most convenient for them.

Influencer marketing in Spain is shifting,
with microinfluencers (10k-=100k
followers) earning growing trust. People
want advice from relatable creators
who feel authentic, instead of flashy
campaigns or celebrity promos.

o4
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https://www.supercor.es/
https://www.costco.es/
https://www.mercadona.es/
https://holaspanishmarket.com/fmcg-trends-spain/
https://holaspanishmarket.com/fmcg-trends-spain/
https://holaspanishmarket.com/fmcg-trends-spain/
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://marque-canada-brand.agriculture.canada.ca/en-CA/home-accueil/

Spain

1
Communicating can be difficult because of

time zones — be prepared for early or late night
meetings! 53

( )

_ _ 6.4 Due Diligence
Social and Business

Research your potential new partners with

Ethuette EDC's buyer database, EDC Company
InSight, a massive database of over 100,000
Spanish business culture values international businesses.

personal connection, clear
communication, and steady relationship ) o )
building. Professionalism is important, Contracts need to include this information
but interactions are often warm, and more:

conversational, and grounded in trust. L
& « Legaljurisdiction, ideally under B.C. law.

« Intellectual Property (IP) protection for your
brand, e.g., trademarks.

« Incoterms to clarify responsibilities for costs,
risk, and cargo insurance.

» Marketing and representation fees.

» Respond promptly to messages.
Timely replies—whether by email,
WhatsApp, or phone—signal reliability
and respect. Slow communication can
be interpreted as lack of interest.

Recognize regional cultural

crossovers. Many Spanish buyers + Payment terms.
manage broader Iberian portfolios, - Territorial exclusivity
covering Spain and Portugal. conditions, if applicable. Lea| Tl
» Respect hierarchy and formality.
Titles and roles matter, especially in Learn about
larger companies. protecting your IP
« Prioritize relationship building. outside of Canada

Spaniards prefer to know the person
behind the business. Small talk,
shared meals, and in person visits
help build rapport and trust before
negotiations advance.

Hospitality plays a role. Business
meals are common and may be used
to deepen relationships rather than
finalize deals.

. J
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https://www.edc.ca/en/tool/company-insight.html
https://www.edc.ca/en/tool/company-insight.html
https://www.ised-isde.canada.ca/site/canadian-intellectual-property-office/en/introduction-intellectual-property-ip
https://www.edc.ca/en/guide/understanding-incoterms.html
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries

Export Supportand Resources

Government export services and resources
Agriculture and Agri-Food Canada (AAFC)
« International Agri-Food Trade Information and Services.

« AAFC B.C. Regional Office: information on agri-food programs,
services and trade assistance. aafc.bc.info.ch.aac@agr.gc.ca
Toll-Free: 250-674-7536.

- Market Access Secretariat (MAS): single window contact for
exporting questions and services.

B.C. Ministry of Agriculture and Food: Export Readiness Roadmap.

Trade and Invest BC offers resources and export professionals in

B.C. and markets around the world to help your business grow through

international opportunities.

BDC (Business Development Bank of Canada) supports small and
medium-sized businesses at every stage of growth with money, advice

and exporting articles and tools.

Canada’s Trade Commissioner Service (TCS) connects exporters
with global opportunities and market insights, including free MyTCS

accounts, a trade diversification toolkit, and a Step-by-Step Guide

to Exporting.

Canadian Food Inspection Agency (CFIA) offers these international

trade focused resources:
- Exporting food: a step-by-step guide.

- Exporting food: general requirements.

+ Food exports - Rules, licences, fees, certificates and notices.

- Plant and plant product exports.

+ Safe Food for Canadians Regulations (SFCR) Fact sheet on
exporting food.
» Food export requirements library.

- Food export certification.

Newsletters

AAFC Red Ribbon Service reports, (e.g., sector reports by
country), subscribe by email, and include your company name
and address.

AAFC B.C. Agri-Trade Service Bulletin — subscribe by email.
Trade and Invest BC monthly newsletter.

Export Development Canada (EDC) provides: trade
knowledge, financial solutions and accounts receivables
insurance. Newsletter sign up (scroll down).

Export Navigator newsletter covering education and trade
events across B.C.. Newsletter sign up (scroll down).

( )
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Export assistance and funding
programs

AAFC’s AgriMarketing Program:
Market Diversification for Small and

Medium-sized Enterprises: cost-
share funding for export activities.

BC Agriculture and Food Export
Program: cost-share funding for
market development activities outside
of B.C.

CanExport SMEs: funding to attend
international trade shows, conduct
market research, protect intellectual
property, adapt certifications, and
translate or develop marketing
materials.

Export Navigator: free program with
one-on-one export advisors and

export education resources.

Go Global: webinars and panels to
explore international markets and
connect with global partners.

World Trade Centre Vancouver’s

Trade Accelerator Program (TAP):
export planning and mentorship.

Market research

AAFC: Market intelligence reports
and export guides.

International Trade Centre: Market
analysis and resources, including the
TradeMap database.

Statistics Canada: Canadian
International Merchandise Trade Web
Application for import and export
statistics by province and trading
country, international trade statistics
and trade data.

TCS: Market and industry information
by country, region, and trade
agreement.

Trade Data Online: Customized
reports on Canada and U.S. trade in
goods with over 200 countries.
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https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://bcagricultureandfoodexportprogram.ca/
https://bcagricultureandfoodexportprogram.ca/
https://www.tradecommissioner.gc.ca/en/our-solutions/funding-financing-international-business/canexport-smes.html
https://exportnavigator.ca/
https://www.boardoftrade.com/training/business-development/wtc/map
https://www.boardoftrade.com/training/business-development/wtc/tap
https://www.boardoftrade.com/training/business-development/wtc/tap
https://agriculture.canada.ca/en/international-trade/reports-and-guides
https://agriculture.canada.ca/en/international-trade/reports-and-guides
https://www.intracen.org/resources
https://www.trademap.org/Index.aspx
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www.statcan.gc.ca/en/subjects-start/international_trade
https://www150.statcan.gc.ca/n1/en/subjects/international_trade
https://www.tradecommissioner.gc.ca/index.aspx?lang=eng
https://ised-isde.canada.ca/site/trade-data-online/en
https://agriculture.canada.ca/en/international-trade
mailto:aafc.bc.info.cb.aac%40agr.gc.ca%20?subject=
https://public-can.mkt.dynamics.com/api/orgs/5b3b27f5-bf14-ed11-90e2-002248ad8084/r/KsI5Dn2BpECRYXqk0zAAABsAAAA?msdynmkt_target=%7B%22TargetUrl%22%3A%22https%253A%252F%252Fagriculture.canada.ca%252Fen%252Finternational-trade%252Fsingle-window-contact-agri-food-trade-services%2523msdynmkt_trackingcontext%253D01d4747c-3893-411f-91ba-92ed663e457c%22%2C%22RedirectOptions%22%3A%7B%225%22%3Anull%2C%220%22%3Anull%7D%7D&msdynmkt_digest=Kpq%2Ft5wLAQG4JkoUyEwxyDUlWnDpXw0LFf5Ha4xOGcY%3D&msdynmkt_secretVersion=ec6760509d48401b8df9faefc2ceb5a9
http://gov.bc.ca/agrifoodexportreadiness
https://www.britishcolumbia.ca/for-bc-businesses/
https://www.bdc.ca/en
https://www.bdc.ca/en/articles-tools/marketing-sales-export/export
https://www.tradecommissioner.gc.ca/index.aspx?lang=eng
https://www.tradecommissioner.gc.ca/en/about-us/success-stories/expand-new-markets-tools-support-canadian-exporters.html?utm_campaign=gac-amc-tcssdc-content-article-trade-diversification-toolkit-25-26&utm_medium=email&utm_source=mytcs&utm_content=explore-2026-03-26-en
https://www.tradecommissioner.gc.ca/guides/exporter-exportateurs/exporting-guide-exportation.aspx?lang=eng&_ga=2.134929650.223385560.1611759373-1015975137.1605862086
https://www.tradecommissioner.gc.ca/guides/exporter-exportateurs/exporting-guide-exportation.aspx?lang=eng&_ga=2.134929650.223385560.1611759373-1015975137.1605862086
https://inspection.canada.ca/en
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/step-step-guide
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/general-requirements
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports
https://inspection.canada.ca/en/exporting-food-plants-animals/plant-exports
https://inspection.canada.ca/en/food-safety-industry/toolkit-food-businesses/exporting-food
https://inspection.canada.ca/en/food-safety-industry/toolkit-food-businesses/exporting-food
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/certification
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
mailto:infoservice%40agr.gc.ca?subject=
mailto:mailto:aafc.bc.info.cb.aac%40agr.gc.ca?subject=
https://www.britishcolumbia.ca/subscribe/
https://www.edc.ca/
https://www.edc.ca/
https://exportnavigator.ca/
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