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About this Guide

Export Guide to the Kingdom of ¢ Guide Ti
Thailand, commonly referred to P ,

. Use the bookmark bar in your PDF
as Thailand reader to easily navigate to a section.
This guide was developed to assist B.C. agri-food
and seafood businesses by informing them about @
key export topics such as the economic and Opinions expressed in this document are
business environment; key regulatory agencies; those of the author and not necessarily
finding and assessing buyers; distribution those of the governments of Canada
channels; Thai culture; and the development and and British Columbia. Allinformation is
maintenance of relationships. Use this guide as provided for general guidance only and may
part of your company’s export toolkit in your overall change without notice. This guide does not
sales expansion strategy, and to train staff on the provide or replace legal advice. Individuals
unique elements of doing business with Thailand. are encouraged to seek independent legal

advice regarding their obligations and
requirements. The governments of Canada
and British Columbia, and their directors,
agents, employees, or contractors will not
be liable for any claims, damages, or losses
Visit the B.C. Ministry of of any kind whatsoever arising out of the

Agriculture and Food's use of, or reliance upon, this information.

Export Readiness Roadmap

to get export ready for this
market and others.
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| 8 FOOD &
\
BEVERAGE This guide was developed for the B.C. Ministry of Agriculture and Food by BC Food & Beverage.
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https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness
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Introductionto the
Thal Market

Welcome to Thailand

The Kingdom of Thailand traces its origins as a unified
state to the 13th century. Its capital, Bangkok, is a dynamic
metropolitan center with a population of approximately

11 million people. Geographically, Thailand is bordered by
Myanmar to the west and northwest, Laos to the north and
northeast, Cambodia to the southeast, and Malaysia to
the south, positioning it as a strategic gateway to regional
trade.

Constitutional monarch with periodic political
shifts, strong central government, and active
participation in the Association of Southeast Asian
Nations.

POLITICAL

Upper middle income economy with steady
growth, strong manufacturing and food
processing sectors, and high reliance on trade.
Rising middle class purchasing power.

ECONOMIC

Urbanizing population, large tourism sector, and
growing demand for convenience, premium, and
health oriented foods. Young, digitally engaged
consumers.

SOCIAL

Advanced food processing industry, expanding
e-commerce, and strong logistics infrastructure
centered around Bangkok.

TECHNOLOGICAL

Regulated food import environment with strict
standards for labelling, safety, and certification.
Structured but complex customs procedures.

LEGAL

4 )
Demographic Snapshot

72 million
Declining (2024)

Population ulat‘lo/\/t‘,‘

downward
trend since 1966

Aging
Population

15% aged 65+
(2024)

one of the fastest aging
countriesin the world

1

Urbanization

62% livein
urban areas

Increased sustainability initiatives including
measures to reduce plastic waste, improve

waste management, and promote eco-friendly
packaging. Growing demand for environmentally
responsible, particularly among urban consumers.

ENVIRONMENTAL

Export Guide to Thailand for B.C. Agriculture and Food Exporters

Shared
Connections

According to the 2021 census,

22,270 people of ethnic or cultural
Thai origins are living in Canada,
and it is estimated that more than
18,000 Canadians are living in
Thailand.



https://www.international.gc.ca/country-pays/thailand-thailande/relations.aspx?lang=eng
https://www.worldbank.org/ext/en/country/thailand
https://www.worldbank.org/ext/en/country/thailand
https://www.worldbank.org/ext/en/country/thailand
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Bangkok_Thailand_TH2024-0059.pdf
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Economic Environment Gross Domestic Product (GDP) US$529 billion in 2024.

GDP per capita US$7,346.62.

@ GDP growth 2.54% in 2024.

@® Secondlargest economy in ASEAN, after Indonesia.

@® [n2024, Thailand ranked as the world’s 8th largest exporter of
agricultural and food products, with an export value of US$50.9 billion.

21 Agri-food Imports

Packaged food sales in Thailand grew 4.7%

annually (2019-2023) and are forecast to rise
6.2% over 2024-2028, led by edible oils, meat 2024
alternatives, and meals and soups. -

« Thailand was the world's 23rd
largest importer, with values of
Can$29.4 billion, and is a strong

Top 10 growth products in Thailand in 2024 (United States
Department of Agriculture (USDA))

processed food products.

1. Dairy Products 6. Chocolate & Cocoa ]

5 Food P " 7 Wine & Related Product « Canada was Thailand's 24th
-roodrreparation - Wine & helated Froducts largest supplier with Can$234 1

3. Fresh Fruits 8. Processed Fruits million (08% market Share)_

4. Tree Nuts 9. Beef & Beef Products

5. Processed Vegetable 10. Dog & Cat Food

Historical and forecast agri-food retail sales in Thailand, in US$ millions (Agriculture and Agri-Food Canada (AAFC))

Description 2023 2%’:‘3_2;?3 2024 2028 2%22—2;?8
e 15470 47 1641090 2087280 62
Dairy 2,524.70 04 2,70010 3,350.00 55
Rice, Pasta and Noodles 2,378.40 83 2,519.20 312250 55
Sauces, Dips and Condiments 1621.30 59 1,709.20 2129.60 57
Baked Goods 1,268.70 6.7 1,360.80 1,836.40 7.8
Edible Oils 1,316.40 20.5 1,396.60 1,825.00 6.9
Savoury Snacks 1,344.50 -06 1,404.50 1,810.10 6.5
Meals and Soups 784.5 89 8561 1,21810 9.2
Processed Meat, Seafood and Alternatives to Meat 851 99 919.7 1,209.30 71
Confectionery 851.2 18 8844 1104.40 57
Baby Food 854.3 -09 8931 1,043.50 4

*CAGR: Compound Annual Growth Rate

Export Guide to Thailand for B.C. Agriculture and Food Exporters


https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-thailand
https://www.worldbank.org/ext/en/country/thailand
https://www.worldbank.org/ext/en/country/thailand
https://www.worldbank.org/ext/en/country/thailand
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-thailand
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
http://Top 10 growth products in Thailand in 2024
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-thailand
https://agriculture.canada.ca/en/international-trade/market-intelligence/reports-and-guides/market-overview-thailand
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Top 10 exporting countries to Thailand of consumer-oriented food and agricultural products in 2024 (USDA)

@ Others (25%) @ Singapore (6%)

@ China(23%) ® Malaysia (6%)
@ New Zealand (7%) @ Laos(5%)
@ Australia (7%) @ United States (5%)
@ Vietnam (7%) @ Cambodia (3%)

@ Inhdonesia (6%)

2.2 Market Trends

Thailand’s food market is shaped by urbanization,
tourism, and a sophisticated retail sector.

“Thailand’s alcoholic drinks market has
experienced a steady rise in volume sales in recent
years, driven by a combination of tourism recovery
and evolving consumer preferences. Beer and
imported spirits performed particularly well, while
wine imports increased and cider/perry remained a
niche segment.

The resurgence of international tourism, especially
in major destinations like Bangkok, Phuket, and
Pattaya, significantly boosted demand in nightlife
and entertainment venues.

Health and wellness trends also played a growing
role in shaping the market. Consumers are
increasingly seeking beverages with lower alcohol
content and reduced calories, prompting producers
to focus on product innovation in these areas. While
the beer segment continues to be dominated by

a few established players, new entrants such as
Carabao Group (CBG) have begun to enter the
market, intensifying competition.” (USDA)

Thailand Eliminated Tariffs and Reduces Excise
Taxes on Wine in 2024 as an effort to promote
Thailand as a tourism hub.

Lifestyle

Westernized lifestyles continue to influence food
choices in Thailand, particularly among younger
consumers. Roughly 27% of Thailand’s population
is between the ages of 15 and 34, and this group

is eager to try new products that align with global

Export Guide to Thailand for B.C. Agriculture and Food Exporters

Alcoholic Drinks
and Trends

There is a high proportion of out-of-home
consumption of alcoholic drinks, such
as ready-to-drink beverages, beers, and

cocktail mixers. Thailand’s largest alcoholic
drink category is beer, dominated by local
brewers.

Consumer Expenditure
on Alcoholic Drinks
(2020-2024) (USDA)

Unit - US$ billions

trends and modern eating habits. The rise in small
households is also shaping purchasing behaviour,
increasing demand for smaller package sizes,
single serve formats, and convenient ready to eat
or easy to prepare foods. Ongoing urbanization
reinforces these preferences, as busy work
schedules and long commutes drive interest in time
saving meal solutions such as ready-to-eat and
ready-to-cook options.

Grocery landscape

Thailand'’s grocery sector is shaped by a mix of
hypermarkets, supermarkets, convenience stores,
and specialty retailers, each influencing product
availability and pricing. The oligopolistic nature

of hypermarkets gives these players significant
control, while convenience stores tend to source
locally or regionally to maintain rapid replenishment
and competitive price points.


https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
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Restaurants and retailers are increasingly
developing products and services aligned with
the rising consumer focus on health and wellness,
including low sugar, high protein, and clean label
offerings.

Online e-commerce

E-commerce is one of the fastest-growing
channels in Thailand’s food and grocery sector,
driven by high digital adoption, strong mobile
penetration, and expanding logistics networks.
“Statista reported that Thailand’s grocery
e-commerce reached $900 millionin 2021,
accounting for 3% of the whole grocery market”,
(USDA) and is forecasted to rise 10% by 2025.

Quick commerce services offering delivery within
one to two hours are gaining traction in Bangkok
and other major cities, further accelerating demand
for packaged foods, snacks, beverages, and ready-
to-cook items.

2.3 Free Trade: Canada and
Thailand

Canada and Thailand do not currently have a

free trade agreement (FTA), but two negotiation
tracks are underway that reflect growing interest in
strengthening bilateral trade.

- Canada and Thailand are participating in
free trade discussions as part of the broader
Canada—-ASEAN Free Trade Agreement
negotiations, which aim to expand Canada’s
access to Southeast Asia’s regional market.

+ On November 24, 2025, the Government of
Canada tabled a notice of intent to begin
bilateral FTA negotiations with Thailand,
seeking new preferential market access for
Canadian goods and services to Canada’s
second-largest trading partner in ASEAN.

1
Don't drop the ball

—even with hard
guestions.’)

Export Guide to Thailand for B.C. Agriculture and Food Exporters

2.4 Trade Overview:
Canada, B.C. and Thailand

Essential Insights:
Advice from B.C.’s Trade and
Investment Representative
(TIR) for Thailand

In Thailand, food imports are controlled by
arelatively small number of large players,
making it uncommon to sell directly. Most
exporters work through distributors that
specialize by sub-category, so it's important
to start by finding the right partner.
Distributors are generally open to cold
emails or calls, but your product must be
clearly unigue—Thailand is itself a major food
manufacturer and exporter, so “more of the
same” is unlikely to gain traction.

Marketing should be tailored to Thai tastes
and preferences, supported by Thai-language
materials and a clear, differentiated brand
story. It is no longer enough to position

a product as simply “fresh”; buyers want

to understand why it is superior, special,

or premium. Canada-themed promotions
such as the Taste of Canada campaign,
typically held in July and delivered by the

B.C. and Canadian government together with
local importers and distributors, can be an
effective way to build visibility and drive sales.

Relationships are central to doing business.
Thai buyers value personal connection, trust,
and ongoing communication, and expect
exporters to stay engaged and responsive.
Going silent after expressing interest can
quickly damage credibility.

Working with B.C.’s Trade and Investment
Representative network

Trade and Invest BC has 24 international
trade and investment offices around the
world to help facilitate trade and other
opportunities. They are a key source of
buyer introductions, cultural advice and
market information. After your initial research
confirms Thailand might be a good export
market, contact the B.C. based team to

discuss next steps: international@gov.bc.ca.



https://www.britishcolumbia.ca/for-bc-businesses/
mailto:international%40gov.bc.ca?subject=
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/asean-anase/fta-ale/negotiations-negociations.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/asean-anase/fta-ale/negotiations-negociations.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/thailand-thailande/fta-ale/negotiations.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/thailand-thailande/fta-ale/negotiations.aspx?lang=eng
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Thailand%27s+Grocery+E-Commerce+Market_Bangkok_Thailand_TH2023-0011.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Thailand%27s+Grocery+E-Commerce+Market_Bangkok_Thailand_TH2023-0011.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Thailand%27s+Grocery+E-Commerce+Market_Bangkok_Thailand_TH2023-0011.pdf
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What Thailand buys from Canada

¥
<)

= A o

50%* 19%* 5%*
$1 wheat and soybeans dried &
B meslin shelled peas
" Agri-food and
Total Merchandise Largest commodities qf q i
Exports supplied by Canada S€alo0d eXpOrts
EAROMS *market share in2024

Canada's 2nd largest overall trading
partner in the ASEAN region.

What Thailand buys from B.C. (Statistics Canada)

Value of Exports (Can$)

Rank Commodity Detail

1 Cherries, nes.” $1,484,623 $3,993,371 $1447126 $290,243 $1,549,605
2 nO;:(_e; ;rgilrgal products, $1150,507 $2,682,969 $65,011 $740,284
3 Pink salmon $227,773 $144,658 $59,516 $1,209,619 $2,268,867
g’teff;:;?gns $179.668 $1,054,690 $471549 $536,486 $595,460
5 Wheat $136,613 $324,456 $457,616 $253,873 $258,645
6 Other animal feed $141134 $630,415 $132,171 $321,411 $180,751
7 Mustard seeds $302,270 $51,913 $326,927 $732,046
8 Blueberries, frozen $197,313 $376,867 $90,157 $180,607
Other leading agri-food exports from B.C.
1 Chum salmon $5,338 $376,304 $32,280 $75,473
16 Hake $56,061 $56,637 $114,862
19 Apples, fresh $1197 $49,670
24 Crabs $42,360 $11,705 $28,580
26 Chocolate $13,073 $75,343
27 Blueberries, fresh $10,549
31 Sockeye salmon $4,025 $31430 $4138 $22,720

Export Guide to Thailand for B.C. Agriculture and Food Exporters

*n.e.s. - not eleswhere specified


https://www150.statcan.gc.ca/n1/pub/71-607-x/71-607-x2021004-eng.htm
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-thailand
https://www.international.gc.ca/country-pays/thailand-thailande/relations.aspx?lang=eng
https://www.international.gc.ca/country-pays/thailand-thailande/relations.aspx?lang=eng
https://agriculture.canada.ca/en/international-trade/reports-and-guides/sector-trend-analysis-trade-overview-thailand
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Market Readiness

3.1 Food Import Agencies

+ The Ministry of Public Health (MOPH) governs
Thailand’s food industry, and includes the
Thailand Food and Drug Administration (TFDA)
that regulates imports of processed foods.

- Ministry of Agriculture and Cooperatives
(MOAC) monitors the import of unprocessed
food products including meat, fruits, and
vegetables.

Keep Learning

Check out these how-to guides from B.C.'s
Ministry of Agriculture and Food

« How to Navigate Export Market
Regulations and Requirements

« How to Conduct and Use Market
Research for Exporting

Market Access Considerations:

« Thailand maintains high tariffs on many
agricultural imports, which can limit
opportunities for consumer-oriented products.

- Many other agricultural suppliers to Thailand
(e.g., Australia, New Zealand, Japan, China,
Peru, and Chile) face lower tariffs than Canada
due to free trade agreements with Thailand.

« According to the USDA, Thailand’s non-
tariff trade barriers include non-transparent
tariff-rate-quota administration
and food standards that
are not harmonized with
international standards.

Learn about
exporting food
from Canada:

Exporting food, plants
or animals

Export Guide to Thailand for B.C. Agriculture and Food Exporters

Does your product fit the

Thai market?

Your first step is to conduct research to
determine if there is a market for your
products in Thailand.

Initial research should include:

Size of the market — how many potential
buyers can you find?

Consumption trends — is the market or
segment growing rapidly?

Competition — who are your domestic and
international competitors?

Does your product have something new or
unique to offer?

How is your product treated without a Free
Trade Agreement?

Are there market entry restrictions, e.g.,
are your flavouring or colouring agents
allowed?

How much is spent annually on products
like yours?

3.2 Market Requirements and
Import Documentation

"In general, the TFDA requires food importers to
have a general import license, standard labelling,
and Good Manufacturing Practice compliance
certification of food manufacturers. The TFDA
requires a special processed product registration
for only a limited number of “specifically-
controlled” food products.”" Learn more from this

U.S. Department of Agriculture (USDA) report.



https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/14_how_to_navigate_export_market_regulations_and_requirements.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/13_how_to_conduct_and_use_market_research_for_exporting.pdf
https://www.trade.gov/country-commercial-guides/thailand-agriculture
https://www.anamai.moph.go.th/en/home
https://en.fda.moph.go.th/
https://www.moac.go.th/
https://inspection.canada.ca/en/exporting-food-plants-animals
https://inspection.canada.ca/en/exporting-food-plants-animals
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Bangkok_Thailand_TH2025-0050.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Bangkok_Thailand_TH2025-0050.pdf
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Key Steps for Exporting from Canada to Thailand:

Find the first six digits of your Harmonized System (HS) code. If you have shipped out of
Canada before, the HS code will be on the documents.
« You can look up HS codes with Canada Post.

Check import tariffs on these Thai sites, but always reconfirm with trade officials, customs

brokers or importers:
e Thai Customs.
* Tariff e-service.

Check Canadian Food Inspection Agency (CFIA) considerations:
 Safe Food for Canadians Regulations (SFCR). Do you need a licence?
» Isan Export Control Plan (ECP) required for export?
« Check CFIA's Export Requirements Library.

e Exporters' guide to reporting.

Understand Canada Border Services Agency (CBSA) export regulations:

* The Canadian Export Reporting System (CERS) Portal.

Review packaging and labelling requirements carefully — work with your importer!

« Certificate of Origin.
« Labanalysis.

Confirm list of documents required for export from Canada and import into Thailand, e.g.:

» Allfish and seafood exports require: Certificate of Origin and Hygiene (CFIA/ACIA 5003).
« Phytosanitary Certificate and/or Health Certificate.

Labelling

- Labels of prepackaged foods must be in Thai
and may also be displayed in foreign languages.

- Labels affixed to food packaging must be
permanent, not easily peeled off or torn, clearly
visible, and easy to read.

Use this USDA report to start to comprehend the
specifics of labelling and testing requirements in
Thailand including for coffee drinks, alcohol, plant
based meat and Genetically Modified Foods. It
also covers Packaging and Container Regulations,
Geographical Indicators, Trademarks, Brand
Names, and Intellectual Property Rights.

A health claim means any presentation that states,

suggests, or implies that a food or nutrient in the
food has anything to do with a disease or a health
condition.

There are 3 types of claims:

1. Nutrient function claims - claims relating to the
function of a nutrient in the body.

2. Other functional claims.
3. Reduction of disease risk claims.

Export Guide to Thailand for B.C. Agriculture and Food Exporters

Thai label example (USDA)

goyalnwunis (Nutrition Information)

fuld ... aTe D ...
,,,,,, serving(s) per container

auAmalnmunsdansiuniandy: ... (..)
Amount per serving: ... [

wisw filaunned
Energy 00 .. kcal
— fovarvasirdraBsieiu® (wThal ROY)
Tuiiusousn (Total fat) ... n. () e
Tedfuiants (Saturated fat) .. 0, () £
ndinmnoian (Cholesterol) ... un. (mg) —
Tusiu (Protein) .. n. (g)
afTuleumamnanun (Total carbohydrate) ..... n. () e
dmint e (Total sugars) . n. (5)
TmAey (Sodium) ... un, (mg) e W
Trunadiny (Potassium) ..... un. (mg) —

<Josrevorniinimenmseudndumdee e rakeimamBam
Sups 2,000 fleanegd (Percent Thai Reference Dally Intakes, based on

@ 2000 kcal)

Mate: Ministerial Notification No, 445/ Annex 1



https://www.canadapost-postescanada.ca/information/app/wtz/business/findHsCode?execution=e1s1
http://itd.customs.go.th/igtf/en/main_frame.jsp
https://tariffeservice.customs.go.th/ITRF/index.jsp
https://inspection.canada.ca/en/food-safety-industry/opening-expanding-food-business?utm_campaign=cfia-acia-safe-food-salubrite-aliments-25-26&utm_source=ggl&utm_medium=sem&utm_content=ad-text_en&adv=2526-851900&utm_term=sfcr+license&gclsrc=aw.ds&gad_source=1&gad_campaignid=23508080559&gbraid=0AAAAACd0j1YpgO6XIEDh-HeqdkS_yqUmZ&gclid=EAIaIQobChMIpqbW6aqskwMVqc7CBB1EdyFWEAAYASAAEgJDf_D_BwE
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/prepare-export-certification-control-program-pl-2
https://inspection.canada.ca/en/exporting-food-plants-animals/food-exports/requirements-library#t
https://www.cbsa-asfc.gc.ca/services/export/menu-eng.html
https://www.cbsa-asfc.gc.ca/services/export/guide-eng.html
https://www.cbsa-asfc.gc.ca/services/export/cers-guide-scde-eng.html
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Bangkok_Thailand_TH2025-0050.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Bangkok_Thailand_TH2025-0050.pdf
https://food.fda.moph.go.th/media.php?id=607838556769099776&name=P447_EN.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Bangkok_Thailand_TH2025-0050.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Bangkok_Thailand_TH2025-0050.pdf
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Organic equivalency

Canada and Thailand do not have an organics
equivalency agreement as of May 2026.

According to IFOAM - Organics International,
“Organic Agriculture Certification Thailand (ACT)
is an independent, non-profit organization that
works with inspection and certification in organic
agriculture in Thailand and Asian regions. ACT

has its own standards that have been accredited
by IFOAM, by Canada Food Inspection Agency
(CFIA) and equivalent with the EU regulation
834/2007 through IOAS assessment.”

1
EXxpect your customer

relationships to build
slowly, with several
meetings taking place
before truly getting
down to business —

and be prepared for the
bargaining negotiating
style that Thais prefer.53
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Thailand's Food and Drug Administration
(TFDA) requires the following 13 groups
of processed food products to bear both
nutrition labelling and Guideline Daily

Amounts (GDAs) labelling. In addition,
products in group 1to 3 are required to
display information that states, " Should take
less and exercise for a better health."

1.Snack

2.Chocolate and chocolate flavoured like
products

3.Bakery products

4. Semi-processed foods

5. Chilled and frozen ready-to eat meals

6. Beverages

7. Ready-to-drink tea in liquid and dry form

8. Ready-to-drink coffee in liquid and dry form

9. Flavoured milk

10. Fermented milk

11. Other milk products

12. Soybean beverages

13. Ready-to-eat ice cream

source: (USDA)


https://directory.ifoam.bio/affiliates/871-organic-agriculture-certification-thailand-act
https://www.actorganic-cert.or.th/
https://www.ifoam.bio/
https://inspection.canada.ca/en/food-labels/organic-products/certification-bodies/list-certification-bodies
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=FAIRS%20Country%20Report%20Annual_Bangkok_Thailand_TH2025-0050.pdf
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Logistics

41 The Basics 1 . . .
Moving a product from farm to processing plant to Re|atlon8h | p bu | |d | ng

the customer’s doorstep can be challenging evenin |S Very | m pOrtant for

the best circumstances, now add the complexities

of an 11,800 km journey from Surrey to Bangkok! Tha| bUSlﬂeSSGS - |tIS

Logistics need to be thought through carefully,

researched well in advance, and will Iikgly involve Very d |ﬂ:e re I’f[ Thaﬂ
many partners for even the smallest shipment. J[he US Or EU, Whel’e

These How to Manage Supply Chain Logistics

and How to Access and Use Distribution J[hey are more d | reCt,

Channels for Export Markets guides provide

strategies for optimizing logistics operations V\/|J[h |eSS bal’galﬂlﬂg , ,

and distribution networks. Canada’s Trade

Commissioner Service (TCS) publishes a Step- your business and exporting needs. They should
by-Step Guide to Exporting which discusses have experience shipping to Thailand, as well as
shippers and shipping in Step 7. the type of food you're shipping.

Customs brokers used to be considered a separate InList from Export Development Canada (EDC)
step of the export process, but now they are fully is a good starting point for finding professional
integrated into the overall logistics and freight supply-chain and logistics support from recognized
forwarding process. Take time to find one that fits freight forwarders. A free EDC account is required

to search the directory.

4.2 Shipping Tips
« Shipping time for a container from the Port of
Vancouver to Bangkok is approximately 30 days.

- Thai weather is hot and humid - can your product
and packaging maintain freshness, taste and
visual appeal when faced with:
 High, year-round heat, often 30-35°C.

+ Extreme humidity (70-90%)that accelerates
spoilage, packaging failure, and mold.

Sending product samples can be both
costly and time-consuming. In many cases,
it may be just as economical— and far more
effective—to travel to Thailand, arrange
meetings, and taste the samples together.
Face-to-face interaction is highly valuedin
Thai business culture, and an in-person visit
allows you to share your story, build rapport,
and demonstrate genuine commitment to the
market and to understanding the buyer and
their needs.

+ Monsoon season (May-October) that brings
heavy rain, port congestion, and moisture
exposure.

- Do you need to add thermal liners, pallet covers
or temperature indicators?

« Isthere a maximum pallet height or preferred
pallet type?

« Do your pallets require documentation, e.g., a
heat treatment certificate?

Export Guide to Thailand for B.C. Agriculture and Food Exporters


https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/12_how_to_manage_supply_chain_logistics.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/15_how_to_access_and_use_distribution_channels_for_export_markets.pdf
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://www.tradecommissioner.gc.ca/en/market-industry-info/export-learning/step-7-delivering-goods.html
https://inspection.canada.ca/en/plant-health/invasive-pests-and-plants/directives/date-originally-issued/13-01
https://www.edc.ca/en/tool/inlist.html
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Money Matters

51 Pricing

Once you've completed your initial market research
and believe your products could be a strong fit for
the Thai market, the next step is to assess your
pricing. This includes accounting for the full range
of export and selling costs, as well as the potential
need to adapt your product to local preferences
and meet regulatory requirements. Together, these
factors will help you answer the question: “Can |
export to Thailand, work with high-quality partners,
and make a profit?"

Each agri-food sector and export market will have
a different set of costs to consider in your pricing
strategy, and each company will have a different
risk tolerance for currency fluctuations and
payment terms. This guide outlines some expenses
you may face when getting your productinto a
buyer’s hands in Thailand.

Export costs may include:
- Packaging modifications, e.g., smaller size

« Product modifications, e.g., new flavour

- Labtesting and regulatory approval

- Import registration and labelling

- Import tariffs, VAT and local taxes

- Logistics — freight, insurance and foreign
warehousing

Potential expenses in the new market:

« Trademark registration

- Marketing, translation and promotions

- Trade show attendance

- Barcode/product identification e.g., new GST1
GTIN

+ Sales commissions and fees

Consider these questions before you start

negotiating:

« Will you offer volume discounts? If yes, which
products, what quantities and for how long?

- Whatis your budget for samples, advertising and
promotional activities?

- Is exclusivity available for certain products,
channels or geographic regions?

+ What level of in-market presence (trade shows,
buyer meetings, relationship building) can you
and your team commit to each year?

Export Guide to Thailand for B.C. Agriculture and Food Exporters

Currency

The official currency

of Thailand is the
baht (THB),

\_

represented by the
symbols B or u

Learn more about
international payments,
pricing and market entry

+ International payments

« EDC's trade credit insurance

+ How to determine the right retail price
« Export readiness planning guide

J

Taxes

Thailand has a Value Added Tax (VAT), currently
7%, calculated on the CIF (Cost + Insurance +
Freight) value.

A well-established
ecosystem of business
service professionals and
advisors such as lawyers,
accountants and business
advisors add to the ease of
doing business in Thailand.

5.2 Payments

Discuss and document in the contract which
party is paying for specific costs like lab testing,
logistics and listing fees.

How will you share the cost of marketing and
advertising?

What are your payment preferences? Can you
be flexible and offer 30/60/90 days, do you
require a deposit?

Will you accept Letters of Credit (L/C) or
purchase Accounts Receivable insurance?
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https://www.edc.ca/en/article/doing-business-in-thailand-opportunities.html
https://www.edc.ca/en/article/doing-business-in-thailand-opportunities.html
https://tfocanada.ca/exporters-or-support-agencies/ready-to-export/getting-paid/
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/8_how_to_determine_the_right_retail_price_for_your_product.pdf
https://www2.gov.bc.ca/gov/content/industry/agriculture-seafood/business-market-development/market-development/market-readiness/export-readiness/planning
https://www.edc.ca/en/solutions/insurance/credit-insurance.html
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Selling to Thailand

Finding buyers

Partnering with a local agent or distributor is one of
the most effective ways to enter the Thai market.
These partners provide immediate access to
local knowledge, established customer networks,
and qualified staff who understand how business
is done in Thailand. Exporters should work

with representatives who already have strong
relationships with key buyers—such as retailers,
hotels, restaurants, and food processors—and
who understand Thai food regulations and import
procedures.

Itis common to rely on an agent, importer, or
distributor to represent your company, launch
your brand, secure retail listings, and connect

with consumers. Their market insight, language
skills, familiarity with customs processes, and long
standing networks can significantly reduce time
to market. Building relationships with government
officials and relevant authorities can also support
smoother business operations.

These partners can manage one or several steps
along the import and sales journey, and before
signing an agreement ensure you explicitly set out
roles, expectations, costs and responsibilities. For
example, will they buy the goods, take ownership,
be responsible for warehousing and marketing
and sell with a mark-up, or will they act as a
representative in exchange for sales commission?

It Is essential to visit the market to conduct market

research, especially for product tasting, price comparisons,
gauging competitors, and understanding consumer

preferences.’’

Exporter Tips for Success

« Follow your importer or distributor’s lead on
marketing and work closely with them. They
understand their local channels, buyer habits,
and what sells in the Thai market, so being
cooperative, flexible, and willing to adapt
makes it easier for them to sell your product.

Put yourself in your partner’s position and think
about how you can make their job easier from
another country, whether with data, content, or
clear communication.

Thai buyers want the best and are willing to
pay for it, but “high quality” alone isn't enough.
Be clear about what makes your product
special.

Export Guide to Thailand for B.C. Agriculture and Food Exporters

« Marketing is often built around the retailer’s
brand rather than the individual product, so
it helps to have lots of photos and marketing
pieces to share. Thai retailers look closely
at brand fit and expect visual alignment and
consistency across their stores, websites, and
social media accounts.

Relationships are very important. Fast
responses are often expected, sometimes
within minutes!

Go to the key trade shows regularly to stay
visible, it costs a lot, but you have to be there to
stay connected with current buyers and to find
more.
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https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
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Food industry by channels (US$ billion) (USDA)

Retail Food Industry $7.90

Food Service - HRI $32.80
Food Processing $36.00
Food and Agriculture Exports | $50.90

Top retailers in Thailand (USDA)

Supermarkets Cash and carry

Central Food Retail Makro
Go Wholesale

Convenience stores

Gourmet Market

Villa Market

Foodland 7-Eleven
MaxValu Lawson 108
CJ Supermarket CJ Express

Hypermarkets

Lotus's
BigC

6.1 Attending Trade Shows

Several trade shows take place in the country each
year, and Thai buyers also attend key regional
exhibitions across Southeast Asia.

« THAIFEX Anuga Asia - food products for retail
and food service sectors.

- Food Ingredients Asia - products for food
processing.

Regional trade shows with AAFC presence:

- FOODEX Japan, Tokyo

- Food & Hotel Asia, Singapore

« Seoul Food & Hotel, Korea

AAFC has information about food shows across
the world through its Trade Show Service, and
also the Canada Pavilion Program that helps
with participation. The B.C. Agriculture and Food
Export Program can also assist with trade show
costs.

Travelling to Thailand—whether for a trade show
or retail visits—lets food and beverage companies
personally introduce their products, share their
brand story, and build relationships that ease
market entry. It also provides practical, on the
ground insight into how the market works. Simple
observations such as shelf height, display style,
competing products, packaging norms, and price
ranges help exporters understand expectations

Export Guide to Thailand for B.C. Agriculture and Food Exporters

and position their products more effectively.

Questions to ask potential importers and

distributors:

- Do you have experience importing North
American foods or beverages?

- What regions will you cover, and do you expect
exclusivity?

- What is your commission structure?

« What promotions, funding, or mandatory
programs do you expect?

- How do you handle returns, product issues, and
recalls?

- Which competitive or complementary products
do you carry, and how would ours fit?

- Does our brand and target consumer fit with
your distribution network?

- What are your conservative and optimistic sales
forecasts?

Major Food /AN
Shopping Holidays "/

Lunar New Year (January-February):

A major shopping period, especially among
Thailand’s large Thai Chinese population. High
demand for premium foods, gift baskets, seafood,
fruits, snacks, and auspicious items.

Songkran - Thai New Year (April 13-15): One
of the biggest national holidays. Families gather,
travel spikes, and demand rises for beverages,
snacks, ready to eat foods, and ingredients for
home cooking and celebrations.

Loy Krathong (November): A festival centered
on gatherings and celebrations. Increased
purchases of traditional sweets, snacks, and
foods used for offerings and family meals.

Vegetarian Festival (September-October, dates
vary): A major period for plant based and meat
free foods. Strong demand for tofu, vegetables,
plant based proteins, and specialty vegetarian
dishes.

New Year’s Eve & New Year (late December—
January 1): A peak gifting and entertaining
season. High sales of premium imported foods,
confectionery, beverages, party snacks, and
supermarket gift hampers.
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https://thaifex-anuga.com/
https://www.figlobal.com/asia-thailand/
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service/foodex-japan
https://agriculture.canada.ca/en/international-trade/trade-show-service/food-hotel-asia
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service/seoul-food-hotel
https://agriculture.canada.ca/en/international-trade/services-agri-food-exporters/trade-show-service
https://agriculture.canada.ca/en/international-trade/trade-show-service/canada-pavilion-program
https://bcagricultureandfoodexportprogram.ca/
https://bcagricultureandfoodexportprogram.ca/
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Bangkok_Thailand_TH2025-0020.pdf
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6.2 Marketin 4 )
9 Get Trade Show Ready

Take BCFB’s Growth Hub’s free Trade Show
Tactics course and check out AAFC’s Step-
by-Step Guide to successful trade show
preparation, delivery and follow-up.

When launching new products in Thailand, quality
is essential, as middle-to upper-middle-income
consumers place strong value on premium
offerings. Products that deliver high quality,
appealing packaging, targeted promotions, and
competitive pricing are best positioned to stand
out against established domestic and imported
competitors. At the same time, Thai consumers
increasingly rely on digital channels—including
online searches, social media, food bloggers, and
influencers—to discover food brands, compare
nutrition information, and follow emerging trends.

Funding for Trade Shows and
In-Market Promotion
* BC Agriculture and Food Export Program

* AAFC's AgriMarketing Market Diversification

Program
\_ J

Digital landscape “Affiliate commerce is a key trend Thailand's retail e-commerce. It is an online
marketing strategy that enables content creators to promote products and earn a
commission when viewers click on or purchase these products through the sellers'
links. This approach is a powerful tool for enhancing Thailand’s retail food and

grocery e-commerce.” (USDA)

SocialMediaPlatforms 5 {pactie

65m

'A\ internet users
~~

92% of the population (202s)

G47M .56M BS1M 34M
36M @18M 13M m5M

6.3 Building Relationships :
Promotional Resources
Using interpreters

For trade shows and business meetings, hiring + Learn how to promote your product

a professional interpreter is recommended. B.C.
and Canadian government offices can help find
qualified providers. Treat translators as part of your
team—brief them on your products and objectives
and debrief after meetings. Skilled interpreters

can offer cultural insights, product feedback,

and guidance on next steps. As with all business
communication, confirm agreements or decisions
in writing.

Export Guide to Thailand for B.C. Agriculture and Food Exporters

in new markets.

Access AAFC’s AgriMarketing
Program which includes translation,

in-market promotion and social media
campaigns.

Utilize the free, Canada Brand
program to help global consumers
recognize Canadian food and
beverage products.
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https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Retail%20Foods%20Annual_Bangkok_Thailand_TH2024-0059.pdf
https://www.trade.gov/country-commercial-guides/thailand-ecommerce
https://bcagricultureandfoodexportprogram.ca/
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://growthhub.learnworlds.com/course/tradeshow-tactics
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://agriculture.canada.ca/en/international-trade/trade-show-service/step-step-guide-successful-trade-show-preparation-delivery-and-follow
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://www2.gov.bc.ca/assets/gov/farming-natural-resources-and-industry/agriculture-and-seafood/farm-management/market-development/domestic-marketing/marketing-guides/16_how_to_promote_your_product_in_new_markets.pdf
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://marque-canada-brand.agriculture.canada.ca/en-CA/home-accueil/
https://datareportal.com/reports/digital-2025-thailand
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Communications

Reliable, consistent communication is essential for
success in Thailand’s fast moving market. Buyers
expect quick responses, steady engagement,
and suppliers who stay visible. Competitors from
Asia and Europe often reply faster and follow up
more frequently, so Canadian exporters need to
be proactive. Aim to respond to inquiries within
24 hours and maintain reliable product availability
and consistent quality— these are baseline
expectations for Thaiimporters.

Staying connected matters: keep reconnecting
through newsletters, short WhatsApp messages,
or social media updates so your brand stays

top of mind. Regular check-ins about orders,
promotions, and new product ideas help strengthen
relationships and signal that you're committed to
the market.

£
Relationships are VERY
important. You need
to stay connected and
stay responsive.’

6.4 Due Diligence

Research your potential new partners with EDC’s
buyer database, EDC Company InSight , a
massive database of over 100,000 international
businesses.

Contracts need to include this

information and more:

« Legaljurisdiction, ideally under B.C. law.

« Intellectual Property (IP) and trademark
protection for your brand.

« Incoterms to clarify
responsibilities for
costs, risk, and cargo
insurance.

» Marketing and
representation fees.

- Payment terms.

- Territorial exclusivity
conditions, if applicable.

Legal Tip

Learn about

protecting your IP
outside of Canada

Export Guide to Thailand for B.C. Agriculture and Food Exporters

Social and Business
Etiquette

Building strong relationships is

essential for doing business in Thailand.

Professional interactions tend to be

polite, respectful, and relationship driven,

and understanding local etiquette helps

Canadian exporters build trust and avoid

missteps.

Key etiquette considerations:

« Maintain a calm, respectful tone; Thais
value politeness and avoid confrontation.

» Use formal greetings; the wai (palms
together) is common, though foreigners
may simply nod politely.

» Exchange business cards with both

hands and take a moment to read the
card before putting it away.

 Dress conservatively for meetings;
appearance signals professionalism and
respect.

« Avoid pubilic criticism or direct
disagreement; offer feedback
diplomatically.

» Hierarchy is important — address senior
people first and show deference in group
settings.

« Small talk is expected before business
discussions; relationship building comes
first.

- Gifts are not required but are
appreciated when appropriate; avoid
overly expensive items.

» Punctuality is valued, but meetings may

start with informal conversation before
moving to business.
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https://www.edc.ca/en/tool/company-insight.html
https://www.ised-isde.canada.ca/site/canadian-intellectual-property-office/en/introduction-intellectual-property-ip
https://www.edc.ca/en/guide/understanding-incoterms.html
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
https://ised-isde.canada.ca/site/canadian-intellectual-property-office/en/protect-ip-outside-canada-3-learn-about-ip-target-countries
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Export Supportand Resources

Government export services and resources
Agriculture and Agri-Food Canada (AAFC)
« International Agri-Food Trade Information and Services.

« AAFC B.C. Regional Office: information on agri-food programs,
services and trade assistance. aafc.bc.info.ch.aac@agr.gc.ca
Toll-Free: 250-674-7536.

- Market Access Secretariat (MAS): single window contact for
exporting questions and services.

B.C. Ministry of Agriculture and Food: Export Readiness Roadmap.

Trade and Invest BC offers resources and export professionals in

B.C. and markets around the world to help your business grow through

international opportunities.

BDC (Business Development Bank of Canada) supports small and
medium-sized businesses at every stage of growth with money, advice

and exporting articles and tools.

Canada’s Trade Commissioner Service (TCS) connects exporters
with global opportunities and market insights, including free MyTCS

accounts, a trade diversification toolkit, and a Step-by-Step Guide

to Exporting.

Canadian Food Inspection Agency (CFIA) offers these international

trade focused resources:
- Exporting food: a step-by-step guide.

- Exporting food: general requirements.

+ Food exports - Rules, licences, fees, certificates and notices.

- Plant and plant product exports.

+ Safe Food for Canadians Regulations (SFCR) Fact sheet on
exporting food.
» Food export requirements library.

- Food export certification.

Newsletters

AAFC Red Ribbon Service reports, (e.g., sector reports by
country), subscribe by email, and include your company name
and address.

AAFC B.C. Agri-Trade Service Bulletin — subscribe by email.
Trade and Invest BC monthly newsletter.

Export Development Canada (EDC) provides: trade
knowledge, financial solutions and accounts receivables
insurance. Newsletter sign up (scroll down).

Export Navigator newsletter covering education and trade
events across B.C.. Newsletter sign up (scroll down).

( )

\. J
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Export assistance and funding
programs

AAFC’s AgriMarketing Program:
Market Diversification for Small and

Medium-sized Enterprises: cost-
share funding for export activities.

BC Agriculture and Food Export
Program: cost-share funding for
market development activities outside
of B.C.

CanExport SMEs: funding to attend
international trade shows, conduct
market research, protect intellectual
property, adapt certifications, and
translate or develop marketing
materials.

Export Navigator: free program with
one-on-one export advisors and

export education resources.

Go Global: webinars and panels to
explore international markets and
connect with global partners.

World Trade Centre Vancouver’s

Trade Accelerator Program (TAP):
export planning and mentorship.

Market research

AAFC: Market intelligence reports
and export guides.

International Trade Centre: Market
analysis and resources, including the
TradeMap database.

Statistics Canada: Canadian
International Merchandise Trade Web
Application for import and export
statistics by province and trading
country, international trade statistics
and trade data.

TCS: Market and industry information
by country, region, and trade
agreement.

Trade Data Online: Customized
reports on Canada and U.S. trade in
goods with over 200 countries.
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https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://agriculture.canada.ca/en/programs/agrimarketing-market-diversification-small-medium-enterprises
https://bcagricultureandfoodexportprogram.ca/
https://bcagricultureandfoodexportprogram.ca/
https://www.tradecommissioner.gc.ca/en/our-solutions/funding-financing-international-business/canexport-smes.html
https://exportnavigator.ca/
https://www.boardoftrade.com/training/business-development/wtc/map
https://www.boardoftrade.com/training/business-development/wtc/tap
https://www.boardoftrade.com/training/business-development/wtc/tap
https://agriculture.canada.ca/en/international-trade/reports-and-guides
https://agriculture.canada.ca/en/international-trade/reports-and-guides
https://www.intracen.org/resources
https://www.trademap.org/Index.aspx
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