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About this Guide

Export Guide to the Republic of o ——
China (ROC), commonly known Guide Tip
as Taiwan Use the bookmark bar in your PDF

reader to easily navigate to a section.

This guide was developed to assist B.C. agri-food

and seafood businesses by informing them about ®
key export topics such as the economic and

business environment; key regulatory agencies;

finding and assessing buyers; distribution channels;
Taiwanese culture; and the development and

maintenance of relationships. Use this guide as

part of your company’s export toolkit in your overall

sales expansion strategy, and to train staff on the

unigue elements of doing business with Taiwan.

Opinions expressed in this document are
those of the author and not necessarily
those of the governments of Canada
and British Columbia. Allinformation is
provided for general guidance only and may
change without notice. This guide does not
provide or replace legal advice. Individuals
are encouraged to seek independent legal
advice regarding their obligations and
requirements. The governments of Canada
and British Columbia, and their directors,
" o agents, employees, or contractors will not
Visit the, B.C. Ministry be liable for any claims, damages, or losses
of Agriculture and of any kind whatsoever arising out of the
Food's Export use of, or reliance upon, this information.

Readiness Roadmap
to get export ready
for this market and

others.
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https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness

Taiwan

Introductionto the
Taiwanese Market

Welcome to Taiwan

Taiwan, officially known as the Republic of China (ROC),

is a country in East Asia. The mainisland, historically
called Formosa, sits between the East and South China
Seas in the northwestern Pacific, bordered by the
People’'s Republic of China to the northwest, Japan to the
northeast, and the Philippines to the south. Taipei serves
as the capital, with 2.5 million residents, and over 7 million
residents living in Metro Taipei. In its modern form, the
ROC government relocated to Taiwan in 1949, marking the
beginning of Taiwan's contemporary political era.

Taiwan operates as a stable, democratic society
with predictable regulatory processes and
generally transparent governance, supported by
strong institutional frameworks and consistent
policy direction.

POLITICAL

Taiwan has a highly developed, export driven
economy with strong performance in technology,
manufacturing, and services. Highincome levels,
steady GDP growth, and a resilient business
sector contribute to overall economic strength.

ECONOMIC

Education levels are high, urbanization is
widespread, and global cultural influences shape
consumer behavior and lifestyle trends.

SOCIAL

Strong broadband infrastructure, high
smartphone penetration, and rapid adoption
of new technologies support a dynamic digital
ecosystem.

TECHNOLOGICAL

-
Demographic Snapshot

23.3 million
Declining (2026)
Population

projected
20.7 million (2045)

Aging
Population

median age 46
21% 65+ (2026)

median age 55
35% 65+ (2045)

1

Urbanization

80%livein
urban areas

The legal systemis transparent and rules

based, with clear regulatory procedures and
strong protections for intellectual property (IP).
Businesses benefit from predictable commercial
laws and well defined compliance requirements.

LEGAL

Taiwan faces environmental pressures including
limited land, high population density, and
vulnerability to typhoons and climate related
disruptions. Sustainability, energy transition,
and waste reduction policies are increasingly
prioritized.

ENVIRONMENTAL
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Shared Connections

Canadais represented in Taiwan by the
Canadian Trade Office in Taipei. “This is

alocally incorporated entity staffed by
Canadian and local Taiwanese personnel.
Consistent with its One China policy, Canada
maintains unofficial but valuable economic,
cultural and people-to-people ties with
Taiwan.” (Government of Canada)



https://www.international.gc.ca/country-pays/spain-espagne/relations.aspx?lang=eng
https://ine.es/dyngs/INEbase/en/operacion.htm?c=Estadistica_C&cid=1254736177095&menu=ultiDatos&idp=1254735572981
https://pop-proj.ndc.gov.tw/main_en/
https://pop-proj.ndc.gov.tw/main_en/
https://www.statista.com/statistics/1319652/urbanization-rate-in-taiwan/
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Economic Environment 2026 Gross domestic product (GDP) current US$976 billion

GDP per capita US$42,100

Real GDP growth 5.2%

21 Agri-food Imports

If\“gﬁgfg ? ;“Oarigrr:fgjiggg oy Top 10 agriculture and growth products in Taiwan
limited farmland ana strong as identified by the US. Department of Agriculture (USDA)

demand for high quality

products. In 2023, Canada’s =) .
exports of agriculture and l'wk & poultry 'a E%?%gd
seafood products to Taiwan cheese .
increased by 20% to tree fresh
Can$404 million. E seaiood ﬁ nuts 4 fruit
plant fresh
A -H beef @ protein vegetables

1
| ks

Taiwan imports of agricultural and related products (2024) (USDA)

2024 Taiwan Imports of Agricultural and Related Products

Amount (US$ Market

1 us 3.80 20.94 Soybean, beef, wheat, poultry, corn, potatoes, apples
2 Brazil 1.54 849 Soybean, corn, sugar, flour, eggs, lobster, crawfish
3 China 148 813 Beer, vegetable, ginseng, malt
4 Japan 1.08 596 Apples, beef, condiments, baked goods, beer, spirits, fish
5 New Zealand 97 5.33 Dairy, beef, kiwis, apples, cherries, sheep
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https://www.imf.org/external/datamapper/profile/TWN
https://groupexport.ca/en/activities/canada-food-expo-to-japan-south-korea-and-taiwan/
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Taipei%20ATO_Taiwan_TW2025-0017.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Taipei%20ATO_Taiwan_TW2025-0017.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Taipei%20ATO_Taiwan_TW2025-0017.pdf
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Retail sales by channel 2024 (US$ million) (USDA)

@ SmallLocal Grocers ($13M) @ Warehouse Clubs ($54M)
@ Convenience Retailers (39.2M) @ Foods/Drinks Specialists ($3.9M)
@ Supermarkets ($86M)

@ Hypermarkets ($7.2M)

@ Foods E-Commerce ($15M)

2.2 Market Trends

Taiwan is a sophisticated consumer market where
customers closely follow global trends, particularly
those from the US, South Korea, and Japan.

Lifestyle

Taiwan’s lifestyle and food trends reflect a strong
preference for fresh over frozen products, driven
by a health conscious consumer base and an
aging population, with ~20% of residents over
65. Shoppers increasingly seek low additive and
functional foods, especially those offering added
health benefits. High protein items continue to
expand their shelf presence, while demand for
organic and locally sourced products remains
strong. With high per capita purchasing power,
Taiwanese consumers pay close attention to
product claims and are willing to spend more on
foods that align with wellness and quality.

Grocery landscape

Convenience stores play a huge part in Taiwan
consumers’ everyday life. They operate 24/7 and
provide an extensive mix of goods and services,
from ready to eat meals to bill payments, printing,
and parcel pick-ups. Most people visit at least
once a day, and retailers continue to expand
aggressively, with store counts rising each year.
Analysts expect this growth to continue, driven by
new service offerings such as teleworking booth
rentals, membership programs with exclusive
perks, and added conveniences like dry cleaning
drop off.
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“Taiwan also has several high-end supermarket
chains that carry exotic and premium imported
products. These stores are usually located in the
basement levels of department stores, which are

in the heart and in central metropolitan districts.
Roughly 70% of the products these stores carry are
imported.” (USDA)

Online e-commerce

E-retail is rapidly expanding in Taiwan, with
online platforms becoming key channels for food
sales and supermarkets increasingly partnering
with delivery services like Uber Eats. The
‘Foods E-Commerce’ category showed a 8.8%
Compound Annual Growth Rate from 2019 to
2024.

The aging population
in Taiwan increasingly
prefers products with
added health benefits,
while smaller family
sizes are driving
demand for smaller
pOortion sizes.

(USDA)

2.3 Free Trade: Canada and
Taiwan

There is currently no free trade agreement with
Taiwan and Canada.

In 2021, Taiwan formally applied to join the
CPTPP, a high-standard trade agreement currently
involving several economies. As of early 2026,
Taiwan's application is currently under review.

As a member of the World Trade Organization
(WTO) since 2002, Taiwan complies with
international trade agreements and bases its
tariff schedule on the Harmonized Commodity
Description, commonly known as “HS Codes’.


https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-e-commerce-trends-taiwan#a
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-e-commerce-trends-taiwan#a
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Taipei%20ATO_Taiwan_TW2025-0024.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Taipei%20ATO_Taiwan_TW2025-0024.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Taipei%20ATO_Taiwan_TW2025-0024.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Taipei%20ATO_Taiwan_TW2025-0024.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Taipei%20ATO_Taiwan_TW2025-0024.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Taipei%20ATO_Taiwan_TW2025-0024.pdf
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-e-commerce-trends-taiwan#e
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-e-commerce-trends-taiwan#e
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2.4 Trade Overview: Canada, B.C. and Taiwan

Essential Insights:
Advice from B.C.’s Trade and Investment
Representative (TIR) in Taipei

TIRs maintain strong importer networks, and
to benefit from this, B.C. exporters need to
visit the market, meet buyers directly, and build
relationships personally.

Taiwan importers know the system, whether
for documents or nutrition labels — a flexible,
cooperative relationship leads to long term
success and repeat orders.

Costco Taiwan is one of the most influential retail
platforms in the market. As one of Costco’s top
three global locations, it has enormous consumer
reach and a strong social media ripple effect.
Margins are extremely low, so placement should
be viewed primarily as a marketing and visibility
strategy rather than a profit centre. Costco
Taiwan also does not require exclusivity, which
makes it a flexible and strategic entry point for
new brands. Exporters already supplying Costco
Canada have a clear advantage, as this existing
relationship can help streamline discussions.

Taiwanese pet
ownershipis

booming ‘
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The Taiwan Food and Drug Administration
(TFDA) is the key regulatory authority. B.C.
exporters must secure an import licence, meet
regulatory requirements, and provide samples —
making early regulatory preparation essential.

Working with B.C.’s Trade and Investment
Representative network

Trade and Invest BC has 24 international trade
and investment offices around the world to help
facilitate trade and other opportunities. They
are a key source of buyer introductions, cultural
advice and market information. After your initial
research confirms Taiwan might be a good
export market, contact the B.C. based team to
discuss next steps: international@gov.bc.ca.

“Taiwan ranks as the fifth-largest pet food importer in the
Indo-Pacific, with imports totaling US$263.5 million in 2023.
Taiwan's pet food market presents a promising opportunity

for Canadian exporters, fueled by rising pet ownership, an
increasing focus on premium and functional products, and
evolving consumer awareness of pet health and wellness. The
market, valued at US$1,075.7 million in 2024, is projected to
grow to US$1,383.5 million by 2029 at a compound annual
growth rate (CAGR) of 5.2%. Canada stands as the fourth-
largest supplier of pet food to Taiwan, exporting US$21.1 million
in 2023 with a steady CAGR of 9.7% over the past five years.”
Learn more: AAFC Sector Trend Analysis — Pet Food in Taiwan .00



https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-pet-food-taiwan
https://www.britishcolumbia.ca/for-bc-businesses/
mailto:international%40gov.bc.ca?subject=
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Taiwan has the world's second-highest density of
convenience stores! There is one convenience store
for every 1,500 people in Taiwan, the second highest
density in the world only after South Korea. 33

What Taiwan buys from Canada, 2024 (Government of Canada)

\Ké $6.0B

Total Merchandise
Trade

What Taiwan buys from B.C. (Statistics Canada)

Value of Exports (Can$)
Rank Commodity Detail ‘

15th

L argest trading partner
Canada’s 6th largest in Asia

Y

§
o7y

/

A

Priority Sectorsinclude
agri-food and seafood

2021 2022 2023 2024 2025

1 F())r’glpe; :;;)t(i)odns $20,314.270 $23,833,531 $18,270,717 $22,595,115 $23,673,963
2 Pork, frozen $2,263,284 $4,504,310 $10,255,752 $9,087,432 $7181,838
3 Other animal feed $2,677177 $4,973190 $3,531,579 $4,393,571 $5,872,736
4 Chicken, frozen $6,403,625 $2,607,746 $109,834
5 Crabs $994,074 $1,582,637 $2197118 $2157,891 $2,057415
6 Waters $1,631,067 $984,456 $1,291,105 $1,427,690 $1,159,881
7 Cherries, ne.s. $1,085,091 $609,717 $433,481 $213,569 $4,131,961
8 Atlantic salmon $324,958 $2,002,798 $180,613 $1,361,709 $1,566,707
Other leading agri-food exports from B.C.
10 Blueberries, frozen $170,236 $250,252 $269,050 $1,017,744 $3,092,348
11 Sea urchin $1,075,921 $829,705 $695,848 $650,171 $526,485
12 Shrimps and prawns $188,545 $735,994 $500,520 $630,687 $380,681
14 Baked goods $718,910 $817,372 $188,441 $205,230 $395,013
18 Essential oils $451,873 $360,124 $359,562 $280,147 $216,334
24 Icewine $181,612 $146,059 $282,180 $13,740 $160,140
28 Sea cucumber $34,650 $158,580 $67116 $290,748

Export Guide to Taiwan for B.C. Agriculture and Food Exporters

*n.e.s. - not eleswhere specified


https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://www.international.gc.ca/country-pays/taiwan/relations.aspx?lang=eng
https://www.international.gc.ca/country-pays/taiwan/relations.aspx?lang=eng
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Market Readiness

Does your product fit the Taiwanese market?
Your first step is to conduct research to determine
if there is a market for your products in Taiwan.

Initial research should include:

 Size of the market — how many potential buyers
can you find?

« Consumption trends —is the market or segment
growing rapidly?

- Competition — who are your domestic and
international competitors?

- Does your product have something new or
unique to offer?

- Are there market entry restrictions, e.g., are your
flavouring or colouring agents allowed?

- How much is spent annually on products like
yours?

If you think Taiwan might be a market for you, study
the entry requirements and logistics, and assign

a cost to each step to see if your products will be
price competitive. Key things to consider:

- Whatis your estimated retail price and how does
it compare to your competitors?

« What is the remaining shelf life after arriving on
store shelves in Taiwan?

3.1 Food Import Agencies

Exporters should work closely with their Taiwan
import partners to ensure full compliance with
current Taiwanese regulations and requirements.

Ministry of Agriculture (MOA) is responsible for
animal feed and feed additives, pet food, animal
and plant health inspection and quarantine.

- Animal and Plant Health Inspection Agency
(APHIA) is the agency most directly linked to
import standards and requirements.

«+ Agriculture and Food Agency (AFA) oversees
production activities for crops and plant
products, and organic certification.

Export Guide to Taiwan for B.C. Agriculture and Food Exporters

Keep Learning

Check out these how-to guides from B.C.'s
Ministry of Agriculture and Food

« How to Navigate Export Market
Regulations and Requirements

» How to Conduct and Use Market
Research for Exporting

Taiwan's Ministry of Health and Welfare (MOHW)
manages food safety.

- Taiwan's Food and Drug Administration
(TFDA) is modeled after the U.S. FDA and is an
agency within MOHW, responsible for border
inspection of food products.

- TFDA officials are increasingly involved in
food labelling compliance.

« Contact the Taiwan Bureau of Foreign
Trade regarding import requirements and
licensing.

3.2 Market Requirements and
Import Documentation

Labelling

Product labelling requirements for on-shelf
products are strictly enforced in Taiwan,

and labels must be translated into Mandarin
(Traditional) and include the following, plus other
information as required:

+ Product name

« Country of origin

- Ingredient list

+ Nutrition facts (Taiwanese format)

- Expiration date

- Importer name and address

+ Net weight or volume

« Company name, address, and phone number


https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://eng.moa.gov.tw/
https://www.aphia.gov.tw/en/
https://www.afa.gov.tw/eng/
https://www.mohw.gov.tw/mp-2.html
https://www.fda.gov.tw/ENG/index.aspx
https://www.trade.gov.tw/English/
https://www.trade.gov.tw/English/
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Taipei_Taiwan_TW2025-0032.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Taipei_Taiwan_TW2025-0032.pdf
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Front of package nutrition labelling for prepackaged food product (TFDA, page 170)

-

~

This example shows how calories,
saturated fat, sugar and sodium are

Per serving (120g)
N\ Y
Calories Saturated Sugar Sodium
Fat
500 18g 15¢ || 1000mg

-

labeled.

“Per serving is 120g of the product, there
are 500 calories, which is 25% of the
daily diet; there are 189 of saturated fat,
which is 100% of the daily diet; there are
15g of sugar (there is without set nutrient
intake daily reference value, so there is
no percentage of daily reference value);
there are 1000mg of sodium, which is

J

50% of the daily diet.”

Vegetarian Food Labels
All packaged foods claiming to be vegetarian
should indicate the type of vegetarian diet.

Food Allergen Labels
Prepackaged foods must carry allergen warnings
for designated high risk ingredients.

Health Food Labels

“The Health Food Control Act and the Enforcement
Rules of Health Food Control Act regulate the use
of health claims on food products. Products with
health food claims must prove that the product

has the capacity to contribute to health and/or
decreases disease risk. However, no health food

may claim to prevent iliness. Any product with
health food claims must be approved by the TFDA
before being marketed. Once approved, the import
permitis valid for five years.” (USDA)

Further labelling information can be found for
specific products (Alcohol, Honey, Chocolate and
Genetically Engineered Products) in the USDA
2026 FAIRS Country Report Annual, Section ll.

Look up food regulations, including labelling: Food
- Guidance, Law & Regulations - Food and Drug
Administration, Department of Health

) -
’) O. Keyword
CAfDA = mrima s mmsmE
Food
Drugs
Controlled Drugs
Medical Devices Select sub-category : Hierarchy :
Cosmetics Labeling Al )
Inspections o] h
Compliance 8 Accreditation e i honey
Others
1 Regulations Governing the Labeling of Prepackaged Honey and its Syrup 2022-05-11

Products

Export Guide to Taiwan for B.C. Agriculture and Food Exporters


https://www.fda.gov.tw/tc/includes/GetFile.ashx?id=f637958174299140204
https://www.mohw.gov.tw/dl-47353-14a49285-23d7-4c8c-ad7b-5cce709a6b09.html
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Taipei_Taiwan_TW2025-0032.pdf
https://gpmnetfda.blob.core.windows.net/filestorage/332dbdd3-4551-11e5-bef6-0015837488fe/PolicyBulletin2File/49c58cd6-665a-4fd7-a129-b545fe630062.pdf?sv=2015-02-21&sr=b&sig=%2B2ePiMJSvqBh8yY98o007Wt%2FceSTdRI%2FGc%2BFZ%2B%2Fx0Io%3D&st=2025-10-24T07%3A11%3A29Z&se=9999-12-31T15%3A59%3A59Z&sp=r&rscd=attachment%3B%20filename%3D%22113%25e5%25b9%25b4-%25e9%25a3%259f%25e5%2593%2581%25e6%25a8%2599%25e7%25a4%25ba%25e6%25b3%2595%25e8%25a6%258f%25e6%2589%258b%25e5%2586%258a%28%25e8%258b%25b1%25e6%2596%2587%25e7%2589%2588%29.pdf%22%3Bfilename%2A%3Dutf-8%27%27113%25e5%25b9%25b4-%25e9%25a3%259f%25e5%2593%2581%25e6%25a8%2599%25e7%25a4%25ba%25e6%25b3%2595%25e8%25a6%258f%25e6%2589%258b%25e5%2586%258a%28%25e8%258b%25b1%25e6%2596%2587%25e7%2589%2588%29.pdf%20
https://www.fda.gov.tw/ENG/law.aspx?cid=16&cr=2120606770
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Taipei_Taiwan_TW2025-0032.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Taipei_Taiwan_TW2025-0032.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Taipei_Taiwan_TW2025-0032.pdf
https://www.fda.gov.tw/ENG/law.aspx?cid=16&cr=2120606770
https://www.fda.gov.tw/ENG/law.aspx?cid=16&cr=2120606770
https://www.fda.gov.tw/ENG/law.aspx?cid=16&cr=2120606770
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Organic equivalency

Yes! Canada and Taiwan have an organic [ g
equivalency agreement! It is the Canada Taiwan i i

Organic Equivalency Arrangement (CTOEA). Labe”mg Tlp

“On May 30, 2020, Canada and Taiwan signed All packaged food products must carry a

general label and most of them also require
a nutritional label. Both labels should use
traditional Chinese characters; English
labelling is optional.” (USDA)

letters recognizing the two national organic

systems as equivalent. The recognitions apply to

agricultural products of plant origin, and processed

foods of plant origin, livestock and livestock

products as well as aquaculture products grown \

or produced in each jurisdiction or whose final

processing or packaging occurs within each Learn about

j(L;risdiqtioEn.“ ('AA|FC) LeAarn more: C?nada Taiwan exporting food
rganic Equivalency Arrangement. from Canada:

Exporting food, plants

Key Steps for Exporting from Canada to Taiwan: o arirells

Find the first six digits of your Harmonized System (HS) code.
If you have shipped out of Canada before, the HS code will be on the documents.
« You can look up HS codes with Canada Post.

Search Taiwan’s Customs Administration tariff database for import duties:
* (GC451) Tariff Database Search System.
* Duty rates for Canada are in Columnl|.

Check CFIA requirements:
» Safe Food for Canadians Regulations (SFCR). Do you need a licence?
» Review the CFIA's Export Requirements Library for any product-specific rules.
« Isan Export Control Plan (ECP) required for export?

Understand Canada Border Services Agency (CBSA) export regulations:
e Exporters' guide to reporting.
* The Canadian Export Reporting System (CERS) Portal.

Review packaging and labelling requirements carefully — work with your importer!

Confirm list of documents required for export from Canada and import into Taiwan, e.g.:

« Commercial invoices are required for all shipments and must show the import license number;
Free on Board (FOB), Cost and Freight (CFR), or Cost, Insurance, and Freight (CIF) value;
insurance; freight; and discounts or commissions, if any.

« Certificate of Origin (COO).

» Phytosanitary Certificate and/or Health Certificate.

- Certificates of inspection or quarantine.

Export Guide to Taiwan for B.C. Agriculture and Food Exporters


https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Taipei_Taiwan_TW2025-0032.pdf
https://inspection.canada.ca/en/food-labels/organic-products/equivalence-arrangements/taiwan-overview
https://inspection.canada.ca/en/food-labels/organic-products/equivalence-arrangements/taiwan-overview
https://www.canadapost-postescanada.ca/information/app/wtz/business/findHsCode?execution=e1s1
https://portal.sw.nat.gov.tw/APGQ/LoginFree?request_locale=en_US&breadCrumbs=
https://inspection.canada.ca/en/food-safety-industry/opening-expanding-food-business?utm_campaign=cfia-acia-safe-food-salubrite-aliments-25-26&utm_source=ggl&utm_medium=sem&utm_content=ad-text_en&adv=2526-851900&utm_term=sfcr+license&gclsrc=aw.ds&gad_source=1&gad_campaignid=23508080559&gbraid=0AAAAACd0j1YpgO6XIEDh-HeqdkS_yqUmZ&gclid=EAIaIQobChMIpqbW6aqskwMVqc7CBB1EdyFWEAAYASAAEgJDf_D_BwE
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library#t
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/prepare-export-certification-control-program-pl-2
https://www.cbsa-asfc.gc.ca/services/export/menu-eng.html
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
https://www.cbsa-asfc.gc.ca/services/export/cers-guide-scde-eng.html
https://www.trade.gov/country-commercial-guides/taiwan-import-requirements-and-documentation
https://inspection.canada.ca/en/exporting-food-plants-animals
https://inspection.canada.ca/en/exporting-food-plants-animals

'&/ Taiwan

Logistics

41The Basics

“Taiwan is a regional trade hub for much of

Asia, with two cargo airlines, China Airlines and
Eva Airways, and two global steamship lines,
Evergreen, and Yang Ming. Due to land constraints,
Taiwan will often use containers as storage at
ports and generally requires extra detention and
demurrage days.” (USDA)

Moving a product from farm to processing plant to
the customer’s doorstep can be challenging evenin
the best circumstances, now add the complexities
of 29,600 km journey from Victoria to Taipei!
Logistics need to be thought through carefully,
researched well in advance, and will likely involve
many partners for even the smallest shipment.

These How to Manage Supply Chain Logistics
and How to Access and Use Distribution
Channels for Export Markets guides provide
strategies for optimizing logistics operations
and distribution networks. Canada’s Trade
Commissioner Service (TCS) publishes a Step-
by-Step Guide to Exporting which discusses
shippers and shippingin Step 7.

Customs brokers used to be considered a separate
step in the export process, but now they are fully
integrated into the overall logistics and freight
forwarding process. Take time to find one that fits
your business and exporting needs; they should
have experience with exports to Taiwan and ideally,
with your type of food product.

InList from Export Development Canada (EDC)

is a good starting point for finding professional
supply-chain and logistics support from recognized
freight forwarders. A free EDC account is required
to search the directory.

4.2 Shipping Tips

« Shipping time for an ocean container from the
Port of Vancouver to Taiwan is approximately 23
days.

« Taiwanese weather varies depending on the
time of year - can your product and packaging
maintain freshness, taste and visual appeal?

- Do you need to add thermal liners, pallet covers
or temperature indicators?

- Taiwan requires ISPM 15-Compliant wood
packaging materials such as pallets.

- Do your pallets require documentation, e.g., a
heat treatment certificate?

- Consider poly or steel strapping to prevent
shifting and use corner protectors so straps
don’t cut into cartons.

« Isthere a maximum pallet height?

+ Label clearly and on multiple sides (Taiwanese
logistics operators appreciate redundancy!),
including pallet number, carton count, gross
weight, and handling instructions.

Shipping Samples

Sending product samples can be both costly and
time-consuming. In many cases, it may be just as
economical— and far more effective—to travel to
Taiwan, arrange meetings, and taste the samples
together. Face-to-face interaction is highly valued
in Taiwanese business culture, and an in-person
visit allows you to share your story, build rapport,
and demonstrate genuine commitment to the
market and to understanding the buyer and their
needs.

Note: If you do send samples, they must conform to
local standards and labelling regulations.

Your importer wants to help — they know
the tricks, they want to save time!

Export Guide to Taiwan for B.C. Agriculture and Food Exporters
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https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Taipei%20ATO_Taiwan_TW2025-0017.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/12_how_to_manage_supply_chain_logistics.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.edc.ca/en/tool/inlist.html
https://www.aphis.usda.gov/plant-exports/wood-packaging-material/export
https://www.aphis.usda.gov/plant-exports/wood-packaging-material/export
https://inspection.canada.ca/en/plant-health/invasive-pests-and-plants/directives/date-originally-issued/13-01
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L

Money Matters

51 Pricing

Once you've completed your initial market research
and believe your products could be a strong fit for
the Taiwanese market, the next step is to assess
your pricing. This includes accounting for the

full range of export and selling costs, as well as

the potential need to adapt your product to local
preferences and meet regulatory requirements.
Together, these factors will help you answer the
question: “Can | export to Taiwan, work with high-
quality partners, and make a profit?”

Each agri-food sector and export market will have
a different set of costs to consider in your pricing
strategy, and each company will have a different
risk tolerance for currency fluctuations and
payment terms. This guide outlines some expenses
you may face when getting your product into a
buyer’s hands in Taiwan.

Export costs may include:
« Packaging modifications, e.g., smaller size

« Product modifications, e.g., new flavour
- Labtesting and regulatory approval

- Import registration and labelling

- Import tariffs, VAT and local taxes

- Logistics — freight, insurance and foreign
warehousing

Potential expenses in the new market:
- Trademark registration

- Marketing, translation and promotions
- Trade show attendance

- Barcode/product identification, e.g., new GS1
GTIN

« Sales commissions and fees

Consider these questions before you start

negotiating:

« Will you offer volume discounts? If yes, which
products, what quantities and for how long?

- Whatis your budget for samples, advertising and
promotional activities?

Export Guide to Taiwan for B.C. Agriculture and Food Exporters

Currency

The New Taiwan dollar

(code: TWD; symbol: NT$

or $, also abbreviated as

NT or NTD) is the official
currency of Taiwan.

-
Learn more about

international payments,
pricing and market entry

- International payments

« EDC'’s trade credit insurance

« How to determine the right retail price
- Exportreadiness planning guide

J

Is exclusivity available for certain products,
channels or geographic regions?

What level of in-market presence (trade shows,
buyer meetings, relationship building) can you
and your team commit to each year?

Taxes

Taiwan's Value Added Tax (VAT) 5%
Taiwan’s commodity taxes
Understanding international sales tax

5.2 Payments

Discuss and document in the contract which
party is paying for specific costs like lab testing,
logistics and listing fees.

How will you share the cost of marketing and
advertising?

What are your payment preferences? Can you
be flexible and offer 30/60/90 days, do you
require a deposit?

Will you accept Letters of Credit (L/C) or
purchase Accounts Receivable insurance?
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https://www.ntbsa.gov.tw/English/singlehtml/f703b134c1f54e8090b0cbf5d8ed92dd?cntId=9a28f257ce88413bb7a599854a3232c9
https://www.edc.ca/en/article/understanding-international-sales-tax.html
https://tfocanada.ca/exporters-or-support-agencies/ready-to-export/getting-paid/
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/8_how_to_determine_the_right_retail_price_for_your_product.pdf
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness/planning
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
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Selling to Taiwan

Exporter Tips for Success

Taiwanese buyers closely follow South Korean
and Japanese consumer trends, so if your
product is performing well in those markets,
you can use that success to get the attention
of Taiwanese importers.

Attend government organized events —

both in Taiwan and in B.C.—to build your
knowledge and connections. These missions
and seminars are designed to help exporters
understand the market, meet the right people,
and prepare effectively.

Imported fruits are highly popular in Taiwan,
with suppliers from different countries serving
complementary seasonal windows. This
creates opportunities for exporters to target
specific periods of reduced competition.

Finding buyers

Taiwan is a competitive and price sensitive market,
making the choice of a strong local partner
essential for most new-to-market exporters.
Companies typically begin by working with an
experienced agent, distributor, or importer who can
help navigate regulatory requirements, secure the
necessary certifications and permits, and introduce
products to the right buyers.

A local presence is often critical for building

trust, launching a brand, and accessing retail
channels. Well established partners bring deep
market knowledge, language skills, and familiarity
with customs procedures, along with extensive
networks. These relationships can significantly
accelerate market entry, improve communication
with retailers, and help exporters adapt to local
pricing expectations and consumer preferences.

These partners can manage one or several steps
along the import and sales journey; before signing
an agreement, ensure you explicitly set out roles,
expectations, costs, and responsibilities. For
example, will they buy the goods, take ownership,
be responsible for warehousing and marketing
and sell with a mark-up, or will they act as a
representative in exchange for sales commission?

Export Guide to Taiwan for B.C. Agriculture and Food Exporters

« Make full use of Canada’s overseas Trade
Commissioners and B.C.’s TIRs, they are there
specifically to support you. They can help
you identify potential buyers, navigate local
business culture, and gain real time insights
into market conditions. Connecting with these
resources early can improve your strategy and
likelihood of success.

- Taiwan is a long-term play — you need to go to
the market regularly and work with them. You
can’t just send emails from Canadal!

-
Market consolidation

“In 2023, the biggest retail conglomerate

in Taiwan, Uni President, which owns the
7-Eleven brand, acquired Carrefour from the
French group. This means it now operates
7-Eleven convenience stores, Carrefour
hypermarket stores, Carrefour supermarket
stores, and high-end supermarket stores

under the Mia C’bon brand.” (USDA)
\_ J

Top 10 Taiwan Food industry by channels (US$ billion)
retailers (USDA) in 2024 (USDA)

7-Eleven Retail Food Industry $8.9
PX Mart Food Service - Hotel, $315
Costco Restaurant and Institution (HRI)

Momo Food Processing $34.5
Carrefour Food and Agriculture Exports $5.8
Family Mart

Shin Kong Mitsukoshi
Far Eastern

Sogo
PChome
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https://www.trade.gov/country-commercial-guides/taiwan-market-entry-strategy
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Taipei%20ATO_Taiwan_TW2025-0017.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Taipei%20ATO_Taiwan_TW2025-0017.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Taipei%20ATO_Taiwan_TW2025-0017.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Taipei%20ATO_Taiwan_TW2025-0017.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Taipei%20ATO_Taiwan_TW2025-0017.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Taipei%20ATO_Taiwan_TW2025-0024.pdf
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1
Appointing an import agent is

critical for most exporters.39

6.1 Attending Trade Shows

Trade shows are excellent venues for exporters to meet
potential business partners, launch new products, and
gauge buyers'interest.

Taipei International Food Show is the largest food
show in Taiwan, and in 2026 brought together five
major exhibitions under one roof: Food Taipei, Foodtech
Taipei, Bio/Pharmatech Taiwan, Taipei Pack, and Taiwan
HORECA.

Agriculture and Agri-Food Canada (AAFC) provides global
food show information throughits Trade Show Service
and supports participation via the Canada Pavilion
Program.

Travelling to Taiwan —whether for a trade show or retail
visits—lets food and beverage companies personally
introduce their products, share their brand story, and
build relationships that ease market entry. It also provides
practical, on the ground insights into how the market
works. Simple observations such as shelf height, display
style, competing products, packaging norms, and price
ranges help exporters understand expectations and
position their products more effectively.

Major Food
Shopping Holidays

Lunar New Year (January-February): The biggest
shopping season of the year, when families stock up on
gifts, snacks, premium foods, and celebration essentials.

Dragon Boat Festival (June): A peak period for buying

traditional festival foods and gift sets, especially items
associated with family gatherings.

Mid Autumn Festival (September-October): A major
gifting holiday centered on mooncakes, barbecue
ingredients, and premium seasonal products.

Double Ninth Festival (October): A day focused on
honoring elders, often involving the purchase of specialty
foods and small giftitems.

Export Guide to Taiwan for B.C. Agriculture and Food Exporters

Questions to ask potential
importers and distributors

Do you have experience importing
North American foods or
beverages?

What channels will you cover, do
you expect exclusivity?

What is your commission
structure?

What promotions, funding, or
mandatory programs do you
expect?

How do you handle returns,
product issues, and recalls?

Which competitive or
complementary products do you
carry, and how would ours fit?

Does our brand and target
consumer fit with your distribution
network?

What are your conservative and
optimistic sales forecasts?

\_

Get Trade Show Ready

Take BCFB’s Growth Hub’s free
Trade Show Tactics course and
check out AAFC’s Step-by-Step
Guide to successful trade show

preparation, delivery and follow-up.

Funding for Trade Shows

and In-Market Promotion

¢ BC Agriculture and Food Export
Program

* AAFC's AgriMarketing Market
Diversification Program
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https://www.foodtaipei.com.tw/index.html
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service
https://agriculture.canada.ca/en/international-trade/trade-show-service/canada-pavilion-program
https://agriculture.canada.ca/en/international-trade/trade-show-service/canada-pavilion-program
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://bcagricultureandfoodexportprogram.ca/
https://bcagricultureandfoodexportprogram.ca/
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
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6.2 Marketing

Taiwan is a highly digital, tech savvy market, and
companies should plan for a strong online and
social media driven marketing strategy. Consumers
increasingly seek high end products with authentic
stories, and unigue or seasonal flavours. Social
commerce is especially influential: 82% of
shoppers say trends and viral content shape their
purchasing decisions, and half of Gen Z consumers
have already bought directly through social media
platforms.

6.3 Building Relationships

Building strong relationships is essential for long
term success in Taiwan's business environment.
Taiwanese counterparts value reliability, patience,
and respectful communication, and they pay

close attention to how foreign firms demonstrate
professionalism and cultural awareness.

Using interpreters

For trade shows and business meetings, hiring

a professional translator is recommended. B.C.
and Canadian government trade representatives
in Taiwan can help find qualified providers. Treat
translators as part of your team—brief them on
your products and objectives and debrief after
meetings. Skilled interpreters can offer cultural
insights, product feedback, and guidance on next
steps. As with all business communication, confirm
agreements or decisions in writing.
Communications

Communication in Taiwan blends modern digital
tools with a preference for polite, relationship
oriented interaction, and foreign companies benefit
from adapting both their channels and tone to local
expectations.

Email is widely used for formal communication,
proposals, and documentation, while LINE is the
dominant messaging app and often becomes the
primary channel once a relationship is established.
Video meetings are accepted, though in-person
meetings are preferred. Responses are generally
prompt, and timely follow up is viewed as a sign of
professionalism and commitment.

Export Guide to Taiwan for B.C. Agriculture and Food Exporters

4 )
Digital Landscape

Google dominates search engines

in Taiwan, with approximately 80%
market share, while Yahoo and Bing play
secondary roles. YouTube is also heavily
used as a search and discovery platform,
especially for food and lifestyle content.

Brands should integrate social media as it
strongly influences search behaviour and
purchasing decisions.

SEO (search engine optimization) should
be localized in Traditional Chinese, and
websites must be optimized for mobile,
as most Taiwanese consumers search,
compare, and purchase on smartphones.
Be mindful of cultural preferences to
resonate with local audiences and
improve search engine visibility.

Social MediaUsage 2024
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https://www.trade.gov/knowledge-product/taiwan-ecommerce
https://www.trade.gov/knowledge-product/taiwan-ecommerce
https://gs.statcounter.com/search-engine-market-share/all/taiwan/index.html?utm_source=copilot.com
https://gs.statcounter.com/search-engine-market-share/all/taiwan/index.html?utm_source=copilot.com
https://blog.applabx.com/seo-taiwan-101-a-beginners-guide-to-taiwanese-search-engine-optimization/?utm_source
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-e-commerce-trends-taiwan#a
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Social and Business
Etiquette

Business interactions in Taiwan are guided
by respect, politeness, and an emphasis on
maintaining relationships. Understanding
these norms helps build trust and long
term partnerships.

« Punctuality is expected for all meetings
and events.

» Business cards are exchanged with both
hands; take a moment to read the card
before putting it away.

« Communication tends to be polite and
indirect; avoid confrontation or overly
aggressive sales tactics.

» Titles and surnames are used until a
closer relationship develops.

 Building trust often requires multiple
meetings and consistent follow-up.

» Shared meals are common for
relationship building; wait for the host to
begin eating or drinking.

* Modest, thoughtful gifts are appropriate
during holidays or major meetings.

» Respect for hierarchy is important;

decisions may take time and involve
multiple stakeholders.

Promotional Resources

» Learn how to promote your product
in new markets.

Access AAFC’s AgriMarketing
Program which includes translation,

in-market promotion and social media
campaigns.

Utilize the free, Canada Brand
program to help global consumers
recognize Canadian food and
beverage products.

Export Guide to Taiwan for B.C. Agriculture and Food Exporters

6.4 Due Diligence

Research your potential new partners with
EDC'’s buyer database, EDC Company
InSight, a massive database of over 100,000
international businesses.

Contracts need to include this information
and more:

« Legaljurisdiction, ideally under B.C. law.

« Intellectual Property (IP) protection for your
brand, e.g., trademarks.

- Incoterms to clarify responsibilities for costs,

risk, and cargo insurance.
« Marketing and representation fees.
- Payment terms.

« Territorial
exclusivity
conditions, if .
applicable. Legal Ti

Learn about

protecting your IP
outside of Canada
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https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://marque-canada-brand.agriculture.canada.ca/en-CA/home-accueil/
https://www.edc.ca/en/tool/company-insight.html
https://www.edc.ca/en/tool/company-insight.html
https://www.ised-isde.canada.ca/site/canadian-intellectual-property-office/en/introduction-intellectual-property-ip
https://www.edc.ca/en/guide/understanding-incoterms.html
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
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Export Supportand Resources

Government export services and resources
Agriculture and Agri-Food Canada (AAFC)
« International Agri-Food Trade Information and Services.

« AAFC B.C. Regional Office: information on agri-food programs,
services and trade assistance. aafc.bc.info.ch.aac@agr.gc.ca
Toll-Free: 250-674-7536.

- Market Access Secretariat (MAS): single window contact for
exporting questions and services.

B.C. Ministry of Agriculture and Food: Export Readiness Roadmap.

Trade and Invest BC offers resources and export professionals in

B.C. and markets around the world to help your business grow through

international opportunities.

BDC (Business Development Bank of Canada) supports small and
medium-sized businesses at every stage of growth with money, advice

and exporting articles and tools.

Canada’s Trade Commissioner Service (TCS) connects exporters
with global opportunities and market insights, including free MyTCS

accounts, a trade diversification toolkit, and a Step-by-Step Guide

to Exporting.

Canadian Food Inspection Agency (CFIA) offers these international

trade focused resources:
- Exporting food: a step-by-step guide.

- Exporting food: general requirements.

+ Food exports - Rules, licences, fees, certificates and notices.

- Plant and plant product exports.

+ Safe Food for Canadians Regulations (SFCR) Fact sheet on
exporting food.
» Food export requirements library.

- Food export certification.

Newsletters

AAFC Red Ribbon Service reports, (e.g., sector reports by
country), subscribe by email, and include your company name
and address.

AAFC B.C. Agri-Trade Service Bulletin — subscribe by email.
Trade and Invest BC monthly newsletter.

Export Development Canada (EDC) provides: trade
knowledge, financial solutions and accounts receivables
insurance. Newsletter sign up (scroll down).

Export Navigator newsletter covering education and trade
events across B.C.. Newsletter sign up (scroll down).

( )

\. J
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Export assistance and funding
programs

AAFC’s AgriMarketing Program:
Market Diversification for Small and

Medium-sized Enterprises: cost-
share funding for export activities.

BC Agriculture and Food Export
Program: cost-share funding for
market development activities outside
of B.C.

CanExport SMEs: funding to attend
international trade shows, conduct
market research, protect intellectual
property, adapt certifications, and
translate or develop marketing
materials.

Export Navigator: free program with
one-on-one export advisors and

export education resources.

Go Global: webinars and panels to
explore international markets and
connect with global partners.

World Trade Centre Vancouver’s

Trade Accelerator Program (TAP):
export planning and mentorship.

Market research

AAFC: Market intelligence reports
and export guides.

International Trade Centre: Market
analysis and resources, including the
TradeMap database.

Statistics Canada: Canadian
International Merchandise Trade Web
Application for import and export
statistics by province and trading
country, international trade statistics
and trade data.

TCS: Market and industry information
by country, region, and trade
agreement.

Trade Data Online: Customized
reports on Canada and U.S. trade in
goods with over 200 countries.
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https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://bcagricultureandfoodexportprogram.ca/
https://bcagricultureandfoodexportprogram.ca/
https://www.tradecommissioner.gc.ca/en/our-solutions/funding-financing-international-business/canexport-smes.html
https://exportnavigator.ca/
https://www.boardoftrade.com/training/business-development/wtc/map
https://www.boardoftrade.com/training/business-development/wtc/tap
https://www.boardoftrade.com/training/business-development/wtc/tap
https://agriculture.canada.ca/en/international-trade/reports-and-guides
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